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INTRODUCTION 
	
	
The	aim	of	 the	Generation	What	project	 is	 to	paint	a	picture	of	young	people’s	 lives	 in	
Europe	 and	 other	 parts	 of	 the	 world	 by	 means	 of	 an	 extensive	 online	 consultation	
carried	out	in	Europe	in	2016	and	in	a	number	of	Arab	countries	in	2018,	in	partnership	
with	different	audiovisual	media	channels	in	the	countries	in	question.	This	survey	is	a	
unique	undertaking,	both	in	terms	of	its	scope	and	the	depth	of	its	results.	By	answering	
an	identical	online	questionnaire,	tens	of	thousands	of	young	people	aged	from	18	to	35	
were	 able	 to	 describe	 their	 living	 conditions,	 voice	 their	 opinions	 on	 society,	 discuss	
their	aspirations	and	their	fears	relating	to	a	wide	range	of	subjects,	including	their	daily	
lives,	 personal	 relationships,	 studies,	working	 conditions,	 leisure	 pursuits,	 obligations,	
private	life,	political	outlook,	feelings	and	ideas.	Generation	What	takes	a	panoramic	look	
at	the	broad	range	of	experiences	which	mark	these	transitional	years	in	young	people’s	
lives.	The	results	invite	us	to	look	at	the	images,	narratives	and	habits	with	which	they	
approach	 adulthood	 and	 which	 shape	 their	 perception	 of	 the	 world	 at	 large.	 This	
research	 is	 of	 tremendous	 value,	 not	 only	 in	 terms	 of	 the	 information	 it	 provides	 on	
young	people	in	each	country	surveyed,	but	because	it	provides	a	basis	for	comparison	
between	the	youth	populations	in	different	countries	and	contrasting	areas	of	the	world,	
highlighting	their	singular	identities.		
	
A	‘consultation’	is	not	a	survey	based	on	a	population	sample	designed	to	represent	all	
young	people	in	the	countries	concerned.	Voluntary	participation	was	a	defining	aspect,	
together	 with	 a	 degree	 of	 engagement	 by	 participants.	 This	 means	 the	 consultation	
reached	a	far	larger	number	of	respondents	than	a	traditional	survey	would.	However,	
to	 avoid	 distortions	 due	 to	 the	 respondents’	 social	 and	 cultural	 profiles,	 the	 resulting	
databases	 were	 weighted	 using	 certain	 socio-demographic	 criteria.	 Annex	 1	 contains	
details	of	the	consultation	mechanism	and	points	which	may	require	checking;	annexes	
2	and	4	describe	 the	databases	and	the	corresponding	adjustments	made	to	European	
and	Arab	data.	
	
The	study’s	comparative	perspective	focuses	on	three	aspects:		
	

- 1)	 An	 intra-European	 comparison	 between	 young	 people	 in	 the	 twelve	
participating	 European	 countries	 (GWEU):	 Austria	 (AT),	 Belgium	 (BE),	
Switzerland	 (CH),	 Czech	Republic	 (CZ),	 Germany	 (DE),	 Spain	 (ES),	 France	 (FR),	
Greece	(GR),	Ireland	(IE),	Italy	(IT),	Luxembourg	(LU)	and	the	Netherlands	(NL).		

	

- 2)	A	 comparison	 between	 young	 people	 in	 the	 six	 participating	Arab	 countries	
(GWAC):	Algeria,	Egypt,	Jordan,	Lebanon,	Morocco	and	Tunisia.	
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- 3)	A	comparison	between	young	people	 in	the	European	countries	(GWEU)	and	
in	the	six	participating	Arab	countries	(GWAC):	Algeria,	Egypt,	 Jordan,	Lebanon,	
Morocco	and	Tunisia.	

	

	
The	 results	will	 be	presented	 in	 thematic	 order,	 following	 closely	 the	 structure	 of	 the	
original	questionnaire	and	focusing	on	different	aspects	of	young	people’s	lives	and	their	
relationship	with	 the	world	 around	 them.	 Although	 our	 analysis	 does	 not	 claim	 to	 be	
exhaustive,	it	does	retain	many	original	elements	of	the	consultation.	
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I. YOUNG EUROPEANS OF GENERATION WHAT (GWEU) 
	
	
The	overall	sample	of	young	Europeans	who	responded	to	the	GWEU	consultation	(n	=	
763	240)	consists	largely	of	students	or	young	people	still	in	training	(39%),	but	it	also	
contains	 a	 significant	 proportion	 of	 young	working	 people	 (31%)	 -	 See	 Figure	 1.	 Just	
under	half	of	them	are	not	yet	25	years	old	(44%),	a	quarter	are	over	30	(26%).	All	of	
them,	albeit	to	varying	degrees,	aim	to	be	autonomous:	a	minority	still	lives	in	the	family	
home	 (37%)	 and	 many,	 therefore,	 seem	 to	 have	 achieved	 economic	 independence.	
These	 contextual	 details	 should	 be	 taken	 into	 account	 in	 interpreting	 the	 study’s	
conclusions	about	young	people	in	the	twelve	countries	concerned.	
	
Figure	1:	Description	of	the	population	aged	18-34	who	responded	to	the	GWEU	survey	

in	the	12	selected	countries*	(n	=	763	240)	

	
*	 The	12	 countries	 are:	Austria,	 Belgium,	 Switzerland,	 Czech	Republic,	 Germany,	 Spain,	 France,	Greece,	
Ireland,	Italy,	Luxembourg	and	the	Netherlands.	
	
	
	

1. THEIR LIVES TODAY 
	
The	 young	 people	 of	 GW	 are	 realistic	 about	 their	 current	 living	 conditions	 and	while	
some	express	mixed	feelings,	they	are	fairly	confident	about	their	ability	to	forge	a	path	
for	 themselves	 in	 life.	Most	of	 them	(57%)	reject	 the	 idea	 that	20	 is	 the	best	age	to	be,	
and	are	acutely	aware	of	the	problems	and	uncertainties	they	might	face,	both	materially	
and	 existentially,	 during	 these	 years	 of	 transition	 and	 experimentation.	 Nevertheless,	
nearly	two-thirds	feel	that	they	are	the	masters	of	their	own	destiny	and	in	control	of	their	
lives	(65%).	This	lucid	optimism	on	a	personal	level	(probably	less	prevalent	on	a	wider	
social	scale,	as	we	will	see	later)	is	characteristic	of	the	way	in	which	they	perceive	their	
generation’s	 conditions	 of	 entry	 into	 society.	 While	 there	 are	 significant	 differences	
between	countries,	 this	attitude	 is	almost	always	 the	predominant	one.	Young	Greeks,	
Irish	and	Italians	are	less	confident	about	being	in	control	of	their	futures,	while	young	
Austrians	 and	 Czechs	 are	 much	 more	 self-assured	 in	 this	 respect,	 but	 the	 prevailing	
mindset	is	almost	always	clear-headed	and	optimistic.	Contrary	to	the	many	clichés	and	
misconceptions	about	the	flippancy	or	immaturity	of	this	generation,	most	of	them	(74%	
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attributing	 a	 score	of	 between	3	 and	5	out	 of	 5)	 consider	 themselves	 to	be	 adults	 (or	
almost),	which	they	define	above	all	as	being	mature	and	responsible	(64%).	
	
The	 GW	 consultation	 set	 out	 to	 ask	 a	 series	 of	 very	 direct	 questions	 about	 concrete	
situations	in	young	people’s	lives,	asking	in	particular	whether	they	thought	they	could	
be	happy	 without	 some	 everyday	 elements	 in	 their	 lives,	 for	 example,	without	music,	
without	access	to	news	and	without	longer-term	commitments,	such	as	starting	a	family	
or	 working	 for	 a	 living.	 This	 helped	 identify	 key	 aspects	 of	 their	 perception	 of	
themselves	and	by	extension,	of	their	whole	generation.	The	division	between	those	who	
thought	they	could	or	could	not	be	happy	without	these	routine	habits	and	more	or	less	
fundamental	life	projects	shows	to	what	degree	they	subscribe	to	the	routine	habits	and	
everyday	aspirations	prevalent	in	society	as	a	whole.	
	
A	 multiple	 correspondence	 analysis	 (MCA)	 gave	 an	 overview	 of	 the	 similarities	 and	
differences	 between	 young	 people’s	 perceptions	 of	 their	 own	 lives,	 and	 revealed	
significant	polarisation	among	them.1		
	
There	 are	 two	 main	 axes	 which	 are	 especially	 relevant	 in	 describing	 the	 subjects’	
perception	 of	 their	 lives	 (Graph	 1):	 Agree/Disagree	 (axis	 1)	 which	 differentiates	
GWEU	respondents	 according	 to	 how	 they	 view	 certain	 habits	 or	 attitudes	 associated	
with	 the	 fact	 of	 being	 happy	 or	 not;	 Integrated	 /	 Not	 integrated	 (Axis	 2)	 which	
distinguishes	between	respondents	according	to	the	degree	of	maturity	they	may	or	may	
not	attribute	to	themselves	and	their	feelings	of	being	in	control	of	their	transition	into	
adulthood.	
	
	
	
Four	profiles	emerge	corresponding	to	the	 four	quadrants	of	 the	MCA	graph	delimited	
by	the	first	two	axes:	
	

- Young	people	who	say	that	they	do	not	conform	to	society’s	expectations,	do	not	
subscribe	 to	 its	 consumer	 behaviour	 and	 who	 do	 not	 feel	 particularly	 adult	
(north-east	quadrant	of	the	graph)	

- Young	people	who	say	they	conform	relatively	little	to	society’s	expectations	but	
who	nonetheless	do	feel	adult	(south-east	quadrant)	

- Young	people	who	say	they	conform	to	society’s	expectations	but	who	do	not	feel	
particularly	adult	(north-west	quadrant)	

	
1	Multiple	correspondence	analysis	(MCA)	 is	a	data	analysis	 technique	used	to	 interpret	and	graphically	
represent	large	Individuals	x	Variables	data	tables	in	a	succinct	manner.	
The	possible	answers	to	so-called	‘active’	variables	form	a	‘landscape’	on	any	given	topic	(here	they	relate	
to	the	topic	‘Their	lives	today’)	

• Each	answer	is	represented	by	a	point	
• The	closer	two	points	are,	the	more	often	it	has	occurred	that	the	individuals	who	gave	one	answer	

to	a	given	question	also	gave	the	other	answer	to	a	separate	question	
• Conversely,	 the	 further	 apart	 two	 points	 are,	 the	 less	 often	 individuals	 gave	 those	 two	 answers	

concomitantly	
• The	 further	away	a	point	 is	 from	the	origin	of	 the	axes,	 the	 less	 frequently	 that	answer	has	been	

given	
The	possible	answers	to	the	‘additional’	variables	are	projected	on	to	this	landscape:	they	are	not	used	to	
create	it,	but	it	is	interesting	to	see	where	they	are	positioned.	
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- Young	 people	who	 say	 they	 do	 conform	 and	 feel	 completely	 adult	 (south-west	
quadrant)	

	
	
	
Graph	1:	Results	of	the	multiple	correspondence	analysis	of	respondents’	feelings	about	

their	lives:	arrangement	of	active	variables	on	the	1-2	plane	

	
	
The	y-axis	(axis	2)	shows	a	clear	distinction	between	those	who	feel	they	are	masters	of	
their	 destiny	 and	 in	 control	 of	 their	 lives,	 wholly	 adult	 and	 therefore	 integrated	 into	
society,	and	those	who	do	not	perceive	themselves	to	be	in	control	of	their	lives	and	do	
not	 feel	 like	 adults.	Whether	 or	 not	 they	 consider	 20	 as	 the	best	age	 to	be	 is	 of	 little	
relevance	 in	 this	 distinction,	 demonstrating	 a	 widespread	 belief	 that	 youth	 is	
fundamentally	-	existentially	-	a	difficult	time	of	life,	especially	in	view	of	the	widespread	
social	and	economic	crises	affecting	the	younger	generation.		
The	only	exception	to	this	rule	is	to	be	found	in	Greece;	despite	the	difficulties	they	face	
entering	adulthood,	young	Greeks	are	the	only	respondents	who	mostly	consider	that	20	
is	 the	 best	 age	 to	 be!	 This	 no	 doubt	 feigned	 lack	 of	 concern	 is	 perhaps	 a	 means	 of	
offsetting	the	feeling	(which	most	of	them	also	admit)	that	they	are	not	fully	in	control	of	
their	lives.		
	
This	 polarisation	 of	 opinion	 is	 due	 mainly	 to	 how	 personal	 and	 individual	 are	 the	
feelings	 about	 ability	 to	 cope	with	 and	 stay	 in	 control	 of	 the	 events	which	mark	 this	
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transitional	period	of	youth.	Perceiving	oneself	as	either	the	driving	force	in	one’s	life	or	
obliged	 to	 react	 to	 external	 events	 and	 conditions	 is	 fundamental	 in	 shaping	 young	
people’s	personal	fate	and	socio-professional	paths,	and	it	has	a	clear	effect	not	only	on	
their	life	experience,	but	also	on	their	feelings	about	life	in	general.	
	
The	 x-axis	 (axis	 1)	 reflects	 the	 degree	 of	 detachment	 revealed	 by	 young	 people’s	
opinions	 as	 to	whether	 or	 not	 they	 can	be	happy	without	 certain	 things	 (activities	 or	
habits)	in	their	daily	life	(or	in	their	overall	life	project)	which	are	deemed	appropriate	
or	 necessary	 for	 a	 socially-acceptable	 adult	 existence	 (having	 a	 job,	 starting	 a	 family,	
etc.)	 or	 which	 involve	 certain	 kinds	 of	 consumer	 behaviour	 (watching	 television,	
following	TV	series,	eating	junk	food,	 listening	to	music,	etc.).	The	responses	show	that	
33%	of	 the	Generation	What	 population	 think	 they	 could	 be	 happy	without	 a	 job	 and	
55%	think	they	could	be	happy	without	starting	a	family,	but	only	16%	think	they	could	
be	 happy	without	 love	 and	 just	 9%	 can	 imagine	 being	 happy	without	 friends	 in	 their	
lives.		
The	 digital	 consumption	 habits	 characteristic	 of	 this	 generation,	 such	 as	 internet	 and	
mobile	phone	use,	seem	to	be	 less	 important	 than	we	might	 think,	at	 least	 in	 terms	of	
their	perception	of	happiness,	and	many	claim	to	be	able	to	live	without	them;	53%	said	
they	 could	 live	 without	 the	 internet	 and	 66%	 without	 a	 mobile	 phone.	 They	 are	
relatively	 indifferent	 to	 car	 ownership,	 perhaps	 a	 sign	 that	 increasing	 environmental	
awareness	 is	 setting	 new	 standards	 of	 behaviour:	 69%	 say	 they	 could	 happily	 live	
without	a	car.	 Junk	food	also	seems	to	have	fallen	from	favour,	at	 least	 in	theory	(only	
14%	are	die-hard	consumers).	Watching	television	is	no	longer	a	popular	pastime:	more	
than	three	quarters	of	young	people	say	they	could	live	happily	without	the	small	screen	
(77%).	On	the	other	hand,	listening	to	music	and	reading	are	almost	universally	popular:	
86%	 say	 they	 could	 not	 live	 without	 music	 and	 73%	 could	 not	 live	 without	 books.	
Incidentally,	 reading	 appears	 to	 be	 a	more	 popular	 pastime	 than	 going	 to	 the	 cinema	
(46%),	an	unexpected	result	and	perhaps	specific	to	the	young	people	who	responded	to	
the	 consultation.	 Finally,	 there	 are	 surprisingly	mixed	attitudes	 to	 sport	 (44%	declare	
that	they	would	live	happily	without	it),	but	sex,	on	the	other	hand,	is	vital	(74%	would	
not	be	happy	without	it).	
	
The	analysis	may	be	 further	 refined	by	projecting	other	questionnaire	variables	on	 to	
the	 ‘landscape’	made	 up	 of	 the	MCA	 active	 variables	 (discussed	 above).	 Both	 age	 and	
employability	 have	 an	 effect	 on	 the	 respondents’	 sense	 of	 integration	 into	 adulthood	
(axis	 2).	 Over	 25s	 and	 young	workers	 are	 slightly	more	 likely	 to	 feel	 like	 adults	 than	
students	 and	 the	 unemployed.	 Young	 women	 are	more	 likely	 to	 feel	 like	 adults	 than	
young	men	are.		
Feelings	of	 conformity	 to	prevalent	norms	and	habits	 (axis	1)	 show	 fewer	 identifiable	
correlations	 between	 age,	 gender	 and	 status.	 There	 are,	 however,	 some	 significant	
differences	between	countries	(see	Graph	2),	although	they	are	not	necessarily	easy	to	
interpret.	 If	we	project	 the	 countries	 on	 to	 axis	 1,	 there	 is	 less	 conformity	 among	 the	
young	Spaniards,	Dutch	and	Italians,	while	the	young	Greeks	and	Irish	seem	to	be	more	
inclined	to	conform	with	social	norms.		
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Graph	2:	Results	of	the	MCA	of	respondents’	feelings	about	their	lives:	inclusion	of	the	
additional	Country	variable	on	planes	1-2	

	
	
	
Some	 of	 the	 additional	 variables	 examined	 appear	 to	 be	 very	 closely	 linked	 to	 the	
perception	 young	 people	 have	 of	 themselves	 in	 their	 present	 circumstances.	 An	
indicator	of	 ‘institutional	mistrust’	has	been	built-in	 in	order	 to	determine	 the	 level	of	
trust	young	people	have	in	their	country’s	institutions.2.	It	would	appear	that	the	greater	
the	level	of	institutional	mistrust,	the	less	likely	the	respondent	is	to	feel	integrated	into	
the	world	of	adulthood	and	the	greater	the	likelihood	that	they	will	consider	a	low	level	
of	compliance	with	prevailing	social	norms	and	habits	as	key	to	being	happy	(Figure	3).	
On	the	other	hand,	those	with	the	most	trust	in	institutions	are	also	likely	to	be	the	most	
integrated	 into	 and	 the	 most	 compliant	 with	 society.	 This	 shows	 the	 importance	 of	
institutional	trust,	which	not	only	plays	a	role	in	the	development	of	civic	and	political	
behaviour,	but	is	also	strongly	linked	to	a	personal	sense	of	prospects	and	destiny.		
	

	
2	This	indicator	of	‘institutional	mistrust’	was	constructed	using	questions	about	trust	in	nine	institutions:	
schools,	politics,	 trade	unions,	 the	 legal	system,	 the	military,	 the	media,	 the	police,	 religious	 institutions	
and	humanitarian	organisations.	A	summary	classification	of	responses	can	be	made	by	metering	answers	
in	accordance	with	which	end	of	a	scale	of	trust	they	appear	at,	from	‘0	=	not	at	all’	or	‘1’	(versus	‘2’	or	‘3’	=	
‘totally’)	 for	 each	 of	 the	nine	 questions.	When	 this	meter	 indicates	 values	 lower	 than	 -1,	 there	 is	more	
mistrust,	when	 it	 is	 greater	 than	 1,	 there	 is	 a	 tendency	 towards	 trust,	 and	 the	 values	 -1	 to	 1	 reflect	 a	
degree	of	mixed	trust.	
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Graph	3:	Results	of	the	MCA	of	respondents’	feelings	about	their	lives:	inclusion	of	the	
additional	Measurement	of	Mistrust	variable	on	planes	1-2	

	
	
	
By	 the	 same	 token,	 the	most	pessimistic	young	people,	who	consider	 that	 their	 future	
prospects	are	worse	than	those	of	their	parents’	generation,	are	also	more	likely	to	feel	
less	grown-up	and	integrated	into	society	(Graph	4).	The	same	applies	to	their	views	on	
perceived	social	inequality	or	their	opinion	of	the	education	system’s	ability	to	provide	
equal	 opportunities.	 In	 both	 cases,	 negative	 opinions	 seem	 to	 go	 hand	 in	 hand	with	 a	
more	 negative	 perception	 of	 the	 respondents’	 potential	 for	 social	 and	 personal	
integration.	
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Graph	4:	Results	of	the	MCA	of	the	respondents’	feelings	about	their	lives:	projection	of	
additional	variables	on	planes	1-2	

	
	
	
In	the	young	people’s	assessment	of	their	lives,	one	issue	is	a	particularly	good	indicator	
of	their	frame	of	mind.	They	were	asked	if	they	thought	they	would	be	happy	if	they	did	
not	live	in	their	own	country.	More	than	eight	out	of	ten	(84%)	said	that	yes,	they	thought	
they	would.	Most	are	tempted	by	the	opportunity	of	living	abroad.	16%	replied	without	
hesitation	I’m	out	of	this	country,	asap,	with	the	Irish	being	by	far	the	most	determined	in	
the	matter	(28%).	Half	of	respondents	(50%)	are	willing	to	consider	it,	saying	maybe	one	
day	 I’ll	 leave.	 A	 quarter	 is	 more	 reluctant	 (25%)	 but	 does	 not	 expressly	 rule	 it	 out,	
answering	I	don’t	think	I	will,	but	we’ll	see.	Finally,	only	a	tiny	minority,	8%,	does	not	plan	
to	 leave	their	country	under	any	circumstances.	More	Austrians	gave	this	answer	than	
any	other	nationality	(17%).		
	
The	young	Europeans	described	in	GWEU	clearly	aspire	to	mobility	and	are	very	open	to	
the	 outside	 world.	 The	 reasons	 for	 this	 are	 likely	 to	 differ	 depending	 on	 the	 type	 of	
respondent	and	the	work	opportunities	available	to	them,	which	vary	considerably	from	
country	to	country,	but	most	of	them	definitely	plan	to	move,	or	are	willing	to	consider	
moving	to	another	country.		
		
A	 simple	 logistic	 regression	 showing	 the	 country	 variable	 enables	 responses	 to	 be	
classified	by	country	of	origin	(Graph	5).	It	would	appear	that	young	Greeks	and	young	
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Czechs	 are	 far	 less	 enthusiastic	 about	 leaving	 their	 home	 countries	 than	 other	
nationalities.	At	the	other	end	of	the	scale,	young	Spaniards,	Belgians,	Italians	and	Dutch	
are	 the	 least	 troubled	 by	 the	 thought	 of	 leaving.	 Attachment	 to	 one’s	 home	 country	
remains	 difficult	 to	 measure,	 but	 the	 question	 nonetheless	 suggests	 significant	
variations	which	merit	further	analysis.	
	
	

Graph	5:	Ability	to	be	happy	without	living	in	one’s	own	country	

	
	
	
Apart	 from	 these	 national	 variations,	what	makes	 young	 people	 think	 that	 they	 could	
live	 happily	 in	 another	 country?	 Another	 logistic	 regression,	 this	 time	 taking	 into	
account	 various	 aspects	 of	 the	 questionnaire	 and	 ordered	 by	 a	 range	 of	 variables	
(including	the	country	of	origin),	reveals	some	of	the	rationales	at	play	(Figure	2).	
	
When	 all	 else	 is	 equal,	 it	 is	men	 and	 the	 youngest	 respondents	who	 are	 less	 likely	 to	
consider	their	happiness	as	dependent	on	living	in	their	own	country.	The	same	is	true	
of	students,	who	as	a	category	are	by	far	the	most	receptive	to	this	possibility.	Being	able	
to	 be	 happy	 in	 another	 country	 does	 not	 imply	 a	 pessimistic	 view	 of	 one’s	 personal	
future,	 quite	 the	opposite.	 It	 is	not	 the	poorest,	 nor	particularly	 the	unemployed,	who	
are	most	open	to	leaving	their	countries.	There	are	clear	divisions	within	this	generation	
between	those	who	are	part	of	a	dynamic,	mobile	system,	to	whom	most	opportunities	
accrue,	and	the	poorer	ones,	arguably	confined	within	their	own	countries.	Note	too	that	
although	 developing	 the	 European	 apparatus	 itself	 is	 decisive	 in	 shaping	 their	 lives,	
these	young	people	have	essentially	no	say	in	the	matter.	Those	who	say	that	they	could	
be	happy	 living	outside	 their	 country	 seem	 less	 concerned	by	Europe	 than	 those	who	
would	be	nervous	about	emigrating	abroad.	
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Figure	2:	Logistic	regression	(breakdown	by	country)	
Modelling	of	‘ability	to	be	happy	without	living	in	[country]’	(field:	GW	12	countries)	

	

	
	
	
This	GWEU	survey	shows	 that	although	 there	are	definite	 social,	 cultural	and	national	
differences,	the	vast	majority	of	young	people	are	fairly	realistic	and	confident	 in	their	
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ability	to	shape	their	lives	however	they	like.	This	includes	being	open	to	geographical	
mobility	and	willing	to	contemplate	settling	down	somewhere	else,	near	or	far.	There	is	
no	 doubt	 that	 the	 cosmopolitan	 and	 multicultural	 Erasmus	 generation	 has	 become	
something	 of	 a	 role	 model	 to	 today’s	 youth	 and	 is	 helping	 to	 forge	 a	 recognisably	
European	identity	(Cicchelli,	2016).		
	
This	 clarity	 and	 optimism	 about	 their	 present	 situation	 extends	 to	 their	 views	 on	
previous	 generations’	 responsibility	 for	 their	 current	 problems.	 Opinions	 are	 divided	
almost	 evenly;	 around	 half	 (48%)	 think	 previous	 generations	 are	 indeed	 responsible,	
while	the	other	half	disagrees.	
	
	
	

2. THEIR FUTURES  
	
Youth	 is	 a	 time	 for	 projection:	 young	people	must	 look	 for	 their	 role	 in	 society,	 think	
about	 the	 future,	develop	reliable	 skills	and	work	 towards	becoming	 independent	and	
autonomous.	(Galland,	2011,	Van	de	Velde,	2008,	Knight,	2018).	All	of	these	challenges	
condition	 the	 process	 of	 social	 and	 economic	 integration	 of	 the	 young.	 The	 younger	
generations	 automatically	 recreate	 the	 society	 in	which	 they	 are	 raised,	 but	 they	 also	
hold	the	potential	to	transform	or	better	it.	Here,	however,	the	Generation	What	report	
highlights,	 like	 so	many	 other	 studies	 and	 surveys	 in	 the	 last	 couple	 of	 decades,	 that	
there	is	a	growing	sense	of	pessimism	among	the	young.		
	
Overall,	 they	show	a	distinct	 lack	of	 faith	 in	a	better	 future.	Only	30%	of	GWEU	youth	
think	 they	will	 have	 a	 better	life	than	their	parents.	 At	 best,	 they	 believed	 they	would	
have	 the	 same	 opportunities	 as	 the	 previous	 generation	 (30%),	 but	 40%	 thought	 the	
worst,	that	opportunities	would	be	fewer,	setting	a	tone	of	overall	pessimism	weighing	
heavily	on	the	individual.	This	pessimism	increases	with	age:	more	24-35	year	olds	think	
their	lives	will	be	harder	than	their	parents	(44%)	than	do	18-24	year	olds	(32%).	The	
young	unemployed	are	largely	convinced	of	it	(60%).		
	
Depending	 on	 their	 country	 and	 on	 objective	 conditions	 in	 the	 youth	 employment	
market,	 there	 are	 notable	 differences	 in	 opinion	 (Tables	 1a	 and	 1b).	 However,	 the	
feeling	of	pessimism	is	widespread	and	seems	to	be	endemic	in	the	younger	generations.	
It	 runs	 through	 their	 views	 about	 future	 generations.	 Only	 24%	 thought	 that	 their	
children’s	lives	would	be	better,	overall,	 than	 theirs;	39%	thought	 they	would	be	worse,	
overall,	and	34%	thought	their	children’s	lives	would	be	essentially	similar	to	theirs.		
	
	

Table	1a	and	1b:	Optimism	/	Pessimism	for	different	generations	

	
	

Tu penses que par rapport à  la vie qu'ont menée tes parents, ton avenir sera…

AT BE CH CZ DE ES FR GR IE IT LU NL

Plutôt meilleur  ++  +
Pareil  ++  +  +
Plutôt pire  +  ++
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Key:	each	row	of	the	table	shows	the	countries	in	which	most	GW	respondents	chose	that	answer.	
	
	
Young	 Czechs	 are	 by	 far	 the	most	 likely	 to	 express	 confidence	 in	 their	 prospects	 for	
social	 advancement	 and	 better	 living	 conditions	 than	 their	 parents:	 51%	 (21	 points	
above	the	GWEU	aggregate).	They	are	followed	by	the	Irish	(43%,	or	13	points	above	the	
aggregate).	 It	 is	 worth	 pointing	 out	 that	 both	 these	 countries	 are	 relatively	 recent	
members	of	 the	European	Union	and	the	young	are	more	keenly	aware	of	 the	positive	
advantages	 this	 gives	 them	 compared	 to	 their	 parents’	 generation.	 The	 nations	 most	
likely	 to	 say	 living	conditions	are	worsening	are	 the	Greeks	and	 the	French	 (59%	and	
48%	respectively).	This	is	summarised	in	Table	1a.	
	
Another	 forecasting	 exercise,	 this	 time	 regarding	 their	 children’s	 future,	 also	 shows	 a	
divergence	of	opinion	but	in	a	different	order	of	rank	(Table	1b).	Pessimism	is	the	order	
of	 the	 day.	 This	 time,	 however,	 the	 young	 Irish	 and	 then	 the	 Greeks	 are	 the	 most	
confident	about	their	children’s	future	prospects:	41%	and	35%	respectively	think	their	
children	 will	 have	 better	 lives	 than	 theirs.	 Paradoxically,	 the	 most	 pessimistic	 in	 this	
respect	are	young	Austrians	and	Swiss:	54%	and	49%	of	them	respectively	think	their	
children’s	lives	will	be	worse	than	theirs.	
	
If	 we	 compare	 the	 pessimism	 (or	 optimism)	 gap	 in	 two	 different	 generational	 time	
horizons	(upward	comparison:	Ego	compared	to	their	parents	/	downward	comparison:	
Ego	compared	to	their	children),	we	see	that	that	 in	seven	GWEU	countries	pessimism	
among	the	young	regarding	their	own	lives	compared	to	their	parents’	 lives	is	coupled	
with	 even	 greater	 pessimism	 about	 their	 children’s	 future	 (Figure	 6):	 in	 Austria	
(+19	points	 above	 the	 aggregate),	 Germany	 (+16	 points),	 Switzerland	 (+14	 points),	
Belgium	(+12	points),	 the	Czech	Republic	(+9	points)	and	the	Netherlands	(+4	points).	
Paradoxically,	pessimism	about	the	future	seems	to	be	stronger	and	more	entrenched	in	
those	countries	with	the	fewest	social	and	economic	problems.		
	
On	the	other	hand,	young	people	in	countries	with	a	high	degree	of	pessimism	are	more	
inclined	to	think	that	their	children’s	future	will	be	better	(Graph	6).	This	expectation	of	
progress	and	improvement	in	future	living	conditions	and	opportunities	is	particularly	
marked	in	young	Greeks	(with	31	points	below	the	aggregate	level	of	pessimism	about	
their	children’s	lives).	The	same	is	applicable	to	many	young	Italians	(-18	points).	
	
	

	
	
	
	
	
	

Tu penses que par rapport à ta vie, l'avenir de tes enfants sera...

AT BE CH CZ DE ES FR GR IE IT LU NL

Plutôt meilleur  +  ++
Pareil  +  ++
Plutôt pire  ++  +
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Graph	6:	two	types	of	future	pessimism	-	comparison	by	country	

	
Key:	 comparison	 by	 country	 of	 the	 ‘pessimism	 on	 2	 fronts’	 gap,	 between	 pessimism	 about	 their	 lives	
compared	 to	 their	 parents’	 lives	 (upward	 horizon)	 and	 pessimism	 felt	 about	 their	 children’s	 lives	
compared	to	their	own	(downward	horizon).	
	
	
This	generational	pessimism,	reflecting	an	overall	worsening	view	of	society,	 is	not	an	
obstacle	to	an	individual’s	confidence	in	their	personal	future.	Thus,	a	majority	of	young	
GWEU	Europeans	(57%)	when	asked	‘When	thinking	about	your	future,	would	you	say	
you	are	...’,	replied	that	they	were	2	-	optimistic	or	3	-	very	optimistic.	A	majority	of	them	
also	think	they	stand	a	good	chance	of	success	in	life	in	comparison	to	other	people	their	
own	age.	More	 than	 seven	 out	 of	 ten	 young	 people	 (73%)	 express	 confidence	 on	 this	
point.		
Here	 again	 we	 find	 the	 lucid	 optimism	 characteristic	 of	 Generation	What	 about	 what	
they	 must	 do	 to	 make	 their	 way	 in	 society.	 Nearly	 two-thirds	 foresee	 some	 crisis	
affecting	their	future	(63%),	but	they	do	not	necessarily	see	it	wrecking	their	chances	in	
life.	 This	 particularly	 applies	 to	 those	 considering	 settling	 abroad,	 as	 previously	
mentioned.		
	
Personal	optimism	is	high.	Nevertheless,	it	varies	by	country	(Table	2).	There	is	a	clear	
demarcation	 line	 between	 the	 young	 in	 Southern	 Europe	 and	 those	 elsewhere.	
Young	Italians	are	the	most	pessimistic,	 followed	by	the	Spanish	and	to	a	 lesser	extent	
the	Greeks.	The	French,	on	the	other	hand,	are	the	most	optimistic	about	their	personal	
futures,	followed	by	Luxembourgers,	Belgians,	Swiss	and	Czechs.	
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Table	2:	Assessing	the	chances	of	personal	success		
compared	to	people	of	the	same	age	-	Comparison	by	country	

In comparison with people your own age, would you put yourself with ... 

	
Key:	Each	row	of	the	table	shows	the	countries	in	which	most	GW	respondents	chose	that	answer.	
	
	

Table	3:	The	impact	of	the	economic	crisis	on	their	future	–	Comparison	by	country	
To what extent will the economic crisis affect your future? 

	
Key:	Each	row	of	the	table	shows	the	countries	in	which	most	GW	respondents	chose	that	answer.	
	
	
The	differences	in	their	personal	levels	of	optimism	appear	to	be	closely	related	to	how	
they	 perceive	 the	 impact	 of	 the	 economic	 crisis	 on	 their	 future	 (Table	 3).	 The	 same	
demarcation	 is	 found	 between	 southern	 Europe,	 where	 tougher	 socio-economic	
conditions,	 particularly	 unemployment,	 mean	 prospects	 are	 gloomier,	 and	 the	 other	
GWEU	countries.	Young	Greeks	are	most	concerned	by	the	negative	impact	of	the	crisis	
on	 society	 and	 in	 their	 personal	 lives,	 followed	 by	 Spaniards	 and	 Italians.	
Austrian	respondents	 too,	 expressed	 concern	 on	 this	 point.	 The	 Swiss	 and	
Luxembourgers	are	much	less	concerned	about	the	consequences	of	the	crisis.		
	
The	young	people	of	Generation	What	 are	acutely	aware	of	 the	difficulties	 they	 face	 in	
social	 and	 professional	 terms.	However,	 these	 have	 little	 effect	 on	 their	 confidence	 in	
their	personal	ability	to	succeed.	Many	have	decidedly	modest	criteria	for	success	and	a	
pragmatic	 approach	 to	 life.	Asked	 to	describe	what	 a	 good	 life	meant	 to	 them,	 almost	
two-thirds	 (63%)	 chose	 the	 same	 answer,	 that	 the	 most	 important	 thing	 was	 being	
happy,	with	or	without	work	or	family.	Contrary	to	the	popular	view	that	this	generation	
is	 materialistic	 or	 consumerist,	 only	 8%	 think	 that	 success	 is	 mostly	 about	 making	
money.	 Starting	a	family	or	having	an	interesting	job	 are	 also	mentioned	 (by	 17%	 and	
11%	 respectively),	 but	 they	 come	 a	 long	 way	 behind	 the	 Carpe	 Diem	 attitude	 that	
constitutes	 the	most	popular	 answer.	 If	 success	means	anything	 to	 them,	 it	 lies	 in	 the	
ability	 to	overcome	weakness	and	vulnerability	and	 forge	a	path	 into	adulthood.	They	

AT BE CH CZ DE ES FR GR IE IT LU NL pessimisme

0 = Le moins de chances de s'en sortir  +  ++
1  +  ++
2  +  ++
3  ++  +  ++
4  ++  +  +  ++

5 = Le plus de chances de s'en sortir  ++  +
optimisme

AT BE CH CZ DE ES FR GR IE IT LU NL optimisme

0 = Pas du tout  ++  ++  +
1  +  +  +  ++
2  +  +  +  ++  ++
3  ++  ++  +  +  +  +  ++
4  +  ++  ++  ++
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can	seem	nonchalant	and	a	little	lightweight	in	their	desire	for	a	low-key,	happy	day-to-
day	existence,	to	be	embraced	and	lived	to	the	full	without	too	much	advance	planning.	
Although	this	is	the	most	prevalent	view,	there	are	differences	between	countries.	Those	
whose	idea	of	happiness	depends	least	on	the	traditional	model	of	starting	a	family	and	
finding	a	good	job	are	young	Greeks	and	Spaniards	(according	to	73%	of	respondents),	
who	 happen	 to	 live	 in	 the	 most	 troubled	 economies	 with	 the	 current	 highest	
unemployment	levels	in	Europe.	In	these	circumstances,	the	resilience	of	the	Carpe	Diem	
approach	 is	 clear.	 Young	 Austrians	 and	 Czechs	 are	 the	 keenest	 to	 have	 a	 family	
(30%	and	27%	respectively).	Italians	are	the	most	likely	to	cite	the	goal	of	an	interesting	
job	(19%).	
	
When	 asked	 to	 project	 themselves	 into	the	 future	 in	 terms	 of	 family	 or	married	 life,	 a	
majority	 (52%)	saw	 themselves	being	either	married	or	with	a	civil	partner	and	having	
children.	 A	 family	 life	 is	 therefore	 in	 many	 of	 their	 plans.	 Nevertheless,	 some	
respondents	are	well	aware	of	the	fragility	of	relationships	and	express	a	matter-of-fact	
attitude	to	the	possibility	of	separation	or	divorce:	23%	responded	that	they	could	see	
themselves	being	married	later	in	life	for	however	long	it	might	last,	and	would	seek	joint	
custody	 of	 children	 in	 the	 event	 of	 separation.	 Here	 again,	 a	 certain	 lucid	 realism	 is	
evident	in	the	way	in	which	they	envisage	their	personal	life	and	relationships.	The	rest	
are	divided	between	those	who	do	not	see	themselves	in	a	committed	relationship	but	
who	would	be	prepared	to	raise	children	alone	in	a	single	parent	 family	(7%	said	that	
they	could	see	 themselves	with	one	or	two	children,	but	not	in	a	relationship)	and	 those	
who	categorically	do	not	want	to	have	children,	irrespective	of	their	relationship	status	
(17%).	This	last	group	warrants	attention,	since	it	indicates	that	nearly	half	of	all	young	
European	 respondents	 said	 that	 they	 did	 not	 see	 themselves	 becoming	 parents.	 Once	
again,	 the	 Spaniards	 and	 Greeks	 stand	 out,	 being	 the	 most	 reluctant	 to	 contemplate	
having	children.	
	
These	young	Generation	What	 Europeans	approach	 their	 future	with	a	 combination	of	
mistrust	 in	 society	 and	 confidence	 in	 their	 own	 abilities,	 a	 lucid	 appreciation	 of	 their	
present	 status	 and	 hopefulness	 about	 the	 future,	 displaying	 a	 mix	 of	 wisdom	 and	
resignation.	But	above	all,	they	must	learn	to	cope	with	their	parents’	anxiety	about	their	
lives	 and	 prospects.	 Although	 they	 are	 overwhelmingly	 supportive	 -	 83%	 readily	
acknowledge	that	their	parents	are	proud	of	them	-	many	also	admit	that	their	parents	
are	 anxious	 about	 their	 offspring’s	 future	 prospects	 (58%).	 A	 large	majority	 of	 young	
Greeks	(88%)	and	Italians	(80%)	say	that	their	parents	are	anxious	on	their	behalf.	The	
nations	with	the	most	respondents	who	say	that	their	parents	do	not	worry	about	them	
are	 the	 Swiss	 (40%)	 and	 the	 Dutch	 (42%).	 There	 is	 a	 clear	 overlap	 between	 those	
countries	where	parental	concern	for	young	people’s	future	is	strongest	and	those	with	
the	most	 troubled	 economies	 and	 employment	 sectors.	 All	 parents	worry	 about	 their	
offspring	to	a	degree,	however,	and	their	concern	naturally	impacts	subjectively	on	the	
transmission	of	ideas	from	one	generation	to	the	next.		
	
	

3. STARTING OUT IN LIFE  
	
In	this	complex	environment,	the	family	is	undeniably	a	decisive	resource	for	the	young	
people	 of	Generation	What.	Almost	 all	 of	 them	 (86%)	 in	 every	 country	 say	 that	 their	
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family	is	supportive.	Four	out	of	ten	admit	that	they	receive	regular	financial	help	from	
their	parents.		
Most	 enjoy	 a	 good	 relationship	with	 their	 parents.	 Half	 of	 them	 (49%)	 describe	 their	
relationship	with	 their	 family	as	 fine	 and	a	quarter	 (26%)	are	open	about	 the	varying	
degrees	 to	 which	 financial	 hardship	 and	 precariousness	 affect	 their	 pathways	 to	
integration	 into	 society	 and	 the	 ideal	 relationships	 within	 families.	 Relatively	 few	
expressed	 mixed	 feelings	 ‘meh’	 (19%)	 or	 said	 that	 their	 family	 relationships	 were	
strained	 or	 non-existent	 (just	 4%	 and	 2%	 respectively).	 Relationships	 with	 family	
members	 are	 generally	 close	 and	 friendly.	 Almost	 half	 of	 respondents	 consider	 their	
families	 as	 confidants:	 49%	 admit	 that	 they	 talk	 about	 their	 love	 lives	 with	 family	
members.	They	may	be	linked	on	social	media	networks:	38%	are	Facebook	friends.	And	
a	smaller,	but	nevertheless	significant,	proportion	admits	to	having	got	drunk	or	smoked	
a	joint	with	their	parents	(38%	and	7%	respectively).		
	
Although	trusting	and	relying	on	their	parents	is	a	good	thing,	the	financial	dependence	
forced	upon	some	young	people	is	seen	as	negative	by	many:	46%	are	embarrassed	to	be	
dependent	 on	 their	 parents.	 This	 discomfiture	 is	 particularly	 marked	 among	 young	
people	in	Spain,	Greece	and	Italy,	many	of	whom	are	by	force	of	circumstance	financially	
dependent	 upon	 their	 parents	 for	 extended	 periods	 of	 time	 (70%,	 63%	 and	
65%	respectively	 say	 they	 are	 embarrassed	 by	 the	 fact).	 They	 definitely	 aspire	 to	
financial	autonomy,	seen	as	a	key	issue	at	this	stage	of	life.	Young	people	do	not	want	to	
be	helped	or	assisted,	they	want	to	integrate	into	society	under	their	own	steam.	
	
While	they	appreciate	family	support,	they	also	maintain	they	are	capable	of	fending	for	
themselves.	 Many,	 though	 not	 all	 (42%),	 agree	 that	 you	 have	 to	 stand	 on	 your	 own	
two	feet	to	succeed	in	life.	The	unemployed	and	 those	with	 few	or	no	qualifications	are	
more	 likely	 to	hold	 this	view	 (50%	and	46%	respectively).	But	above	all,	 a	 significant	
majority	 believes	 in	 a	 proactive	 approach	 to	 life:	 more	 than	 three	 quarters	 (77%)	
consider	 that	 where	 there’s	 a	 will,	 there’s	 a	 way.	 Their	 characteristic	 optimism	 and	
lucidity	 is	 further	 strengthened	 by	 this	 sense	 of	 determination.	 Even	 though	 they	
acknowledge	and	accept	that	there	will	be	obstacles	along	the	way,	they	are	determined	
to	overcome	them.	
They	largely	ignore	mechanisms	which	might	work	in	their	favour,	such	as	prioritising	
jobs	 for	young	people,	 for	domestic	nationals,	or	 for	men,	and	 instead	demonstrate	an	
inherent	resourcefulness	and	adaptability	to	circumstances	and	opportunities.	The	idea	
of	Carpe	Diem,	 over	and	above	 its	existential	message,	 is	 fundamental	 to	 their	 journey	
into	adult	society.		
	
This	 image	 of	 an	 over-riding	 ‘generational’	 outlook	 on	 the	 trials	 and	 tribulations	 of	
becoming	 an	 adult,	 underscored	 by	 individualism	 and	 willpower	 is,	 nevertheless,	
slightly	tempered	by	variations	from	country	to	country	(Table	4).	The	Austrians	are	by	
far	 the	 most	 likely	 to	 concur	 (91%),	 followed	 by	 the	 Dutch	 (87%)	 and	 the	
Luxembourgers	 (83%).	 The	 French,	 Italians	 and	Greeks,	 on	 the	 other	 hand,	 seem	 less	
convinced	by	the	role	of	willpower	alone:	33%,	31%	and	29%	of	them	do	not	share	this	
state	of	mind.	
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Table	4:	Requirements	to	succeed	in	life,	breakdown	by	country	
	

	
	Key:	Each	row	of	 the	 table	 shows	 the	countries	 in	which	most	GW	respondents	 chose	 that	answer	 (++	
then	+)	and	those	in	which	the	fewest	chose	that	answer	(--	then	-).	
	
	
A	majority	of	GWEU	respondents	 (58%)	agree	with	 the	 idea	 that	 success	 in	 life	 is	not	
entirely	dependent	on	oneself.	The	Dutch	are	the	most	 likely	 to	agree,	 followed	by	the	
Austrians	 and	 Swiss.	 On	 the	 other	 hand,	 young	 Czechs	 and	 Greeks	 are	more	 likely	 to	
hold	a	more	individualistic	view	and	feel	they	must	first	count	on	themselves	(56%	and	
54%	respectively).	
	
The	way	in	which	young	people	consider	their	present	and	future	private	lives,	including	
romantic,	marital	or	sexual	relationships,	tells	us	about	the	prevailing	norms	as	well	as	
their	 expectations	 in	 the	 matter.	 Again,	 there	 are	 some	 paradoxes	 in	 their	 ideas	 and	
experiences.	
	
They	are	clear	and	pragmatic	about	committing	to	a	partner	and	starting	a	family.	Few	
young	people	in	Generation	What	are	already	living	with	a	partner	(17%),	but	the	ideas	
expressed	tell	us	something	about	their	approach	to	this	aspect	of	life.	
Falling	in	love	and	the	prospect	of	a	happy	relationship	is	an	integral	part	of	their	lives:	
83%	say	they	could	not	live	without	love	and	for	a	third	of	them	it	is	an	essential	part	of	
life	(36%).	They	express	fairly	traditional	and	romantic	ideas	on	the	matter,	considering	
faithfulness	as	fundamental	and	rejecting	the	idea	of	cheating	or	adultery.	78%	of	them	
have	never	had	more	than	one	romantic	relationship	at	the	same	time.	They	see	romantic	
commitment	 as	 absolute	 and	 binding.	 71%	 believe	 that	 faithfulness	 is	 vital	 in	 a	
relationship,	a	‘sine	qua	non’,	and	64%	say	they	are	bothered	by	seeing	someone	who	is	in	
a	 relationship	 flirting	with	 someone	 else.	 They	 have	 a	 particularly	 demanding	 view	 of	
relationships:	 almost	 half	 consider	 that	 happiness	 is	 the	 sine	qua	non	 in	a	 relationship	
(44%)	while	others	see	them	as	a	commitment	requiring	constant	renewal	(36%).	
	
Different	 nationalities	 have	 differing	 views	 (Graph	 7).	 Young	 Austrians,	 Irish	 and	
Luxembourgers	are	the	most	likely	to	consider	faithfulness	as	an	unconditional	bond	in	
a	relationship.	Czechs	and	Spaniards	place	the	least	emphasis	on	it.	
	
	
	
	
	
	
	
	
	
	

Réponses "D'accord" avec :
AT BE CH CZ DE ES FR GR IE IT LU NL

Pour réussir dans la vie, on ne 
peut compter que sur soi-même  -  -  ++  +  --
Quand on veut, on peut  ++  --  -  +
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Graph	7:	the	importance	of	faithfulness	in	a	relationship,	breakdown	by	country	

	
	
	
Applying	 a	 second	 logistic	 regression	 taking	 all	 aspects	 into	 consideration	 reveals	
nevertheless	 some	 fundamental	 differences	 in	 attitudes	 towards	 fidelity	 (detailed	
results	 presented	 in	 Annex	 7).	 It	 is	 more	 important	 to	 women	 than	 to	 men.	 The	
emphasis	 on	 faithfulness	 seems	 to	 indicate	 a	more	 exacting	 concept	 of	 a	 relationship	
than	simply	being	in	love.	
	
But	this	romantic	vision	of	love	and	marriage	does	not	exclude	a	realistic	approach.	This	
generation	 is	often	the	children	of	divorced	parents,	a	proportion	which	has	 increased	
greatly	over	the	last	thirty	years	and	is	less	stigmatised	as	a	result.	Many	of	them	(76%)	
think	 that	 divorce	 is	 sometimes	 necessary	 in	 the	 quest	 for	 personal	 fulfilment.	 Only	 a	
minority	 (23%)	 see	 it	 as	 an	 evil	of	our	times	 and	 the	 result	 of	 too	much	 emphasis	 on	
selfish	 individualism	 (people	 only	 think	 about	 their	 immediate	 personal	 happiness).	
Marriage	 as	 an	 institution	 comes	 in	 for	 some	 severe	 criticism.	 41%	 think	 it	 is	 still	
associated	with	 the	 absolute	 romantic	 ideal	 of	 two	people	meeting	 and	 falling	 in	 love	
(the	 dream,	 or	 the	 best	 way	 to	 prove	 your	 true	 love	 to	 your	 partner).	 This	 concept	 is	
widely	 shared	 by	 the	 Austrians	 and	 Irish	 (57%	 and	 54%	 respectively),	 while	 young	
Spaniards	 and	 Greeks	 are	 the	 least	 attached	 to	 the	 idea	 of	 marriage	 (26%	 and	
22%	respectively).	But	most	of	the	GWEU	respondents	(56%)	question	traditional	views	
on	marriage:	33%	see	 it	as	 just	a	piece	of	paper	that	means	nothing	nowadays	and	23%	
consider	living	together	and	having	children	as	a	much	more	important	commitment.	
	
Finally,	 although	 love	 and	 commitment	 are	 still	 viewed	 with	 idealism	 and	 strong	
expectations,	 the	young	people	of	Generation	What	 are	also	upfront	about	 their	sexual	
needs.	Three-quarters	of	them	(74%)	say	they	could	not	be	happy	without	sex.	Most	are	
quite	uninhibited	about	pornography:	41%	say	 it	 is	a	private	matter	and	constitutes	a	
little	solitary	pleasure,	17%	see	it	as	a	way	to	spice	up	their	sex	life	as	a	couple,	21%	that	it	
is	an	occasional	pastime,	and	9%	that	it	is	a	bit	of	fun.	Only	10%	disapprove	and	see	it	as	
a	form	of	perversion.	
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The	fact	that	young	people	are	relatively	familiar	with	pornography	is	symptomatic	of	a	
broader	 downturn	 in	 sexual	 activity	 with	 partners	 among	 the	 younger	 generation.	
Surveys	 conducted	 in	 a	 number	 of	 Western	 countries	 and	 in	 Japan	 show	 that	 young	
people’s	 sexuality	 is	 becoming	 increasingly	 virtual	 and	 solitary	
(nippon.com/25.02.2016).	 Young	 people’s	 sex	 drive	 is	 ‘in	 recession’	 according	 to	 a	
recent	issue	of	The	Atlantic	(The	Sex	Recession,	December	2018).	Whether	or	not	this	is	
true,	the	fact	is	that	young	people	now	regard	sex	in	a	completely	different	way	and	in	a	
different	 context	 from	 the	 preceding	 generations,	 particularly	 the	 baby	boomers	 who	
pioneered	the	sexual	freedom	movement.	
	

Graph	8:	The	importance	of	sex	to	personal	happiness,	breakdown	by	country	

	
	
	
Here	 again,	 there	 are	 country	by	 country	 variations.	 Pornography	 is	most	 likely	 to	 be	
considered	 as	 a	 personal	 and	 solitary	 pleasure	 by	 young	 Greeks,	 Dutch	 and	 Belgians	
(50%,	50%	and	48%	respectively)	and	less	so	by	young	Austrians,	Germans	and	Italians	
(37%,	38%	and	38%	respectively).	Asked	whether	they	could	live	happily	without	sex,	
young	Greeks	 are	 the	most	 likely	 to	 disagree,	 followed	 by	 the	 French	 (86%	 and	 79%	
respectively).	(Figure	8)	
	
	
A	multiple	correspondence	analysis	(MCA)	provides	a	summary	overview	of	Generation	
What’s	opinions	and	attitudes	with	regard	to	love,	relationships	and	sexuality.	3	(Graph	
9)	

	
3	Multiple	correspondence	analysis	(MCA)	 is	a	data	analysis	 technique	used	to	 interpret	and	graphically	
represent	large	Individuals	x	Variables	data	tables	in	a	succinct	manner.	
The	possible	answers	to	the	so-called	‘active’	variables	make	up	a	‘landscape’	on	any	given	topic	(here	they	
relate	to	the	topic	‘Love,	relationships,	sexuality’)	

• Each	answer	is	represented	by	a	point	
• The	closer	two	points	are,	the	more	often	it	has	occurred	that	the	individuals	who	gave	one	answer	

to	a	given	question	also	gave	the	other	answer	to	a	separate	question	
• Conversely,	 the	 further	 apart	 two	 points	 are,	 the	 less	 often	 individuals	 gave	 those	 two	 answers	

concomitantly	
• The	 further	away	a	point	 is	 from	the	origin	of	 the	axes,	 the	 less	 frequently	 that	answer	has	been	

given	
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These	are	structured	along	two	axes:	

- The	first	ranges	from	a	traditional	and	romantic	view	of	relationships	(marriage	
as	a	‘dream’,	faithfulness,	happiness	as	a	‘sine	qua	non’	condition	in	a	couple),	to	a	
more	 pragmatic	 and	 permissive	 approach	 (unmarried	 cohabitation,	 less	
emphasis	on	faithfulness,	fulfilling	sexuality).	

- The	second	ranges	from	placing	strong	significance	on	relationships	and	sexuality	
through	to	a	certain	detachment	expressed	by	those	who	are	less	focused	on	love,	
relationships	and	sexuality.		

	
This	 representation	 shows	 a	 clear	 difference	 between	 the	 romanticism	 of	 young	
Austrians	 and	Germans	 compared	 to	 the	 Greeks	 and	 Spaniards,	who	 are	 less	 inclined	
towards	marriage	and	more	liberal	in	their	sexuality.		
	
But	 while	 cultural	 traits	 may	 be	 significant,	 there	 are	 certain	 decisive	 characteristics	
typical	of	this	generation.		
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	

	
	

	
The	possible	answers	to	the	‘additional’	variables	are	projected	on	to	this	landscape:	they	are	not	used	to	
create	it,	but	it	is	interesting	to	see	where	they	are	positioned.	
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Graph	9:	Results	of	the	multiple	correspondence	analysis	of	Generation	What’s	opinions	on	
and	attitudes	to	love,	relationships	and	sexuality:	arrangement	of	active	variables	on	

planes	1-2,			
and	breakdown	by	country	(additional	variable)	

	
	
	
	

4. ENTERING SOCIETY AND FINDING THEIR PLACE IN IT 
	
While	 the	young	people	of	Generation	What	 generally	consider	 that	 their	 families	help	
them	 to	 achieve	 autonomy,	 the	 same	 cannot	 be	 said	 of	 their	 attitude	 to	 school,	 even	
though	 it	 is	 an	 important	 vehicle	 for	 socialisation,	 training	 and	 positioning	 in	 society.	
Their	opinions	are	highly	critical.	The	majority	consider	 that	 their	country’s	education	
system	 fails	 to	 provide	 opportunities	 for	 everyone	 (57%)	 and	 does	 not	 reward	 merit	
(57%).	 Three-quarters	 think	 it	 provides	 inadequate	 preparation	 for	 the	 job	 market	
(76%).	Their	observations	are	harsh	and	shed	light	on	young	people’s	expectations	and	
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concerns	 about	 finding	 their	 way	 in	 society.	 Again,	 there	 are	 national	 differences	
(Table	5),	but	they	do	not	buck	the	overall	trend.	
	

Table	5:	Opinions	on	the	education	system,	breakdown	by	country	

	
	Key:	 Each	 row	 of	 the	 table	 shows	 the	 countries	 in	 which	 most	 GW	 respondents	 chose	 that	 answer	
(++	then	+)	and	those	in	which	the	fewest	chose	that	answer	(--	then	-).	
	
	
Young	Austrians,	Irish	and	Dutch	stand	out	as	being	generally	more	positive	about	their	
countries’	 education	 systems,	 in	 at	 least	 two	 out	 of	 the	 three	 aspects	 considered.	 A	
majority	of	young	Dutch	and	young	Irish	people	(57%	and	51%	respectively)	think,	for	
example,	that	their	education	system	provides	equal	opportunities	for	everyone.	70%	of	
young	 Czechs	 agree,	 although	 they	 are	 more	 critical	 of	 other	 aspects.	 Only	 39%	 of	
French	and	34%	of	Spaniards	agree	on	the	matter	of	opportunities	for	all.		
Young	 Greeks	 are	 by	 far	 the	 most	 critical	 of	 all	 aspects	 of	 their	 country’s	 education	
system;	only	28%	think	it	provides	equal	opportunities	for	everyone,	only	30%	believe	
that	it	 is	based	on	merit,	and	only	12%	say	it	prepares	students	adequately	for	the	job	
market.	 Young	 Spaniards	 and	 Czechs	 are	 particularly	 critical	 about	 their	 education	
systems’	reward	of	merit	(just	29%	and	25%	agree	that	it	does	so).		
Finally,	remarkably	few	French	(marginally	more	than	the	Greeks)	were	positive	about	
the	effectiveness	of	their	education	system	in	preparing	young	people	for	the	job	market	
(16%).	
	
Generation	 What’s	 overall	 perception	 would	 seem	 to	 indicate	 that	 their	 education	
systems	 are	 largely	 failing	 to	 prepare	 young	 people	 for	 professional	 life.	 Most	
respondents	had	a	negative	opinion	about	their	overall	experience	at	school.	Just	under	
a	 third	 (30%)	 of	 young	GW	Europeans	 said	 they	 had	 been	happy	at	school.	 Only	 20%	
said	 they	 had	 felt	 supported	 and	 24%	 felt	 they	 had	 been	 respected.	 A	 significant	
proportion	-	around	one	in	five	-	even	said	they	had	experienced	unhappiness	(19%)	or	
loneliness	 (22%)	And	14%	 said	 they	 had	 felt	 scorned.	 Evidently,	 school	 had	not	 had	 a	
positive	impact	on	their	sense	of	personal	identity	in	their	childhood	and	adolescence.	At	
best,	 it	 seems	 to	have	been	a	 fairly	meaningless	experience	even	 though	 it	occupied	a	
significant	part	of	their	lives.	Even	though	it	was	where	they	gained	many	of	their	skills	
and	made	important	choices	about	their	career	paths.		
There	are	subtle	differences	between	countries.	Young	Greeks	and	Czechs	are	less	likely	
than	 others	 to	 describe	 school	 as	 a	 negative	 experience	 (Table	 6),	 while	 the	 French,	
Austrians	 and	 Spaniards	 were	 the	 most	 likely	 to	 have	 positive	 memories	 of	 their	
schooldays	 (Table	 7).	Nevertheless,	 the	 overall	 picture	 shows	 that	 young	 people	 have	
very	mixed	feelings	about	their	education.	
	
	
	
	
	

Réponses "Oui tout à fait" ou "Plutôt oui" à :

AT BE CH CZ DE ES FR GR IE IT LU NL
Le système éducatif donne sa 
chance à tous  ++  -  --  +  +  ++ et  + : les plus optimistes 

Le système éducatif prépare 
efficacement au marché du travail  +  ++  -  --  ++
Le système éducatif récompense les 
plus méritants  +  --  +  --  -  ++  -- et  - : les plus pessimistes 

Vis-à-vis de chaque aspect du système 
éducatif du pays :
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Table	6:	Negative	opinions	of	school	experience	and	work	experience	

	
Key:	 Each	 row	 of	 the	 table	 shows	 the	 countries	 in	 which	 most	 GW	 respondents	 chose	 that	 answer	
(++	then	+)	and	those	in	which	the	fewest	chose	that	answer	(--	then	-).	
The	2nd	part	of	the	table	is	only	applicable	to	those	who	said	they	had	finished	studying.	
	

Table	7:	Positive	opinions	of	school	experience	and	work	experience	

	
Key:	Each	row	of	the	table	shows	the	countries	in	which	most	GW	respondents	chose	that	answer	(++	then	
+),	and	those	in	which	the	fewest	chose	that	answer	(--	then	-).	
The	2nd	part	of	the	table	is	only	applicable	to	those	who	said	they	had	finished	studying.	
	
Again,	those	who	were	already	working	also	expressed	fairly	mixed	feelings.	Only	26%	
of	young	people	say	they	are	happy	at	work.	Only	20%	said	they	feel	supported	and	24%	
feel	they	are	respected.	However,	fewer	of	them	say	they	feel	unhappy,	lonely	or	scorned	
at	work	than	said	the	same	about	school	(12%,	13%	and	6%	respectively).	
	
	
An	overwhelming	majority	of	Generation	What	respondents	say	that	work	is	important	
to	them.	When	asked	‘how	important	is	work	to	you	in	your	life	right	now?’	on	a	scale	
from	0-Not	at	all	to	5-Very,	more	than	half	(54%)	responded	with	answers	4	or	5.	This	
shows	 a	 strong	 work	 ethic.	 They	 are	 evenly	 split	 over	 what	 makes	 work	 important:	
exactly	half	(50%)	see	it	first	and	foremost	as	a	means	of	earning	money,	while	the	other	
half	(50%)	see	it	primarily	as	a	source	of	personal	fulfilment.	Slightly	more	women	than	
men	 subscribe	 to	 the	 latter	 view	 (54%	 versus	 47%).	 Young	workers	with	 temporary	
contracts	 are	more	 likely	 to	 focus	 on	 the	 financial	 aspect	 than	 those	with	 permanent	

AT BE CH CZ DE ES FR GR IE IT LU NL
Pendant ta scolarité, tu t'es senti / tu te sens… (plusieurs réponses possibles)

Méprisé  --  ++  -  +
Seul  --  +  +  +  ++  -  +  +
En souffrance  -  +  --  ++
Dans le cadre de ton travail, tu te sens... (plusieurs réponses possibles)

Méprisé  --  +  -  ++  ++
Seul  --  +  ++  -  +  --
En souffrance  --  -  +  --  +  -  -  ++

AT BE CH CZ DE ES FR GR IE IT LU NL
Pendant ta scolarité, tu t'es senti / tu te sens… (plusieurs réponses possibles)

Soutenu  +  -  ++  -  --  --
Heureux  --  +  +  --  ++  -
Respecté  ++  +  ++  --  -  +
Dans le cadre de ton travail, tu te sens... (plusieurs réponses possibles)

Soutenu  +  ++  -  --  -
Heureux  ++  --  -  +
Respecté  ++  +  -  --  -  ++
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contracts	(50%	versus	42%).	The	same	is	true	for	the	unemployed,	for	whom	earning	a	
salary	is	by	far	the	most	important	aspect	of	work	(63%).	
	
However,	work	is	not	always	as	interesting	nor	as	rewarding	as	they	would	like	it	to	be.	
Only	 one-third	 (33%)	 say	 unreservedly	 that	 they	 feel	 fulfilled	 in	 their	 current	 job	
(answers	4	and	5)	while	40%	feel	quite	the	opposite.	Those	most	likely	to	say	that	they	
do	 not	 feel	 fulfilled	 in	 their	 professional	 lives	 are	 young	 Greeks,	 followed	 by	 Italians	
(Table	8).	Young	people	from	the	Netherlands,	the	Czech	Republic	and	Austria	seem	to	
be	 the	 most	 fulfilled,	 followed	 to	 a	 lesser	 degree	 by	 the	 Swiss,	 the	 Germans	 and	 the	
French.	
	

Table	8:	Professional	fulfilment	

Do	you	feel	fulfilled	in	your	current	job?	(for	those	who	said	they	had	finished	studying)	

	
Key:	Each	row	of	the	table	shows	the	countries	in	which	most	GW	respondents	chose	that	answer.	
	
	

Table	9:	Job	seen	as	being	in	line	with	qualifications	

Would	you	say	your	current	 job	 is	 in	 line	with	your	qualifications?	 (for	those	who	said	
they	had	finished	studying)	

	
Key:	Each	row	of	the	table	shows	the	countries	in	which	most	GW	respondents	chose	that	answer.	
	
	
More	 than	 six	 out	 of	 ten	 young	 people	 feel	 that	 their	 current	 job	 is	 in	 line	with	 their	
qualifications	(62%),	but	a	significant	proportion	(26%)	feel	 the	opposite	 is	 true.	Here	
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again	there	is	a	big	difference	between	the	unemployed	and	those	with	jobs;	the	former	
are	far	more	likely	to	disagree	categorically.		
However,	more	than	half	(54%)	of	GWEU	respondents	currently	in	work	feel	that	their	
salary	 is	 not	 commensurate	 with	 their	 qualifications.	 Only	 23%	 consider	 that	 their	
efforts	at	work	are	adequately	rewarded.	The	Greeks	are	 the	most	highly	critical	on	this	
point,	 followed	 to	 a	 lesser	 extent	 by	 the	 Spaniards,	 the	 Irish,	 the	 Italians	 and	 the	
French	(Table	9).	There	is	a	clear	distinction	between	young	people	in	Southern	Europe	
and	 those	 in	 Northern	 Europe	 and	 the	 Germanic	 countries	 with	 regard	 to	 their	
experience	of	the	employment	market.	The	latter	enjoy	far	more	favourable	conditions	
and	are	conscious	of	the	fact.	This	is	reflected	in	the	satisfaction	they	express	about	their	
salaries.	Barely	a	quarter	of	young	GW	respondents	are	completely	satisfied	with	their	
salary	 (23%)	 but	 the	 Swiss,	 Austrians	 and	 Luxembourgers	 are	 considerably	 more	
satisfied	 in	 this	 respect	 (30%,	 35%	 and	 28%	 respectively)	 than	 the	 Greeks	 or	
Italians	(12%	and	15%	respectively).	
	
	
The	great	majority	of	Generation	What	respondents	feel	they	deserve	more	recognition	
for	their	skills	and	qualifications.	Although	they	acknowledge	that	such	recognition	can	
be	 found	 in	 professional	 opportunities	within	 their	 society,	 the	 extent	 to	which	 these	
opportunities	 are	 available	 to	 young	 people	 is	 questionable.	 Only	 36%	 consider	 that	
society	allows	them	to	show	what	they	are	really	capable	of.	Fewer	women	than	men	feel	
this	to	be	the	case	(32%	of	women	versus	39%	of	men).	
	

Graph	10:	having	the	chance	to	show	what	one	is	really	capable	of	

	
	
Opportunities	 vary	 from	 country	 to	 country,	 as	 reflected	 in	 the	 significant	 differences	
between	respondents’	opinions	(Graph	10).	While	young	Czechs	and	Swiss	consider	that	
society	 offers	 them	 adequate	 opportunities	 (60%),	 the	 situation	 is	 quite	 different	 for	
Greeks	and	Italians,	a	minority	of	whom	share	this	view	(just	9%	and	19%	respectively).	
This	 is	 an	 obvious	 cause	 of	 frustration	 and	 shapes	 their	 view	 of	 society	 and	 the	
behaviour	and	attitudes	they	are	likely	to	adopt.		
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5. THEIR PERCEPTION OF SOCIETY 
	
Although	 they	 express	 more	 collective	 pessimism	 about	 their	 future	 prospects	
compared	 to	 previous	 generations,	 nevertheless	 the	 young	 Europeans	 of	
Generation	What	 tend	to	be	fairly	confident	in	society	as	a	whole.	They	know	that	they	
must	 rely	 on	 themselves,	 but	 also	 believe	 that	 they	 can	 rely	 on	 and	 trust	 others:	
59%	disagree	 with	 the	 statement	 that	 in	 life,	 it’s	either	screw	or	get	screwed	 and	 77%	
agree	 that	 you	can’t	make	 it	 through	 life	without	 some	 solidarity.	 A	 sense	 of	 proactive	
individualism	exists	side	by	side	with	a	positive	notion	of	solidarity.		
	
The	 personal	 resourcefulness	which	 they	 apply	 to	 social	 and	 professional	 integration	
does	not	prevent	them	from	feeling	part	of	a	collective	entity,	be	it	the	society	or	country	
to	which	they	belong,	nor	from	feeling	concerned	by	the	economic,	political,	social	and	
cultural	 issues	which	affect	 it.	 Indeed,	most	of	them	are	reproachful	of	 individualism	 in	
contemporary	 society:	 63%	 think	 there	 is	 too	 much	 of	 it.	 They	 are	 highly	 critical	 of	
inequality	 and	 injustice.	 87%	 of	 them	 consider	 that	 inequality	 is	 on	 the	 rise	 in	 their	
country,	90%	say	that	money	is	too	important	in	society,	92%	think	that	there	is	too	much	
injustice,	91%	consider	that	there	are	too	many	poor	people,	and	65%	that	there	are	too	
many	rich	people.	
A	majority	also	 think	 that	 there	are	 too	many	taxes	 (72%),	 too	many	idlers	 (67%),	 and	
too	many	civil	servants	(54%).	Their	opinions	on	these	issues	tend	to	reflect	their	views	
of	the	prevailing	social	model	 in	their	country	and	there	are	clear	differences	between	
countries.	The	French	respondents	are	the	least	 likely	to	think	that	there	are	too	many	
civil	servants	(42%,	or	-12	points	above	the	GWEU	aggregate),	with	the	Swiss	following	
closely	behind	 (43%,	or	 -11	points).	The	vast	majority	of	young	Greeks	 (72%),	on	 the	
other	 hand,	 say	 that	 there	 are	 too	 many	 civil	 servants.	 Greece	 also	 has	 the	 highest	
proportion	of	respondents	saying	categorically	that	there	are	too	many	taxes	(96%)	and	
one	of	the	highest	proportions	to	say	there	are	too	many	idlers	in	their	country	(71%).	
The	most	moderate	 opinions	 on	 his	 last	 issue	 are	 those	 of	 the	 Swiss,	 followed	 by	 the	
French	and	Luxembourgers	(43%,	56%	and	57%	respectively).	
	
Finally,	the	young	people	of	GW	are	quick	to	point	out	certain	specific	social	ills,	perhaps	
because	they	are	more	directly	aware	of	the	risks	thereof	in	their	daily	lives	than	other	
age	groups.	88%	think	that	there	is	too	much	violence	in	their	country	and	66%	say	there	
are	too	many	drugs.	
	
A	large	majority	are	comfortable	with	the	idea	of	a	multicultural	society:	70%	of	young	
Generation	What	 Europeans	 consider	 that	 immigration	makes	 for	 richer	 cultures.	 The	
Spanish	 are	 by	 far	 the	 most	 likely	 to	 hold	 this	 opinion	 (Graph	 11),	 followed	 by	 the	
Germans	and	French.	The	Czechs	and	Austrians,	on	the	other	hand,	are	the	least	likely	to	
agree.	 Strangely,	 a	 majority	 of	 young	 Irish	 people	 (70%)	 declined	 to	 answer	 this	
question.	
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Graph	11:	immigration	as	source	of	cultural	enrichment,	breakdown	by	country	

	
	
	
These	young	people	are	perfectly	aware	that	there	is	still	a	long	way	to	go	to	achieve	real	
equality	between	 the	 sexes:	65%	answered	 that	 in	 their	 country,	we’re	still	a	long	way	
from	gender	equality.	The	Spanish	were	 the	most	 likely	 to	say	 that	much	progress	was	
still	needed	on	equality	in	their	country,	followed	by	the	French	and	Italians	(83%,	77%	
and	74%	respectively).	There	is	a	real	distinction	on	this	issue	between	the	respondents	
from	 these	 three	 countries	 and	 the	 rest	 (Graph	12).	At	 the	other	 end	of	 the	 scale,	 the	
Greeks,	Czechs	and	Belgians	judge	the	situation	less	harshly.	Could	this	be	because	they	
feel	 less	affected	personally	or	because	the	 issue	of	gender	 inequality	 is	 less	glaring	 in	
their	countries?	In	all	cases,	however,	sexist	attitudes	are	rejected	by	the	vast	majority.	
Three-quarters	 of	 Generation	What	 Europeans	 (74%)	 say	 they	 are	 bothered	 by	 guys	
whistling	at	girls	 in	 the	 street.	 The	 French	 feel	 the	 most	 strongly	 about	 it	 (82%)	 and	
Greeks	the	least	(64%).	A	majority	of	young	people,	nevertheless,	condemn	this	kind	of	
behaviour.	
	

Graph	12:	Views	on	equality	between	men	and	women,	breakdown	by	country	
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The	degree	of	trust	in	institutions	is	a	key	element	in	a	democratic	culture.	For	decades	
there	 has	 been	 a	 growing	 gap	 in	 many	 European	 countries	 between	 increasingly	
mistrustful	citizens	and	the	institutions	of	democracy,	whose	legitimacy	depends	on	the	
people	 trusting	 them.	 Indicators	 of	 trust	 often	 fall	 very	 low,	 especially	with	 regard	 to	
intermediate	 bodies	 in	 a	 representative	 democracy.	 In	 some	 countries	 this	 mistrust	
forms	a	breeding	ground	for	populists,	who	demand	changes	in	the	institutions	and	seek	
direct	 dialogue	 between	 the	 ‘people’	 and	 strong	 leaders,	 bypassing	 the	 representative	
bodies.		
	
The	 degree	 of	 trust	 is	 central	 to	 understanding	 the	 connection	 between	 citizens	 and	
society	 and	 for	 young	 people,	 it	 also	 conditions	 their	 perception	 of	 society	 and	 their	
current	or	future	place	in	it.		
	
A	 summary	 indicator	 of	 ‘institutional	 mistrust’	 was	 created	 to	 evaluate	 respondents’	
attitudes	 country	 by	 country.4	Before	 comparing	 these	 answers,	 however,	 we	 should	
point	out	that	mistrust	varies	depending	on	the	institution	in	question.		
Sovereign	 institutions	 like	 the	 army,	 the	 police	 and	 the	 legal	 system	 enjoy	 a	 certain	
degree	 of	 trust,	 scoring	 either	 2	 or	 3	 on	 a	 scale	 ranging	 from	 0-not	 trusted	at	 all	 to	
3-completely	 trusted:	 47%,	 52%,	 and	 41%	 respectively.	 Schools,	 although	 severely	
criticised,	 also	 achieve	 a	 satisfactory	 score	 of	 trust	 overall	 (51%).	 On	 the	 other	 hand,	
levels	 of	 trust	 are	 much	 lower	 when	 it	 comes	 to	 politics	 and	 the	 media	 (only	 16%).	
Religious	 institutions	 are	 also	 trusted	 by	 a	 low	 proportion	 of	 respondents	 (13%).	
However,	trade	unions	and	especially	humanitarian	organisations	are	much	more	likely	
to	be	trusted	(31%	and	57%	respectively).		
	

Graph	13:	A	comparison	of	institutional	mistrust,	breakdown	by	country.	

	
	

4	This	indicator	of	‘institutional	mistrust’	was	constructed	using	questions	about	trust	in	nine	institutions:	
schools,	politics,	 trade	unions,	 the	 legal	system,	 the	military,	 the	media,	 the	police,	 religious	 institutions	
and	humanitarian	organisations.	A	summary	classification	of	responses	can	be	made	by	metering	answers	
in	accordance	with	which	end	of	a	scale	of	trust	they	appear	at,	from	‘0	=	not	at	all’	or	‘1’	(versus	‘2’	or	‘3’	=	
‘totally’)	 for	 each	 of	 the	nine	 questions.	When	 this	meter	 indicates	 values	 lower	 than	 -1,	 there	 is	more	
mistrust,	when	 it	 is	 greater	 than	 1,	 there	 is	 a	 tendency	 towards	 trust,	 and	 the	 values	 -1	 to	 1	 reflect	 a	
degree	of	mixed	trust.	
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There	is	a	fairly	significant	split	between	young	people	in	southern	European	countries	
and	those	elsewhere.	The	Greeks,	Italians	and	Spaniards	are	the	most	mistrustful	of	their	
respective	 national	 institutions,	 whereas,	 the	 Dutch,	 Germans	 and	 Swiss	 generally	
express	 more	 confidence	 in	 them.	 In	 the	 Netherlands,	 for	 example,	 the	 highest	
proportion	 of	 young	 people	 said	 they	 trusted	 the	 police	 (71%),	 while	 in	 Greece	 only	
25%	said	the	same.	A	slim	majority	in	France	(53%)	said	they	did	not	trust	the	police.	
There	are	also	some	national	differences	in	opinions	of	the	 justice	system.	Most	young	
Dutch	and	Swiss	respondents	(58%)	said	they	trusted	their	country’s	courts,	while	just	
25%	 of	 Spaniards	 and	 16%	 of	 Greeks	 said	 the	 same.	 Similarly,	 levels	 of	 trust	 in	 the	
education	system	vary	from	country	to	country:	only	29%	of	young	Austrians	and	33%	
of	 young	 Greeks	 said	 they	 trusted	 their	 country’s	 schools,	 compared	 to	 around	
two-thirds	 of	 young	 Belgians,	 Swiss	 and	 Dutch	 (66%,	 68%	 and	 66%	 respectively).	
Finally,	 the	 media	 are	 strongly	 mistrusted	 in	 all	 the	 respondent	 countries,	 with	 the	
exception	 of	 Germany,	 where	 opinions	 are	 slightly	 more	 forgiving	 (30%	 said	 they	
trusted	the	media,	14	points	above	the	GW	aggregate).	The	country	ranking	in	terms	of	
institutional	mistrust	is	shown	in	Graph	13.	
	
Some	 significant	 differences	 also	 emerged	 depending	 on	 the	 respondents’	 socio-
demographic	 profile.5	Thus,	 in	 the	 analysis	 model	 based	 on	 ‘all	 things	 being	 equal’,	
institutional	mistrust	 is	more	prevalent	among	young	women	than	among	young	men,	
more	so	among	25-34	year	olds	than	among	18-24	year	olds,	and	among	those	who	have	
already	 left	 home	 than	 among	 those	who	 still	 live	with	 their	 parents.	 It	 is	 also	more	
marked	 among	 young	workers,	 especially	 the	 self-employed,	 than	 among	 students.	 It	
should	be	noted	that	neither	the	young	unemployed	nor	those	on	temporary	contracts	
figure	among	those	who	mistrust	national	institutions	the	most.	Social	rationales	do	not	
provide	 the	 only	 explanation.	 The	 differences	 observed	 are	 also	 dependent	 on	 other	
factors	 which	 shape	 opinions	 and	 overall	 attitudes	 towards	 society.	 For	 example,	
pessimism	 about	 the	 future	 is	 directly	 associated	 with	 institutional	 mistrust.	 Young	
people	 who	 are	 very	 pessimistic	 about	 their	 future	 are	 three	 times	 more	 likely	 to	
express	mistrust	in	institutions	than	those	who	are	very	optimistic.	Similarly,	those	who	
consider	that	the	education	system	does	not	give	everyone	the	same	opportunities	are	
four	times	more	likely	to	mistrust	institutions	than	those	who	think	the	opposite.	Those	
who	 think	 that	 social	 inequality	 is	 on	 the	 increase	 are	 also	 more	 mistrustful	 of	 its	
institutions.	Finally,	 fear	 and	uncertainty	 relating	 to	 the	 risk	of	war,	personal	physical	
aggression	or	financial	solvency	also	tend	to	be	linked	with	mistrustfulness.	
	
	
	

6. THEIR FEARS AND CONCERNS 
	
The	young	people	of	Generation	What	have	a	very	specific	attitude	to	the	issue	of	finding	
their	 place	 in	 society.	 On	 the	 one	 hand,	 they	 feel	 a	 vague	 sense	 of	 pessimism	 about	
society	as	a	whole	and	about	the	objective	parameters	which	condition	their	entry	into	
it,	but	on	the	other	hand,	they	have	a	sense	of	personal	optimism	which	acts	as	a	driving	

	
5	A	logistic	regression	using	some	twenty	variables	reveals	certain	social	and	cultural	rationales	for	
institutional	mistrust.	See	the	regression	in	Annex	7.	
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force	 in	 their	 lives,	creates	hope	and	 lets	 them	imagine	a	bright	 future	 for	 themselves.	
This	 apparent	 paradox	 in	 their	 attitude	 to	 society	 in	 fact	 functions	 as	 a	 kind	 of	 user	
manual,	 reflecting	 both	 their	 characteristic	 lucidity	 and	 a	 typical	 youthful	 idealism	 as	
they	 construct	 their	 own	 personae.	 The	 undeniable	 interplay	 between	 both	 these	
attitudes	makes	them	all	the	more	adaptable	to	their	surroundings.		
	
Looking	 at	 the	 issues	 which	 they	 identify	 as	 the	 most	 pressing	 problems	 in	 their	
countries,	 four	 major	 issues	 emerge	 (Figure	 3).	 Three	 are	 directly	 related	 to	 the	
objective	conditions	of	their	entry	into	society:	access	to	employment	(36%	of	answers)	
the	education	system	(26%),	and	access	to	housing	(19%).	They	consider	environmental	
issues	 to	 be	 just	 as	 important	 as	 access	 to	 employment	 (33%),	 reflecting	 a	 concern	
beyond	their	own	personal	circumstances.	The	ecological	movement	 is	gaining	ground	
among	young	Europeans,	and	high	school	students	have	been	the	driving	force	behind	
many	 recent	 protests.6	The	 Generation	What	 survey	 in	 Europe	 clearly	 highlights	 this	
increasing	concern.	The	respondents’	answers	reflect	a	mix	of	 their	personal	concerns	
and	the	wider	collective	issues	they	consider	important.	
	

Figure	3:	The	fears	and	concerns	of	Generation	What	

	
	
	
A	look	at	their	fears	shows	the	areas	in	which	they	feel	personally	vulnerable	and	gives	
an	 insight	 into	 their	 emotional	 side	 (Figure	 3).	 GW	 respondents	 show	 a	 real	 concern	
about	how	they	might	be	affected	by	problems	in	their	immediate	circle.	They	seem	to	
be	 particularly	 apprehensive	 about	 death	 in	 this	 context.	 The	 top	 answers	 about	 the	
things	 they	 fear	 the	most	are	Losing	someone	close	to	me,	 followed	by	 illness	 (52%	and	
28%	respectively).	After	these	life-threatening	situations,	the	fear	of	loneliness	comes	a	
close	 third	 (27%).	 However,	 this	 generation	 enjoys	 strong	 support	 from	 the	 family	
circle.	 The	 family	 not	 only	 represents	 solidarity,	 but	 also	 an	 important	 emotional	
resource	that	young	people	can	rely	on.	Most	of	them	find	it	difficult	to	 imagine	losing	

	
6	This	is	the	case	in	Sweden,	where	15	year	old	Greta	Thunberg	launched	the	idea	of	a	global	high	school	
strike	to	force	the	authorities	to	acknowledge	that	action	was	needed	to	protect	the	planet.	In	Belgium	
high	school	students	also	protested	against	global	warming	at	the	beginning	of	2019.		
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this	family	support	and	they	are	less	afraid	of	dying	themselves	than	of	losing	their	loved	
ones	and	finding	themselves	alone	as	a	result.	Other	fears	are	then	mentioned,	notably	
those	with	a	wider	 impact,	 such	as	war	 (25%)	and	 terrorism	 (23%).	These	 individual	
and	collective	 fears	combine	 to	 form	the	overall	 ‘landscape’	of	 their	anxieties,	but	also	
provide	some	insight	into	their	hopes.	
	
Here	 again,	 there	 are	 interesting	 country	 by	 country	 variations	 (Tables	 10	 and	 11).	
Those	 in	 southern	 Europe,	 especially	 the	 Greeks	 and	 Italians,	 are	 more	 likely	 to	 be	
anxious	about	employment	(52%	and	48%	respectively),	while	the	Belgians	and	Swiss	
are	 more	 concerned	 about	 environmental	 issues	 (39%	 and	 45%	 respectively).	 The	
Spanish	 and	 French	 are	more	 likely	 to	 cite	 the	 challenges	 they	 face	 in	 the	 education	
system	(41%	and	31%	respectively).	
While	some	issues	have	less	impact	on	Generation	What	as	a	whole,	some	of	them	are	a	
higher	 priority	 in	 certain	 countries.	 Immigration,	 for	 instance,	 is	 more	 frequently	
mentioned	 as	 a	 cause	 for	 concern	 by	 Austrians	 and	 Czechs	 (both	 30%,	 or	 14	 points	
above	 the	 aggregate),	 and	 insecurity	 is	 also	mentioned	more	 by	 young	 Czechs	 (37%,	
or	+	21	points).	
	

Table	10:	A	comparison	of	Generation	What’s	key	concerns,		
breakdown	by	country	

	
Key:	 Each	 row	 of	 the	 table	 shows	 the	 countries	 in	 which	 most	 GW	 respondents	 chose	 that	 answer	
(++	then	+).	
Concerns	are	shown	from	the	most	frequently	cited	overall	(1st	line)	to	the	least	(last	line).	
	
	
There	are	also	some	significant	variations	between	countries	in	terms	of	personal	fears	
(Table	11).	All	of	them,	to	a	greater	or	lesser	degree,	are	most	afraid	of	losing	a	loved	one	
or	of	 illness.	Fear	of	 loneliness	seems	 to	affect	 the	French,	 Irish	and	 Italians	 (all	31%)	
more	 than	 Greeks,	 Luxembourgers	 or	 Austrians	 (17%,	 17%	 and	 20%	 respectively).	
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Worries	 about	 the	 environment	 affect	 more	 Belgians	 and	 Swiss	 (31%	 and	 26%,	
compared	with	19%	overall).	The	Italians	are	more	afraid	than	most	of	not	finding	their	
place	in	society	(22%,	compared	to	16%	of	all	respondents),	while	the	Austrians	are	by	
far	the	least	worried	about	this	(7%).		
	

Table	11:	Generation	What’s	key	concerns,	breakdown	by	country	

	
Key:	 Each	 row	 of	 the	 table	 shows	 the	 countries	 in	 which	 most	 GW	 respondents	 chose	 that	 answer	
(++	then	+).	
Concerns	are	shown	from	the	most	frequently	cited	overall	(1st	line)	to	the	least	(last	line).	
	
	
This	catalogue	of	the	fears	and	concerns	of	Generation	What	shows	the	dominant	issues	
to	be	unemployment,	 the	environment	and	 the	death	of	a	 loved	one	 -	existential	 fears	
absolutely	 inherent	 in	 the	 human	 condition	 -	 but	 it	 also	 includes	 some	 of	 the	 most	
critical	 challenges	 facing	 the	 younger	 generations	 in	 this	 first	 quarter	 of	 the	
21st	century,	especially	with	regard	to	ecology.	
	
	

7. THEIR POLITICAL VIEWS AND ACTIVISM 
	
Mistrust	 of	 institutions	 is	 widespread	 and	 is	 undermining	 the	 relationship	 between	
governments	and	citizens	in	many	European	democracies.	Of	all	the	entities	mentioned,	
it	is	the	political	institutions	which	inspire	the	least	confidence.	Politicians	have	a	poor	
reputation,	 tainted	with	suspicion;	at	worst	they	are	thought	to	be	corrupt	and	at	best	
indifferent	to	people’s	concerns	and	realities.	The	young	people	of	Generation	What	are	
no	exception	to	this	rejection	of	the	political	class.	Only	16%	of	them	say	that	they	trust	
in	politics.	 The	 Swiss,	 Germans	 and	Dutch	 are	 the	more	 likely	 to	 trust	 politicians,	 but	
even	in	these	cases	less	a	third	has	a	positive	opinion	(30%,	28%	and	32%	respectively).		
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Graph	14	shows	the	ranking	by	country	of	young	people’s	trust	in	politics,	from	least	to	
most,	established	by	a	simple	regression	model.	
	

Graph	14:	Comparison	of	Generation	What	respondents’	levels	of	trust	in	politics,	
breakdown	by	country.	

	
	
	
When	 we	 compare	 the	 variations	 in	 these	 levels	 of	 trust	 in	 France,	 Belgium	 and	
Germany	with	the	level	of	education	and	professional	status	of	the	respondents	(Graph	
15),	 we	 see	 very	 clear	 cultural	 and	 social	 differences	 emerging.	 Although	mistrust	 in	
politics	 exists	 in	 all	 three	 countries,	 it	 does	 so	 to	 varying	 degrees.	 In	 France,	 it	 is	 the	
most	 marked	 and	 widespread,	 in	 Germany	 it	 is	 more	 limited	 and	 Belgium	 comes	
somewhere	in	between.	However,	in	all	three	we	see	a	distinction	by	socio-professional	
status	 and	 education	 levels.	 Students	 are	 always	 less	 likely	 to	 express	 mistrust	 in	
politicians	and	young	workers,	especially	the	lowest-qualified,	far	more	likely	to	do	so.		
	
Another	 symptom	 of	 mistrust	 of	 politics	 is	 that	 almost	 all	 GW	 respondents	 (92%)	
believe	that	politicians	are	corrupt	and	more	than	a	third	(36%)	think	that	this	applies	to	
almost	 all	 of	 them.	The	French	 and	Greeks	 are	by	 far	 the	most	 adamant	on	 this	point	
(52%	 and	 64%	 respectively).	 Virtually	 all	 respondents	 (99%)	 believe	 that	 banks	and	
money	run	the	world.	 Nevertheless,	 they	 still	 believe	 in	 political	 action	 and	 think	 that	
politicians	still	have	power.	Three-quarters	of	them	(75%)	reject	the	idea	that	politicians	
no	longer	have	any	power.	But	what	is	this	power?	Personal	power?	The	power	to	change	
things?		
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Graph	15:	Political	trust,	breakdown	by	status	and	education	level.	
A	comparison	between	France,	Germany	and	Belgium	

	
	
	
These	 considerations	do	not	detract	 from	 the	deep	crisis	of	 representative	democracy	
which	 has	 affected	 many	 European	 administrations	 and	 leaders	 since	 the	 end	 of	 the	
1980s.	This	lack	of	democratic	trust	has	been	a	breeding	ground	for	a	population	that	is	
both	more	demanding	and	more	critical	of	 its	 leadership	 (Norris	1999).	Young	people	
discover	 politics,	 gain	 their	 first	 experiences	 and	 make	 their	 first	 choices	 in	 this	
atmosphere	which	 is	 highly	 conducive	 to	 the	development	 of	 a	 culture	 of	 protest	 and	
challenge	 (Muxel,	 2018,	 Mounk,	 2017,	 Reynié,	 2017).	 The	 majority	 of	 young	
Generation	What	Europeans	personify	 this	 trend,	although	there	are	still	differences	 in	
national	political	cultures.	A	majority	of	respondents	(54%),	therefore,	declare	that	they	
would	 be	 willing	 to	 actively	 participate	 in	 a	 large	 scale	 uprising	 (like	May	 1968)	 if	 it	
happened	in	the	next	days	or	months.	 This	 attitude	 of	 dissent	 is	more	prevalent	 among	
the	 young	 in	 southern	 European	 countries	 than	 elsewhere.	 Thus	 two-thirds	 of	 young	
Greeks	or	Spaniards	would	readily	take	to	the	streets	(67%	and	65%	respectively).	So	
too	would	62%	of	young	Italians,	and	59%	of	French	youth.	
A	 simple	 regression	 shows	 the	 above-mentioned	 countries	 ranked	 in	 order	 of	 young	
people’s	 willingness	 to	 take	 part	 in	 a	 protest	 movement	 (Graph	 16).	 Those	 in	
Northern	Europe	 and	 the	 Germanic	 countries	 are	 always	 less	 inclined	 to	 take	 part	 in	
protests.	
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Graph	16:	Willingness	to	protest,	breakdown	by	country	

	
	
	

Graph	17:	Willingness	to	protest		
breakdown	by	status	and	education	level.	

A	comparison	between	France,	Belgium	and	Germany.	

	
	
Above	 and	 beyond	 these	 national	 differences	 in	 political	 culture,	 which	 have	 been	
widely	discussed	in	political	science	research,	we	can	try	to	identify	the	effect	of	certain	
social	 integration	 parameters	 on	 the	 propensity	 of	 young	 people	 to	 engage	 in	 protest	
movements.	 A	 comparison	 between	 France,	 Belgium	 and	Germany	 (Graph	 17),	 shows	
that	this	willingness	to	protest	bears	little	correlation	to	education	levels	or	professional	
status	in	France,	where	dissent	is	a	typical	characteristic	and	relatively	widespread	at	all	
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levels	of	 society,	 especially	 among	 students.	 In	 countries	where	protest	 is	 less	 typical,	
such	 as	 Germany	 or	 Belgium,	 young	 people’s	 socio-professional	 integration	 is	 a	 little	
more	 complicated	 (although	 the	 differences	 are	 slight).	 Here,	 the	 unemployed	 are	
marginally	 more	 inclined	 to	 protest	 than	 students	 are,	 but	 these	 are	 not	 the	 most	
striking	differences.		
	
A	 logistic	 regression	 model,	 applied	 distinctly	 to	 these	 three	 countries	 (see	 detailed	
results	in	Annex	7),	shows	that	all	other	things	being	equal,	the	youngest	among	them,	
especially	young	males,	are	the	most	likely	to	take	part	in	a	protest	movement.	The	same	
can	 be	 said	 of	 those	 who	 believe	 that	 trade	 unions	 should	 be	 given	 more	 power	 or	
politicians	are	corrupt.	A	positive	experience	of	engagement	with	a	political	organisation	
is	also	a	 factor	 in	 the	willingness	 to	protest	 in	 these	 three	countries.	Pessimism	about	
one’s	personal	future	is	also	linked	to	a	propensity	for	dissent,	at	least	in	Germany	and	
Belgium.	Agreeing	with	the	statement	that	their	country	should	leave	the	European	Union	
also	 goes	hand	 in	hand	with	 a	 greater	potential	 for	protest	 (as	 opposed	 to	 those	who	
don’t	care	about	the	issue).	However,	the	French	are	also	more	inclined	to	protest	when	
they	disagree	with	this	statement	(which	would	suggest	that	simply	having	an	opinion	
on	 the	 issue	points	 to	 the	 potential	 for	 dissent),	while	 in	Germany,	 those	 in	 favour	 of	
staying	 in	 the	 European	Union	 are	 even	 less	 likely	 to	 protest	 than	 those	who	 are	 not	
interested	in	the	issue.	 It	 is	 interesting	to	note	that	the	links	between	the	potential	 for	
dissent	 and	 the	 other	 issues	 used	 in	 this	model	 are	 not	 exactly	 the	 same	 in	 all	 three	
countries.	
	

Graph	18:	Engagement	in	a	political	organisation,	breakdown	by	country	

	
Only	 a	 minority	 of	 the	 young	 Generation	 What	 population	 is	 interested	 in	 political	
activism.	Just	9%	say	they	have	belonged	to	a	political	organisation	and	liked	it.	And	6%	
say	 that	 they	 have	 done	 so	 but	 that	 it	 no	 longer	 interests	 them.	 There	 are	 notable	
differences	 between	 countries.	 One	 in	 five	 young	 Germans	 (20%)	 and	 17%	 of	 young	
Austrians	have	been	politically	active,	compared	to	just	11%	of	young	Belgians	and	7%	
of	young	Czechs.	Very	few	French	youths	(11%)	are	or	have	been	members	of	a	political	
organisation.	
A	 simple	 regression	 shows	 the	 above-mentioned	 countries	 ranked	 in	 order	 of	 young	
people	who	have	been	a	member	of	a	political	organisation	(Graph	18)	-	whether	they	
liked	it	or	not.	
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Overall,	 there	 is	 a	 distinct	 lack	 of	 interest	 in	 political	 engagement:	 53%	 of	
Generation	What	 respondents	 say	 that	 it	 does	 not	 interest	 them.	 Nevertheless,	 a	
significant	proportion	of	them	do	not	exclude	the	possibility	in	future	(31%).	
	
Graph	19:	Participation	in	a	political	organisation,	breakdown	by	status	and	education	

level		
A	comparison	between	France,	Belgium	and	Germany.	

	
	
	
A	comparison	of	young	people’s	willingness	to	engage	politically	in	France,	Germany	and	
Belgium	 as	 described	 in	 the	 Generation	 What	 survey	 (Graph	 19)	 clearly	 shows	 the	
specificity	of	the	Germans,	but	it	also	shows	that	students	are	not	the	most	likely	to	be	
politically	engaged.	In	all	three	countries,	it	is	young	workers	who	say	that	they	are	most	
interested	in	the	prospect	of	involvement	in	a	political	organisation.	
	
A	 multiple	 correspondence	 analysis	 (MCA)	 provides	 a	 summary	 overview	 of	
Generation	What’s7	opinions	and	attitudes	with	regard	to	their	relationship	with	politics	

	
7	Multiple	correspondence	analysis	(MCA)	 is	a	data	analysis	 technique	used	to	 interpret	and	graphically	
represent	large	Individuals	x	Variables	data	tables	in	a	succinct	manner.	
The	possible	answers	to	so-called	‘active’	variables	form	a	‘landscape’	on	any	given	topic	(here	they	relate	
to	questions	about	politics).	

• Each	answer	is	represented	by	a	point	
• The	closer	two	points	are,	the	more	often	it	has	occurred	that	the	individuals	who	gave	one	answer	

to	a	given	question	also	gave	the	other	answer	to	a	separate	question	
• Conversely,	 the	 further	 apart	 two	 points	 are,	 the	 less	 often	 individuals	 gave	 those	 two	 answers	

concomitantly	
• The	 further	away	a	point	 is	 from	the	origin	of	 the	axes,	 the	 less	 frequently	 that	answer	has	been	

given	
The	possible	answers	to	the	‘additional’	variables	are	projected	on	to	this	landscape:	they	are	not	used	to	
create	it,	but	it	is	interesting	to	see	where	they	are	positioned.	
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and	their	willingness	to	become	personally	involved’.	It	shows	three	different	profiles	of	
young	 people	 on	 the	 plane	 formed	 by	 the	 first	 two	 axes	 resulting	 from	 the	 analysis	
(Graph	20):	

- The	 ‘Engaged’	 are	 those	most	willing	 to	make	 a	 personal	 political	 commitment	
and	 who	 are	 slightly	 less	 likely	 to	 challenge	 the	 actions	 of	 politicians.	 They	
believe	in	political	action	within	the	conventional	institutional	framework.	

- The	‘rebels’	are	the	most	mistrustful	of	political	leaders	and	institutions.	They	are	
also	the	most	likely	to	agree	that	politicians	no	longer	hold	power.	They	have	no	
experience	of	political	engagement	but	say	that	they	are	prepared	to	rebel.	

- The	‘integrated’	demonstrate	a	markedly	stronger	degree	of	trust	in	politics	than	
the	 others.	 They	 may	 be	 prepared	 to	 engage	 actively	 in	 politics	 but	 are	 not	
remotely	rebellious.		

	
The	answers	given	by	the	Greeks,	French	and	Spanish	to	these	questions	show	that	they	
fit	the	‘Rebel’	profile.	In	this,	they	differ	from	all	other	countries,	in	which	there	are	more	
‘engaged’	and	notably	more	‘integrated’	individuals.	
	
Although	 only	 a	 minority	 of	 Generation	 What	 are	 actively	 involved	 in	 a	 political	
organisation,	 this	 does	 not	mean	 that	 they	 are	 necessarily	 averse	 to	 getting	 involved.	
Indeed,	in	recent	years	we	have	seen	the	younger	generations	increasingly	seeking	more	
political	engagement.	Some	very	concrete	initiatives	have	been	launched.	Many	of	them	
are	actively	involved	in	organisations	working	for	the	common	good,	even	if	they	tend	to	
avoid	political	parties,	activist	organisations	and	trade	unions.	One	in	five	young	people	
is	 involved	 in	 a	 charitable	 or	 humanitarian	 organisation.	 For	 example,	 in	 France	 the	
DJEPVA	 Youth	 Barometer	 (Crédoc,	 2016)	 indicates	 that	 more	 than	 a	 third	 of	 young	
people	(35%)	do	some	kind	of	volunteer	work	on	a	regular	basis.		
44%	 of	 GW	 respondents	 belong	 to	 a	 sports	 club	 and	 26%	 to	 a	 cultural	 organisation.	
More	 than	 half	 of	 them	 (53%)	 have	 been	 involved	 in	 an	 extra-curricular	 or	
extra-professional	project,	and	30%	in	a	local	or	neighbourhood	association.		
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Graph	20:	Results	of	the	multiple	correspondence	analysis	of	Generation	What’s	opinions	
on	and	attitudes	to	politics	(1-2	plane)	

	
	
	
Activities	 with	 citizen	 and	 civic	 involvement	 are	 therefore	 something	 that	 appeals	 to	
them.	A	large	majority	(60%)	of	Generation	What	think	that	this	type	of	activity	should	
be	state-organised	and	even	mandatory	(saying	that	they	agree	with	the	idea	that	some	
kind	 of	 compulsory	 non-military	 national	 service	 should	 be	 introduced).	 A	 significant	
proportion	 (30%)	 even	 goes	 as	 far	 as	 agreeing	 with	 the	 idea	 of	 compulsory	military	
service	for	all.		
	
Variations	 can	be	 seen	 country	by	 country	 (Graphs	21	and	22,	Table	12).	The	French,	
Swiss	and	Greeks,	are	by	far	the	most	enthusiastic	about	the	 idea	of	a	civilian	national	
service	(80%,	78%	and	79%	respectively).	As	regards	military	service,	 the	French	and	
Austrians	stand	out	from	other	countries:	37%	and	36%	of	them	respectively	would	be	
in	favour	of	the	introduction	of	compulsory	military	service.	The	least	keen	on	this	idea	
are	Luxembourgers	(22%),	followed	by	Italians	(27%).	
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Graph	21:	Desire	to	see	a	compulsory	civilian	service,	breakdown	by	country.	

	
	
	

Figure	22:	Desire	to	see	a	compulsory	military	service,	breakdown	by	country.	

	
	
	
Table	12:	Summary	of	desire	to	see	Civilian	Service	/	and	or	Military	Service,	breakdown	by	

Country	

	
	
	

Favorables à l'existence d'un…
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service militaire  +  ++  -  -  --
sercice civil  +  ++  ++  -  --
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	The	 profiles	 of	 those	 young	 people	 who	 favour	 the	 introduction	 of	 a	 compulsory	
military	or	civilian	service	show	certain	common	tendencies.	Logistic	regressions	(one	
on	each	of	these	issues,	see	Annex	7)	show	that,	all	things	being	equal,	young	people	who	
are	more	willing	to	engage	in	associations	or	who	would	be	ready	to	fight	to	defend	their	
country	are	also	the	most	likely	to	be	in	favour	of	compulsory	civilian	or	military	service.	
In	 both	 cases,	 being	 aware	 of	 increasing	 social	 inequality	 or	 being	 more	 pessimistic	
about	 the	 future	are	 factors	 that	 tend	 to	 indicate	 approval	of	 the	 introduction	of	 such	
national	 service.	 Those	 most	 in	 favour	 are	 not	 the	 very	 youngest,	 but	 the	
25-34	age	group.	However,	there	is	one	important	difference:	women	are	much	more	in	
favour	of	civilian	service	and	less	in	favour	of	military	service	than	men.	
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II. YOUNG ARABS OF GENERATION WHAT (GWAC) 
	
	
Surveys	 of	 young	 people	 in	 Arab-Muslim	 countries	 are	 relatively	 rare,	 making	 the	
Generation	What	consultation	 a	particularly	worthwhile	 exercise	 and	giving	 the	young	
people	 in	 these	 countries	 an	 unprecedented	 opportunity	 to	 express	 themselves	 It	
constitutes	 a	 unique	 database	 and	 provides	 insight	 into	 the	 opinions	 and	 attitudes	 of	
young	people	in	this	region	of	the	world	on	the	personal,	social,	individual	and	collective	
issues	which	concern	them.	
	
Several	countries	were	approached	at	the	beginning	of	the	study,	but	the	conditions	in	
which	 the	 consultation	 was	 carried	 out	 and	 the	 obstacles	 encountered	 in	 certain	
countries8	meant	 that	 the	 use	 and	 analysis	 of	 the	 study	 was	 in	 fact	 limited	 to	
six	countries.9Three	Maghreb	 countries,	Morocco	 (n	 =	 1	900),	 Algeria	 (n	 =	 1	438)	 and	
Tunisia	(n	=	902),	and	three	Mashreq	countries,	Egypt	(n	=	1	227),	Lebanon	(n	=	868)	
and	 Jordan	 (n	 =	 721).	 Together	 they	 represent	 a	 total	 sample	 of	 7	056	 young	 people	
aged	between	18	and	34.		
	
All	six	countries	are	part	of	the	Arab	world	and	have	Islam	as	their	main	religion.	Two	
are	monarchies	and	 the	other	 four	are	 republics;	 some	are	authoritarian,	others	more	
pluralistic.	They	represent	a	wide	spectrum	of	historical	and	political	backgrounds	and	
very	different	 social	 realities,	 as	 the	participants	 themselves	 tell	us.	Even	 though	60%	
say	 that	 they	 feel	Arabic,	 only	 7%	 feel	 that	 they	 are	part	of	the	Arab	world	while	 27%	
express	a	feeling	of	belonging	first	to	their	country	and	16%	to	their	town	or	region.	The	
feeling	of	 ‘belonging’	beyond	the	 limits	of	borders	applies	to	one	 in	two	young	people:	
49%	feel	mostly	a	part	of	the	world.		
	
Similarly,	 the	 GWAC	 respondents	 challenge	 the	 idea	 of	 a	 unified	 Arab	 world	 with	
common	 interests.	 Almost	 all	 of	 them	 (87%)	 say	 that	 they	 have	 no	 trust	 in	 the	Arab	
world	 and	 the	 majority	 is	 highly	 critical	 of	 pan-Arab	unity:	 59%	 consider	 it	 to	 be	 an	
historical	illusion	and	10%	feel	that	it	is	a	system	of	domination.	Only	a	minority	sees	it	as	
a	 necessary	 construct	 (19%)	 or	 the	 only	 future	 project	 for	 the	 region	 (8%).	 Young	
Jordanians	 and	 Moroccans	 are	 the	 least	 negative	 about	 it,	 but	 overall,	 there	 is	 little	
consensus	 on	 the	prospect	 of	 a	 united	Arab	world.	 It	 also	 appears	 that	many	of	 them	
struggle	 to	understand	 the	 reality	of	 the	world	 they	are	growing	up	 in.	Their	answers	
reveal	a	 lot	of	ambivalence	and	 there	 is	also,	no	doubt,	much	reticence	on	 the	subject.	
While	 three-quarters	 of	 them	 can	 understand	 the	 regional	 benefits	 of	 a	 political	and	
economic	union	of	the	Arab	world	 (73%),	 they	are	also	suspicious,	as	 individuals	and	 in	
some	cases	as	a	nation,	of	the	consequences	of	forging	such	links;	only	24%	see	it	as	a	
good	idea	(links	with	other	Arab	countries	(13%)	or	with	other	Islamic	nations	(11%));	
37%	 insist	 that	 their	 country	 should	 remain	 independent	 and	 sovereign.	 Finally,	 18%	
highlight	 the	 need	 to	 strengthen	 links	 with	 the	 European	 Union,	 especially	 young	
Moroccans	(who	agree	by	more	than	9	points	above	the	aggregate)	and	17%	believe	in	
stronger	 links	 with	 other	 Mediterranean	 countries,	 an	 especially	 popular	 view	 among	
Tunisians	(+8	points).	

	
8	See	Annex	9	on	media	outreach	for	the	GWAC	campaign	
9	See	Annex	4	
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They	 are	 worried	 about	 some	 of	 the	 problems	 facing	 their	 countries.	 They	 are	
unequivocal	 in	denouncing	the	rise	of	extremism:	66%	believe	that	extremism	is	on	the	
increase	 in	 the	Arab	world	and	 see	 this	 as	 a	 negative	 development.	 Young	 Moroccans	
seem	 less	pessimistic	on	 this	matter	 than	others	 (10	points	below	 the	aggregate),	 but	
they	feel	broadly	the	same.		
Another	important	issue	they	were	asked	about	was	their	attitude	towards	immigration	
and	national	borders.	Several	countries	 involved	 in	 the	study	are	directly	 impacted	by	
wars	currently	being	waged	in	the	region,	including	Jordan,	Lebanon	and	Egypt.	Border	
issues	and	the	 influx	of	refugees	are	significant	problems	and	their	social	and	political	
consequences	are	of	major	concern	to	these	nations.	Asked	who	should	be	allowed	into	
their	country,	33%	think	that	refugees	from	war	zones	should	be	allowed	entry	(the	other	
options	 available	 ranged	 from	 ‘everybody’	 to	 ‘nobody’,	 and	 included	 the	 admission	 of	
migrants	depending	on	the	level	of	development	of	their	country	of	origin	or	their	level	
of	education).	The	reception	of	refugees	from	war	zones	is	of	most	concern	to	Egyptians	
and	Jordanians	(44%	and	48%	respectively).		
	
Looking	 at	 the	 political	 tendencies	 they	 would	 vote	 for	 in	 national	 elections	 tells	 us	
something	about	 the	social	and	political	profiles	of	 the	young	people	who	took	part	 in	
the	 consultation.	 They	 are	more	 progressive	 than	 traditionalist:	 a	 third	 (36%)	would	
vote	for	a	candidate	with	a	socially	progressive	platform,	while	just	3%	would	vote	for	a	
candidate	 campaigning	 to	preserve	traditional	values.	 The	most	 progressive	 are	 young	
Egyptians	 (43%)	 and	 Tunisians	 (38%).	 As	 regards	 the	 economy,	 they	 appear	 to	 be	
divided	 between	 those	 who	 would	 choose	 a	 candidate	 in	 favour	 of	 liberalising	 the	
economy	 (16%)	 and	 those	 who	 would	 prefer	 one	 who	 argued	 in	 favour	 of	 state	
intervention	 to	 regulate	 the	 markets.	 (13%).	 With	 regard	 to	 the	 social	 and	 political	
direction	 they	 would	 like	 their	 countries	 to	 take,	 the	 dominant	 political	 position	
expressed	by	GWAC	respondents	would	appear	to	be	social	progressivism,	combining	a	
certain	liberalisation	with	a	measure	of	state	regulation.		
	
Before	we	 go	 any	 further	 in	 analysing	 their	 views	 on	 the	 societies	 in	which	 they	 live,	
their	opinions	about	the	prevailing	customs,	social	norms	and	cultural	traditions,	 their	
thoughts	 on	 the	 place	 of	 religion	 in	 society	 or	 on	 the	 democratic	 functioning	 of	 their	
countries,	we	will	aim	to	paint	a	brief	picture	of	the	young	Arabs	who	took	part	 in	the	
consultation.	 First,	 let’s	 look	 at	 some	 objective	 data	 (Figure	 4).	 They	 are	 quite	 young;	
42%	are	under	25,	 and	more	 than	a	quarter	 are	over	30	 (27%).	They	are	 still	 largely	
dependent	on	their	parents.	Two-thirds	live	in	the	family	home	(67%)	and	43%	are	still	
students.	 More	 than	 half	 of	 them	 (57%)	 have	 completed	 their	 studies.	 There	 are	 a	
significant	number	of	young	graduates	(33%)	in	the	sample,	but	for	the	most	part	their	
qualifications	 are	 level	 5	 in	 ISCED	 nomenclature,	 i.e.	 short-cycle	 tertiary	 education).	
Among	 those	 of	 working	 age,	 39%	 have	 a	 fixed	 employment	 contract,	 18%	 are	
self-employed,	 15%	 have	 a	 temporary	 job	 and	 18%	 are	 unemployed.	 The	
Moroccan	respondents	 to	 the	 GWAC	 consultation	 are	 those	 with	 the	 highest	
unemployment	 rate	 (31%)	 -	 for	 a	 graphic	 description	 of	 the	 population	 sample	
consulted	in	each	of	the	six	countries,	see	Annex	5.	
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Figure	4:	Description	of	the	population	aged	18-34	who	responded	to	the	GWAC	survey	
in	the	6	selected	countries*	(n	=	7	056)	

	
*	The	6	countries	are	Algeria,	Egypt,	Jordan,	Lebanon,	Morocco	and	Tunisia	
	
	
	

1. STARTING OUT IN LIFE 
	
GWAC	 respondents	 are	 generally	 quite	 satisfied	 with	 this	 stage	 of	 their	 lives.	 The	
majority	 give	 a	positive	 account	of	 their	 situation.	 57%	say	 they	 feel	 like	 they	 are	 the	
master	of	their	own	destiny	and	have	control	over	what	happens	to	them,	 but	 43%	 think	
that	what	happens	to	them	is	out	of	their	control.	51%	agree	with	the	statement	that	20	is	
the	best	age	to	be.	However,	they	are	also	very	aware	of	the	difficulties	they	face	and	are	
inclined	to	blame	previous	generations.	Nearly	three	quarters	of	them	are	quite	adamant	
on	this	point;	72%	believe	that	previous	generations	are	to	blame	for	the	problems	facing	
the	youth	of	today.	This	is	particularly	true	in	Egypt	(10	points	above	the	aggregate)	and	
young	Egyptians	are	systematically	negative	about	their	future	prospects.	
	
Many	consider	themselves	to	be	adults	(78%	answered	with	a	score	of	between	3	and	5	
on	 a	 scale	 ranging	 from	 0-not	 at	 all	 to	 5-fully	 adult).	 They	 consider	 maturity	 and	
responsibility	 to	 be	 the	 primary	 characteristics	 of	 adulthood	 (64%),	 well	 ahead	 of	
getting	 married,	 (3%),	 no	 longer	 living	 with	 your	 parents	 (4%)	 or	 being	 financially	
independent	 (15%).	 They	 acknowledge	 the	 relative	 disconnect	 between	 the	 objective	
and	 subjective	 conditions	 of	 access	 to	 adult	 independence,	 which	 typically	 manifests	
itself	in	the	extension	of	the	period	of	youth	in	contemporary	societies.		
	
Many	of	them	like	the	idea	of	leaving	their	country	of	origin:	79%	say	that	they	could	be	
happy	without	living	in	their	country.	This	is	especially	the	case	for	young	Egyptians	and	
Jordanians	 (89%	 and	 80%	 respectively).	 Moroccans,	 Algerians	 and	 Lebanese,	 on	 the	
other	hand,	 although	willing	 to	 consider	 living	 abroad,	 are	 less	 enthusiastic	 about	 the	
idea	(Graph	23).		
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Graph	23:	Ability	to	be	happy	without	living	in	one’s	own	country	

	
	
	
Although	they	are	critical	of	past	generations,	a	great	many	(60%)	think	that	their	lives	
in	 future	 will	 be	 better	 than	 those	 of	 their	 parents.	 Pessimism	 is	 not	 especially	
widespread,	and	in	this	respect	they	are	very	different	from	young	Europeans.	Just	22%	
think	that	their	lives	might	be	worse	than	that	of	their	parents’	generation,	half	as	many	
as	GWEU	respondents	(40%).	All	of	them	seem	confident	that	the	younger	generations	
will	 achieve	 progress	 and	 better	 standards	 of	 living.	 Nevertheless,	 such	 confidence	
seems	 to	be	a	 little	 less	prevalent	among	young	Egyptians,	who	are	 the	most	 likely	 to	
think	 that	 their	 future	 will	 be	 generally	worse	 compared	 to	 the	 lives	 of	 their	 parents	
(28%	and	21%).		
	
This	optimism	extends	to	future	generations	and	their	vision	of	the	more	distant	future.	
A	 large	majority	 (59%)	believes	 that	 their	offspring’s	 future	will	 be	rather	better	 than	
the	lives	they	will	have	had	led	themselves.	Again,	young	Egyptians	are	somewhat	less	
optimistic	(49%)	and	one	third	(33%)	think	their	children’s	future	will	be	rather	worse	
than	their	own	(compared	to	23%	of	all	respondents).	
	
Tables	 13a	 and	 13b	 show	 which	 countries	 are	 the	 most	 optimistic	 and	 the	 most	
pessimistic	in	these	two	time	frames.	
	

Tables	13a	and	13b:	Optimism/Pessimism	for	different	generations	

	
	

Tu penses que par rapport à  la vie qu'ont menée tes parents, ton avenir sera…

MAROC ALGERIE EGYPTE TUNISIE LIBAN JORDANIE

Plutôt meilleur  +  ++  +
Pareil  ++  +
Plutôt pire  ++  +
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Key:	Each	row	of	the	table	shows	the	countries	in	which	most	GWAC	respondents	chose	that	answer.	
	
	
Young	people	from	the	Arab	countries	involved	in	the	consultation	largely	subscribe	to	
the	 idea	that	to	succeed	in	life,	one	must	rely	first	and	foremost	on	oneself	(72%).	Most	of	
them	say	that	they	feel	supported	by	their	parents	in	their	choices	(72%),	but	they	are	
harsh	 critics	 of	 their	 country’s	 education	 system:	 only	 28%	 think	 it	 offers	 equal	
opportunities	 to	 all,	 a	 mere	 13%	 think	 it	 adequately	 prepares	 youngsters	 for	 the	 job	
market,	and	just	19%	consider	that	it	rewards	merit.		
	
	

Table	14:	Opinions	on	the	education	system,	breakdown	by	country	

	
Key:	Each	row	of	the	table	shows	the	countries	in	which	most	GW	respondents	chose	that	answer	(++	then	
+)	and	those	in	which	the	fewest	chose	that	answer	(--	then	-).	
	
	
Young	 Jordanians	 appear	 to	be	 slightly	 less	 critical	 of	 their	 national	 education	 system	
than	 others	 (Table	 14).	 Algerians	 have	 a	 distinct	 opinion	 on	 the	 issue	 of	 equality	 of	
opportunity.	 A	 majority	 of	 them	 (53%)	 think	 that	 schools	 provide	 the	 same	
opportunities	for	everyone.	The	Lebanese	and	Jordanians	are	also	more	confident	in	the	
capacity	 of	 their	 respective	 countries’	 education	 systems	 to	 prepare	 them	 for	 the	 job	
market.	The	Egyptians	and	Tunisians	have	very	negative	opinions	about	the	quality	and	
fairness	of	their	schools.		
	
Nearly	 half	 of	 the	 GWAC	 respondents	 are	 in	 a	 precarious	 financial	 situation:	
36%	consider	 their	 finances	 to	 be	a	bit	tight	 and	 10%	pretty	dire.	Most	 get	 help	 from	
their	 parents,	 but	 half	 of	 them	 dislike	 this	 situation:	 49%	 acknowledge	 that	 it	makes	
them	uncomfortable	to	depend	on	their	parents.	
	
Asked	what	makes	them	happy,	or	rather,	what	prevents	them	from	being	happy,	their	
answers	reveal	a	number	of	things.	For	one	thing,	religion	plays	a	big	part	in	their	lives.	
As	many	as	two-thirds	(67%)	say	that	they	could	not	be	happy	without	religious	beliefs.	
They	are	not	overly	attached	 to	 the	 traditional	 ideal	of	starting	a	family:	55%	say	 that	
they	could	be	happy	without	necessarily	having	children,	but	most	say	they	could	not	be	

Réponses "Oui tout à fait" ou "Plutôt oui" à :

MAROC ALGERIE EGYPTE TUNISIE LIBAN JORDANIE
Le système éducatif donne sa 
chance à tous  -  ++  --  -  -  +  ++ et  + : les plus optimistes 

Le système éducatif prépare 
efficacement au marché du travail  +  --  -  ++  ++
Le système éducatif récompense les 
plus méritants  +  --  -  ++  +  -- et  - : les plus pessimistes 

Vis-à-vis de chaque aspect du système 
éducatif du pays :

Tu penses que par rapport à ta vie, l'avenir de tes enfants sera...

MAROC ALGERIE EGYPTE TUNISIE LIBAN JORDANIE

Plutôt meilleur  ++  +  ++  +
Pareil  ++  +
Plutôt pire  ++  +
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happy	without	love	nor	especially	without	friends	(63%	and	75%,	respectively).	A	sex	life	
is	important	to	them:	64%	could	not	live	without	sex10.		
	
Working	 is	 essential:	 78%	 say	 they	 could	 not	 be	 happy	without	a	 job.	 Tunisians	 and	
Moroccans	are	the	most	likely	to	equate	having	a	job	with	being	successful	in	life,	while	
28%	and	25%	of	 them,	respectively,	consider	 that	success	in	life	depends	on	having	an	
interesting	 job	 (compared	 to	 17%	 of	 Jordanians,	 19%	 of	 Lebanese	 and	 18%	 of	
Algerians).	They	display	quite	mixed	attitudes	to	working	life.	A	majority	of	those	who	
are	 in	 the	 workforce	 describe	 themselves	 as	 feeling	 fulfilled	 in	 their	 work	 (59%),	
compared	with	36%	who	say	this	is	not	case.	Only	half	(52%)	feel	that	their	current	job	
is	 in	 line	 with	 their	 qualifications.	 Finally,	 only	 36%	 say	 that	 their	 salary	 is	
commensurate	with	their	qualifications.	
	
42%	agree	with	the	 idea	that	to	succeed	in	life	 it	 is	enough	to	be	happy	from	day	to	day,	
even	if	one	does	not	have	a	job	or	a	family,	making	 this	more	 important	 than	 starting	a	
family	(18%),	having	an	interesting	job	(22%)	or	making	a	good	living	(15%).	More	than	
half	of	young	Egyptians	(53%)	have	a	Carpe	Diem	outlook	on	life.	
	
For	the	most	part,	these	young	people	say	that	they	are	more	or	less	disconnected	from	
day-to-day	news	and	 current	 affairs	 and	do	not	 feel	 the	need	of	 it;	 72%	say	 that	 they	
could	be	happy	without	access	to	news.	
Digital	consumption	habits,	including	internet	use	and	mobile	phones,	are	important	in	
their	lives:	56%	say	they	could	not	be	happy	without	internet	and	52%	without	a	phone.	
However,	they	would	struggle	without	books,	music,	or	cinema	and	TV	(67%,	65%	and	
59%	respectively	say	they	could	not	be	happy	without	these	amenities).	Cars,	television	
and	junk	food	are	significantly	less	important	to	them;	68%,	74%	and	76%	respectively	
say	they	could	live	happily	without	these).	
	
It	 appears,	 therefore,	 that	 young	 people	 in	 the	 Arab	 countries	which	 took	 part	 in	 the	
consultation	 feel	 a	 certain	degree	of	optimism	about	 their	 future,	 both	personally	 and	
collectively.	Although	still	largely	dependent	on	their	families,	they	describe	themselves	
as	mature	and	responsible	and	associate	these	traits	with	adulthood.	While	they	are	well	
aware	 of	 the	 problems	 which	 affect	 their	 countries,	 they	 are	 generally	 positive	 (to	
varying	degrees	depending	on	the	country	in	question)	about	the	prospects	for	progress	
and	 improvements	 in	 living	 conditions	 for	 the	 next	 generation.	 They	 are	 open	 to	 the	
outside	world	and	open-minded	about	international	mobility	and	gaining	life	experience	
in	another	country.	The	great	majority	of	 them	also	practice	a	religion,	underscoring	a	
high	level	of	devoutness	among	respondents.		
But	 like	many	young	people	of	their	generation,	and	like	young	Europeans,	 they	suffer	
from	a	lack	of	recognition	in	society.	Almost	all	the	young	GWAC	respondents	(89%)	say	
that	society	in	their	country	does	not	allow	them	to	show	what	they	are	really	capable	of.		
	
After	this	very	quick	overview,	three	other	topics	of	analysis	let	us	look	at	some	of	these	
points	in	a	little	more	depth.	
	
	
	

	
10	The	question	about	the	possibility	of	being	happy	without	sex	was	not	asked	in	Algeria.	
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2. THEIR PERCEPTION OF SOCIETY AND THE ROLE OF RELIGION 
	
Their	optimism	about	 their	 future	prospects	 compared	 to	 those	of	past	 generations	 is	
coupled	with	a	degree	of	trust	in	society.	A	majority	(60%)	disagree	with	the	statement	
one	of	life’s	golden	rules	is	‘either	you	take	advantage	of	people,	or	people	take	advantage	
of	you.’	Young	Egyptians	and	Jordanians	are	the	most	likely	to	agree	with	this	assertion,	
Moroccans	and	Algerians	the	most	likely	to	challenge	it.	GWAC	respondents	also	believe	
in	 the	 virtues	 of	 solidarity:	 82%	agree	 that	you	can’t	make	it	through	life	without	some	
solidarity.	They	also	tend	to	agree	that	there	is	too	much	individualism	(64%).		
	
This	optimistic	outlook	does	not	prevent	them	from	criticising	the	realities	of	life	around	
them	and	the	way	in	which	their	society	functions.	They	are	enormously	critical	of	the	
fact	 that	 money	 is	 given	 too	 much	 importance	 in	 today’s	 society	 (95%)	 and	 almost	
everyone	 thinks	 that	the	gap	between	the	rich	and	the	poor	is	widening	 in	 their	 country	
(91%).	They	 consider	 that	 there	are	too	many	poor	people	 (95%),	but	 also	believe	 that	
there	are	too	many	rich	people	 (64%),	 too	much	injustice	 (95%),	 too	many	taxes	 (82%),	
and	too	much	violence	(93%).	They	are	harsh	in	their	criticism	of	these	issues.	Added	to	
this,	 there	 is	 fairly	 widespread	 mistrust	 of	 the	 main	 fundamental	 social	 institutions.	
Regarding	 politics,	 the	 consensus	 is	 significant;	 87%	 have	 no	 trust	 whatsoever	 in	
politicians11.	 Neither	 do	 they	 trust	 trade	 unions	 (73%),	 the	 media	 (90%),	 the	 legal	
system	 (76%),	 the	 police12	(60%),	 religious	 organisations13	(63%)	 or	 the	 education	
system	 (67%).	 Only	 the	 army14	inspires	 a	 measure	 of	 confidence:	 a	 majority	 of	
GWAC	respondents	consider	it	trustworthy	(61%).		
	
A	 large	 majority	 subscribe	 to	 the	 view	 that	 freedom	 is	 a	 fundamental	 value:	
79%	disagree	with	the	statement	that	there	is	too	much	freedom	in	their	country.	There	
are,	nevertheless,	some	variations.	Egyptians	are	the	most	adamant	on	this	point	(94%,	
or	 20	points	 above	 the	 aggregate),	 but	 among	Moroccan	 and	 Tunisian	 respondents,	 a	
greater	proportion	of	young	people	have	a	more	restrictive,	less	permissive	attitude,	and	
think	that	there	is	too	much	freedom	(35%	and	38%	respectively,	compared	to	21%	of	all	
GWAC	respondents).		
	
Equality	 between	men	 and	women	 is	 a	major	 concern	 for	 young	 GWAC	 respondents:	
69%	 agree	 that	 in	 their	 country	 we	 are	 still	 a	 long	way	 from	 gender	 equality.	 Young	
Egyptians	 are	 the	 most	 vociferous	 in	 denouncing	 this	 situation	 (80%).	 Conversely,	
Tunisians	are	the	most	likely	to	disagree	(49%),	suggesting	that	gender	equality	is	more	
advanced	 in	Tunisia.	 In	 general,	 though,	 young	people	 are	well	 aware	 of	 the	 progress	
that	remains	 to	be	made	on	this	subject	 in	 their	respective	countries.	Graph	24	shows	
the	ranking	by	country	of	respondents’	answers	to	this	question.		
By	way	of	 comparison,	 the	World	Bank	 Index,	 published	on	27	February	2019,	which	
measures	the	evolution	of	 the	 legal	 framework	promoting	the	 inclusion	of	women	and	
giving	them	equal	rights	with	men,	including	employment	and	economic	rights,	reveals	
that	North	Africa	and	the	Middle	East	region	has	the	lowest	score	of	all,	with	an	average	
of	47.3	compared	to	a	world	average	of	74.7.	

	
11	The	question	about	trust	in	politics	was	not	asked	in	Algeria	or	Egypt.	We	refer,	therefore,	to	87%	of	
respondents	in	the	other	4	countries	where	the	question	was	asked.	
12	The	question	about	trust	in	the	police	was	not	asked	in	Egypt.	
13	The	question	about	trust	in	religious	institutions	was	not	asked	in	Egypt.	
14	The	question	about	trust	in	the	army	was	not	asked	in	Egypt.	
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Graph	24:	Views	on	equality	between	men	and	women,	breakdown	by	country	

	
	
Religion	 plays	 an	 important	 role	 in	 most	 of	 the	 countries	 in	 question.	 The	
GWAC	consultation	provided	an	opportunity	to	hear	young	people’s	opinions	on	its	role	
and	place	 in	society,	as	seen	from	their	point	of	view.	Although	they	are	religious	on	a	
personal	level	-	remember	that	two	thirds	of	them	said	they	could	not	be	happy	without	
any	religious	belief	-	they	are	nevertheless	critical	of	the	social	and	political	implications	
of	religion	in	their	countries.	Two	thirds	of	respondents	(67%)	think	that	religion	plays	
too	important	a	role	in	today’s	society.	The	Lebanese	and	Algerians	are	the	most	likely	to	
agree	 with	 this	 statement	 (74%	 and	 71%	 respectively).	 A	 simple	 logistic	 regression	
shows	the	ranking	by	country	of	respondents’	answers	to	this	question	(Graph	25)	
	

Graph	25:	Views	on	the	importance	of	the	role	played	by	religion	in	society	
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Graph	26:	Separation	between	religious	power	and	political	power	

	
	
The	 GWAC	 respondents	 are	 in	 favour	 of	 a	 separation	 between	 religious	 and	 political	
power.	 Three-quarters	 of	 them	 (76%)	 do	 not	 want	 religious	 leaders	 to	 intervene	 in	
political	matters.	Young	Egyptians	are	the	most	adamant	on	this	point	(87%),	 followed	
by	 Tunisians	 and	 Lebanese	 (81%).	 In	 Algeria,	 Morocco	 and	 Jordan,	 fewer	 of	 them	
express	 quite	 such	 strong	 opinions	 on	 the	 matter:	 in	 these	 countries,	 one	 third	 of	
respondents	 are	 not	 against	 the	 intervention	 of	 religious	 authorities	 in	 politics.	 Most	
respondents	also	consider	 the	wearing	of	 the	veil	 to	be	primarily	a	matter	of	personal	
choice	(85%).	Here	again,	there	are	country	by	country	variations	(Graph	26).	Jordanian,	
Algerian	and	Moroccan	respondents	are	the	most	likely	to	say	that	the	use	of	the	Islamic	
veil	should	be	mandatory	(22%,	19%	and	16%	respectively),	whereas	only	4%	to	8%	of	
young	Egyptians,	Tunisians	and	Lebanese	agree.		
	
Finally,	a	last	important	point,	the	role	of	religion	in	the	institution	of	marriage.	There	is	
more	 ambivalence	 on	 this	matter	 and	 the	 respondents’	 opinions	 are	 quite	 divided.	 A	
majority	 (57%)	 agrees	 that	 religious	 marriage	 should	 be	 prohibited	 unless	 a	 civil	
marriage	 takes	place,	 but	 four	 out	 of	 ten	 (39%)	 think	 quite	 the	 opposite	 and	 in	 fact	
believe	that	religious	marriage	is	essential	and	valid	on	its	own.	Opinions	on	this	point	
do	 not	 necessarily	 overlap	 with	 the	 different	 national	 opinions	 on	 the	 separation	 of	
religious	 and	 political	 powers	 (Graph	 27).	 Young	 Algerians	 are	 the	 most	 strongly	 in	
favour	 of	 the	 separation	 of	 powers,	 but	 on	 the	 issue	 of	 marriage	 almost	 one	 in	 two	
(47%)	thinks	that	religious	marriage	is	more	important	than	civil	marriage.	A	majority	
of	 young	 Lebanese	 (55%)	 think	 the	 same.	 Out	 of	 all	 the	 nationalities	 consulted,	
Tunisians	 are	 the	 most	 in	 favour	 of	 civil	 marriage	 and	 the	 fact	 that	 it	 should	 take	
prevalence	over	religious	marriage.		
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Graph	27:	Religious	marriage	and	civil	marriage	

	
	
A	 multiple	 correspondence	 analysis	 (MCA)	 shows	 a	 structuring	 axis	 on	 which	 the	
attitudes	and	opinions	of	GWAC	respondents	are	placed,	indicating	their	perceptions	of	
society	 in	 their	 respective	 countries	 as	 well	 as	 their	 views	 on	 the	 place	 and	 role	 of	
religion.	This	axis	reveals	the	opposition	between	two	poles	of	opinions	(Graph	28):	one	
characterised	 by	 mistrust	 of	 and	 dissent	 against	 society	 and	 the	 other	 by	 trust	 and	
adherence	to	societal	norms.		
On	 this	 axis,	 greater	 numbers	 of	 young	 Egyptians	 appear	 on	 the	 side	 of	mistrust	 and	
protest	while	Jordanians	are	more	likely	to	rank	on	the	side	of	trust	and	adherence.	In	
comparison,	 respondents	 from	 the	 four	 other	 countries	 have	 intermediate	 views	 and	
there	is	little	differentiation	between	them.	
	
	
Graph	28:	Results	of	the	multiple	correspondence	analysis	on	opinions	of	society	and	the	

place	of	religion:	projection	of	active	variables	and	additional	variables	on	axis	1	

	
	
	
Thus	 we	 see	 dissenting	 and	 more	 liberal	 attitudes	 on	 the	 one	 hand	 (a	 high	 level	 of	
institutional	 mistrust	 and	 opinions	 which	 include	 thinking	 there	 is	 neither	 too	 much	
individualism	nor	too	much	freedom,	that	there	is	too	much	injustice,	that	there	is	a	lack	
of	 freedom	of	 information,	 freedom	of	speech	and	respect	 for	human	rights,	 that	there	
should	 be	 no	 religious	 interference	 in	 politics	 ...)	 leading	 to	 rather	 conservative	 and	
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traditional	 attitudes	 on	 the	 other	 hand	 (confidence	 in	 national	 institutions,	 opinions	
which	include	thinking	that	there	is	little	injustice,	rather	too	much	freedom,	a	negative	
view	of	immigration,	no	increase	in	inequality,	no	excessive	focus	on	money,	validity	of	
religious	intervention	in	politics,	etc.).	
These	 two	 profiles	 have	 no	 specific	 gender	 or	 age	 links.	 National	 circumstances	 and	
country-specific	cultures	seem	to	matter	more.	
	
	
	

3. PRIVATE LIFE, RELATIONSHIPS, MARRIAGE AND SEXUALITY 
	
Attitudes	among	the	GWAC	respondents	to	their	private	lives,	dating,	sex,	and	sexuality	
can	 be	 ambivalent	 and	 often	 reflect	 the	 conflict	 between	 increased	 permissiveness	
compared	with	previous	generations	and	conformity	with	the	morals	and	values	specific	
to	 the	Arab-Muslim	world	which	 still	 hold	 sway.	 In	many	 respects,	 their	 attitudes	 are	
paradoxical.	 They	might	 think	 that	discussing	sex	should	not	be	taboo	in	their	country	15	
(70%	agree	with	this,	especially	Tunisians,	see	Graph	29),	but	almost	half	(47%)	believe	
that	premarital	sex	should	not	be	allowed	in	their	country16,	Jordanians	being	the	most	
numerous	 to	 think	 this,	 71%,	 followed	 by	 Moroccans,	 66%.	 The	 majority	 are	 not	
offended	 by	 apps	 like	 Tinder	 (59%),	 but	 many	 also	 say	 they	 are	 shocked	 by	
homosexuality 17 	(58%).	 Jordanians	 seem	 to	 be	 the	 least	 open-minded	 about	
homosexuality	(65%).	
	
	

Graph	29:	Talking	about	sex,	a	taboo?	

	
	
	
Caught	 between	 tradition	 and	modernity,	 religious	 prohibition	 and	 emancipation,	 the	
GWAC	respondents’	approach	to	intimacy	and	romantic	relationships,	their	definition	of	

	
15	The	question	about	the	taboo	relating	to	sex	was	not	asked	in	Algeria	or	Egypt.	
16	The	question	about	sex	before	marriage	was	not	asked	in	Algeria.	
17	The	question	about	homosexuality	was	not	asked	in	Algeria	or	Egypt.	
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coupledom	and	the	relationships	between	men	and	women	probably	represent	a	more	
complex	process	of	negotiation	than	for	their	European	counterparts,	caught	as	they	are	
between	their	cultural	heritage	and	the	desire	to	experiment,	between	acceptance	of	the	
prevailing	social	norms	and	the	individual	risk	involved	in	disregarding	them.	However,	
a	 large	majority	(89%)	agree	that	everyone	should	be	free	to	have	intimate	relationships,	
provided	 they	are	consensual,	behind	closed	doors18.	 In	 the	 Maghreb	 countries	 and	 the	
Middle	 East,	 the	 divide	 between	 the	 public	 and	 the	 private	 sphere	 has	 a	 significant	
impact	on	attitudes	and	behaviour.	This	divide	also	affects	their	ideas	about	sexuality	as	
well	as	their	behaviour.	Pornography19	is	considered	acceptable;	only	a	minority	(22%)	
think	 it	 disgusting	 and	 a	 form	 of	 perversion.	 The	 majority,	 however,	 do	 have	 some	
experience	of	pornography:	29%	think	of	it	as	an	intimate,	solitary	pleasure,	23%	say	it	is	
something	 they	 have	 come	 across	 at	 random,	 10%	 consider	 it	 as	 a	 bit	 of	 fun	 and	
something	they	have	a	laugh	about	with	friends,	and	finally,	 11%	admit	 that	 it	 can	 spice	
up	 their	 sex	 life	within	a	relationship.	 Sexuality	 has	 its	 place	 in	 the	 lives	 of	 the	 young	
people	 of	GWAC.	 It	 should	 be	 remembered	 that	 almost	 two-thirds	 of	 them	 (64%)	 say	
they	could	not	to	be	happy	without	sex20.		
	
	

Graph	30:	Sex	before	marriage	

	
	
	

	

	

	

	

	

	
	

18	The	question	about	the	freedom	to	have	consensual	sexual	relations	in	private	was	not	asked	in	Algeria.	
19	The	question	about	pornography	was	not	asked	in	Algeria.	
20	The	question	about	the	possibility	of	being	happy	without	sex	was	not	asked	in	Algeria.	
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Graph	31:	Parental	control	

	
	
	
GWAC	respondents	are	still	subject	to	fairly	stringent	parental	control.	While	a	majority	
(60%)	 say	 that	 their	 parents	 let	 them	 live	 however	 they	 like,	 a	 significant	 proportion	
(37%)	 is	 still	 quite	 closely	 supervised	 by	 their	 parents.	 Egyptians	 are	 different	 from	
others	 in	 this	 respect	 (Graph	 31).	 The	 family	 still	 has	 considerable	 influence	 over	
decisions	relating	to	their	private	life,	especially	marriage,	and	girls	are	still	very	closely	
constrained.	 One-third	 of	 GWAC	 respondents	 (34%)	 see	 it	 as	 normal	 for	 a	 brother	 to	
supervise	his	sister’s	relationships.		
When	 questioned	 about	 their	 family’s	 influence	 in	 their	 choice	 of	 spouse,	 44%	 of	
respondents	 (and	 Egyptians	more	 than	most)	 say	 that	 the	 decision	 is	most	 definitely	
their	own	and	that	it	is	out	of	the	question	for	their	parents	to	interfere.	Nevertheless	the	
majority	acknowledge	 that	 their	 family	has	an	 influence	 in	 their	 lives,	 including	 in	 the	
private	matter	of	choosing	a	spouse:	14%	say	that	the	decision	is	theirs	to	make,	but	that	
they	would	not	defy	their	parents	if	they	were	forbidden	from	marrying	the	person	of	their	
choice	 (this	 is	 especially	 true	 of	 Algerians	 and	 Jordanians,	 21%	 of	 whom	 gave	 this	
answer),	and	41%	admit	 to	having	argued	with	 their	parents	on	this	subject,	although	
they	insist	that	love	will	have	the	last	word.	
	
Many	 (63%)	 recognise	 that	 they	 could	 not	 be	 happy	 without	 love,	 but	 romantic	
relationships	still	have	a	fairly	limited	place	in	their	lives.	18%	think	that	relationships	
are	 vital	 and	 36%	 say	 that	 they	 are	 important,	 but	 for	 others	 they	 are	 either	 simply	
important	enough	(25%),	secondary	(15%)	or	trivial	(6%).	Nevertheless,	they	have	quite	
firm	 ideas	 about	 coupledom.	 Fidelity	 is	 absolutely	 fundamental.	 For	 three	 quarters	 of	
them	 (76%),	 it	 is	 a	 sine	 qua	 non	 condition	 within	 a	 couple.	 Almost	 all	 (84%)	 say	 it	
bothers	 them	when	someone	is	in	a	relationship	and	flirts	with	someone	else.	They	apply	
this	 ideal	 of	 faithfulness	 concretely	 in	 their	 own	 lives:	 the	majority	 (79%)	have	never	
had	several	romantic	relationships	at	the	same	time.		
This	traditional,	romantic	concept	of	the	couple	does	not	preclude	a	pragmatic	approach.	
While	25%	say	that	being	in	a	relationship	signifies	happiness	just	as	many	(26%)	take	a	
contractual	 view	 of	 the	 conjugal	 relationship,	 deeming	 it	 to	 be	 a	 commitment	 to	 be	
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renewed	on	a	daily	basis.	 But	 above	 all,	 a	 third	 of	 them	 (33%),	 think	of	 a	 couple	more	
than	 anything	 as	 a	 reassurance	 and	 a	 way	 to	 feel	 secure.	 A	 minority	 (8%)	 says	 that	
carnal	pleasure	 is	 the	most	 important	aspect	and	fewer	still	 (4%)	view	the	couple	as	a	
source	of	suffering.	A	quarter	of	respondents	can	conceive	of	the	possibility	of	living	in	a	
couple	without	 love	 (26%)	 and	 divorce	 is	 now	 accepted	 by	most	 of	 them	 (78%)	 and	
viewed	 as	 sometimes	 necessary	 in	 the	 search	 for	 personal	 fulfilment,	 (rather	 than	 a	
modern	evil	linked	with	the	desire	for	immediate	personal	happiness).	
	
The	 institution	 of	marriage	 remains	 very	 relevant,	 although	 some	 respondents	would	
like	 to	 be	 free	 of	 it.	 Four	 out	 of	 ten	 say	 marriage	 is	 becoming	 less	 important:	 22%	
consider	 it	 as	 simply	a	piece	of	paper	that	no	longer	has	any	significance	 and	 20%	 say	
that	 living	 together	 is	 a	 much	 stronger	 symbol	 of	 commitment	 (moving	 in	 together	
and/or	 having	 children	 is	 a	 much	 more	 important	 commitment).	 The	 others,	 who	
represent	 the	majority	 (54%),	 are	divided	between	 those	who	have	an	ultra-romantic	
view	of	marriage	and	see	 it	as	 the	culmination	of	a	dream	and	a	genuine	proof	of	 love	
(30%),	and	those	who	emphasise	its	role	to	ensure	compliance	with	society’s	prevailing	
norms	and	expectations	(24%	answered	where	I	come	from,	it’s	obligatory).	Traditional	
forms	 of	 marriage	 remain,	 although	 these	 are	 becoming	 less	 relevant.	 Four	 out	 of	
ten	respondents	approve	of	the	right	to	repudiate	a	spouse,	calling	it	necessary	(6%)	or	
normal	(34%).	Egyptians	are	the	most	likely	to	express	one	of	these	two	points	of	view	
(51%,	3	points	above	 the	aggregate).	Polygamy	has	 fewer	proponents.	 It	 is	acceptable	
for	27%	of	respondents,	slightly	more	so	in	the	case	of	Algerians	and	Moroccans	(36%	
and	 33%	 respectively).	 The	 most	 likely	 to	 reject	 it	 are	 Tunisians	 and	 Lebanese	
(only	12%	and	14%	respectively	consider	polygamy	acceptable).	
	
A	 multiple	 correspondence	 analysis	 (MCA)	 provides	 a	 summary	 overview	 of	 the	
differences	 in	 respondents’	 ideas	 and	 behaviour	 with	 respect	 to	 their	 private	 lives,	
morality	 and	 sexuality.21.	 They	 reveal	 some	 significant	 variations	 between	 different	
GWAC	respondents,	as	well	as	certain	inherent	characteristics	of	the	cultural	systems	in	
the	different	countries	concerned.	
	
There	 are	 two	main	 axes	which	 are	 especially	 relevant	 (Graph	 32):	 the	 first	 opposes	
modernism	and	traditionalism	(x-axis)	differentiating	between	young	people	according	
to	the	degree	of	permissiveness	versus	the	degree	of	acceptance	of	the	traditional	norms	
applied	 to	 marriage,	 coupledom,	 romantic	 relationships	 and	 sexuality;	 a	 second	 axis	
opposes	 pragmatism	 and	 romance	 (y-axis)	 and	 differentiates	 between	 young	 people	

	
21	Multiple	correspondence	analysis	(MCA)	is	a	data	analysis	technique	used	to	interpret	and	graphically	
represent	large	Individuals	x	Variables	data	tables	in	a	succinct	manner.	
The	possible	answers	to	so-called	‘active’	variables	form	a	‘landscape’	on	any	given	topic	(here	they	relate	
to	questions	about	morality	and	sexuality).	

• Each	answer	is	represented	by	a	point	
• The	closer	two	points	are,	the	more	often	it	has	occurred	that	the	individuals	who	gave	one	answer	

to	a	given	question	also	gave	the	other	answer	to	a	separate	question	
• Conversely,	 the	 further	 apart	 two	 points	 are,	 the	 less	 often	 individuals	 gave	 those	 two	 answers	

concomitantly	
• The	 further	away	a	point	 is	 from	the	origin	of	 the	axes,	 the	 less	 frequently	 that	answer	has	been	

given	
The	possible	answers	to	the	‘additional’	variables	are	projected	on	to	this	landscape:	they	are	not	used	to	
create	it,	but	it	is	interesting	to	see	where	they	are	positioned.	
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according	 to	 the	 degree	 to	 which	 they	 display	 a	 more	 or	 less	 pragmatic	 or	 romantic	
attitude	towards	love,	coupledom	and	faithfulness.	
	
Thus,	 we	 can	 distinguish	 four	 profiles	 corresponding	 to	 the	 four	 quadrants	 of	 the	
MCA	chart	delimited	by	these	two	axes:	

- Those	 who	 are	 modern	 and	 pragmatic,	 who	 reject	 the	 traditional	 concepts	 of	
coupledom	 and	 marriage,	 are	 less	 concerned	 about	 faithfulness	 and	 take	 a	
contractual	view	of	the	romantic	commitment	(north-west	quadrant	of	the	chart)	

- Those	 who	 are	 also	 modern	 and	 pragmatic,	 also	 rejecting	 of	 the	 traditional	
concepts	of	 coupledom	and	marriage,	but	whose	view	of	 relationships	 is	highly	
dependent	on	 the	 concept	of	 a	 ‘love	match’	 and	 for	whom	 fidelity	 is	 a	 sine	qua	
non	(south-west	quadrant)	

- Those	who	are	pragmatic	traditionalists,	who	adhere	to	a	traditional	view	of	the	
couple,	 who	 favour	 an	 institutional	 view	 of	 marriage	 and	 are	 relatively	
impervious	to	the	romantic	idea	of	love	(north-east	quadrant)	

- Those	who	are	romantic	traditionalists,	for	whom	fidelity	and	commitment	to	the	
institution	of	marriage	are	important	principles	(south-east	quadrant)	

	
	
Graph	32:	Results	of	the	multiple	correspondence	analysis	of	GWAC	respondents’	opinions	

on	morality,	love,	relationships,	marriage	and	sexuality.	
Arrangement	of	active	variables	on	the	1-2	plane,		
and	breakdown	by	country	(additional	variable)	
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When	we	add	countries	on	to	this	representation,	we	can	see	certain	cultural	or	national	
specificities.	Young	Egyptians	and	Tunisians	are	much	more	likely	to	have	a	modernist	
profile,	 but	 the	 former	 are	 more	 romantic	 than	 the	 latter.	 Algerians,	 Moroccans	 and	
Jordanians	hold	more	traditional	views	and	are	less	often	concerned	with	romantic	love.	
Finally,	 the	 Lebanese	 figure	midway	between	modernity	 and	 tradition	 and	 tend	 to	 be	
more	romantic	than	pragmatic.	
	
Men	and	women	have	quite	different	attitudes	(Graph	33).	The	former	are	more	likely	to	
take	a	pragmatic	view	of	coupledom,	relationships	and	marriage.	Women,	on	the	other	
hand,	tend	to	have	more	romantic	views	and	are	more	emphatic	about	the	importance	of	
fidelity	 in	 love	 and	marriage.	 However,	 there	 is	 little	 difference	 between	 the	 sexes	 in	
terms	of	modernism/traditionalism.		
Age,	 on	 the	 other	 hand,	 does	 seem	 to	 make	 more	 of	 a	 difference.	 The	 youngest	
respondents	(18-24	years	old)	are	more	modern	in	their	outlook,	while	the	older	ones	
(25-34	years	old)	tend	to	have	more	traditional	views.	
	
	
Graph	33:	Results	of	the	multiple	correspondence	analysis	of	GWAC	respondents’	opinions	

on	morality,	love,	relationships,	marriage	and	sexuality.	
Arrangement	of	active	variables	on	the	1-2	plane	and	projection	of	additional	variables	
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4. THE ‘ARAB SPRING’ MOVEMENTS, RELATIONSHIP TO DEMOCRACY, 
TERRORISM 

	
The	 GWAC	 respondents’	 attitudes	 and	 commitment	 to	 political	 causes	 reflect	 a	
generalised	mistrust	of	political	institutions	and	politicians.	Trust	in	politics	is	at	a	low	
ebb22	(8%)	 in	 all	 countries,	 irrespective	 of	 their	 political	 regime.	 They	 think	 almost	
unanimously	(96%)	that	politicians	are	corrupt23	(63%	said	almost	all,	33%	some).		
They	agree	that	nowadays	banks	and	money	rule	the	world	(91%),	but	a	majority	(60%)	
nevertheless	 disagrees	 that	 politicians	 no	 longer	 have	 any	 power24.	 They	 also	 agree	
largely	with	the	need	to	give	more	power	to	trade	unions	(68%).	
	
Although	they	are	critical,	one	in	five	(20%)	says	they	have	already	been	a	member	of	a	
political	 organisation.	 This	 is	 not	 a	 negligible	 proportion	 by	 any	 means.	 Far	 more	
Egyptians	(30%)	than	any	other	nationality	are	or	have	been	activists,	which	 is	hardly	
surprising	 given	 the	media	 in	which	 the	GW	 consultation	was	 relayed	 in	 this	 country	
(see	 Annex	 9).	 But	 a	 significant	 proportion	 of	 Tunisians	 and	 Lebanese	 (20%	 in	 both	
countries)	 reported	 experience	 of	 political	 engagement.	 Young	 Moroccans,	 Algerians,	
and	Jordanians	are	further	behind	in	terms	of	political	commitment.	
The	responses	were	divided	to	the	question	as	to	whether	young	people	would	take	part	
in	 a	mass	uprising,	like	the	Arab	Spring	of	a	few	years	ago.	 Half	 said	 they	would	 (50%)	
and	the	other	half	said	they	wouldn’t.	The	question	was	not	asked	in	Algeria,	but	of	those	
who	 did	 respond,	 the	most	 inclined	 to	 participate	were	 Egyptians,	 by	 a	 large	margin	
(63%).	Those	least	likely	to	take	part	in	any	rebellion	movement	are	Jordanians	(30%)	
and	even	more	markedly,	Moroccans	(26%).	
	
The	 majority	 of	 GWAC	 respondents	 point	 to	 a	 real	 lack	 of	 respect	 for	 certain	
fundamental	democratic	values	 in	 their	country:2552%	mention	 the	 lack	of	 freedom	of	
speech	and	56%	complain	of	human	rights	abuses.	One	third	(33%)	say	there	is	a	lack	of	
tolerance	towards	minorities.	
	
Democracy	 is	 still	 a	 fairly	 recent	 development	 in	 the	 different	 countries	 in	which	 the	
consultation	was	 conducted.	 In	 fact,	 only	a	minority	of	 respondents	 (27%)	agree	with	
the	idea	that	democracy	is	the	worst	form	of	government,	except	for	all	others.	The	weight	
of	colonialism	still	bears	down	on	many	of	these	countries	(Graph	34),	as	expressed	by	
many	respondents:	 two-thirds	 (67%)	say	 the	effects	of	European	colonialism	can	still	be	
felt	today.	 This	 is	 particularly	 true	 of	 young	people	 in	 the	Maghreb	 countries	 (74%	of	
Algerians,	72%	of	Tunisians,	and	68%	of	Moroccans).	Many	young	Egyptians	also	agree	
(65%).	Most	 Lebanese	 and	 Jordanians	 also	 concur,	 but	 in	 slightly	 smaller	proportions	
(54%	 and	 59%	 respectively).	 The	 impact	 of	 colonialism	 seems	 to	 linger,	 therefore,	 in	
newly-forged	and	expressed	political	identities.	

	
22	The	question	about	trust	in	politics	was	not	asked	in	Algeria	or	Egypt.	
23	The	question	about	corruption	was	not	asked	in	Algeria.	
24	The	question	about	politicians	no	longer	having	power	was	not	asked	in	Algeria	or	Egypt.	
25	The	question	was:	which	of	these	values	are	most	lacking	in	your	country?	(Choose	the	three	main	ones),	
with	as	possible	answers	freedom	of	speech,	freedom	of	assembly,	tolerance	of	minorities,	respect	for	human	
rights,	respect	for	the	environment,	freedom	of	information,	protection	from	torture,	protection	from	slavery,	
freedom	of	movement,	or	none	of	the	above.	
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Graph	34:	Current	feelings	of	the	effects	of	European	colonialism	

	
	
	
The	importance	of	voting,	the	fundamental	 implement	of	democratic	representation,	 is	
not	yet	universally	acknowledged.	Half	of	respondents	are	in	no	doubt:	40%	see	it	as	a	
fundamental	right	that	should	be	available	to	all	or	a	civic	duty	that	should	be	mandatory	
(12%),	 but	 the	 other	 half	 (47%)	 sees	 democracy	 as	 an	 illusion	 which	 serves	 no	 real	
purpose.	 Young	 Algerians	 are	 by	 far	 the	 most	 numerous	 with	 this	 opinion	 (55%).	
Tunisians,	 on	 the	 other	 hand,	 are	 the	most	 numerous	 to	 approve	 of	making	 voting	 a	
mandatory	civic	duty	(36%).	
	
The	 GWAC	 respondents	 gave	 mixed	 answers	 to	 questions	 about	 the	 Arab	 Spring	
movements	in	favour	of	democratisation	which	took	place	in	a	number	of	Arab	countries	
from	 2011	 onwards26.	 Four	 out	 of	 ten	 (40%)	 said	 they	 were	 positive,	 a	 third	 (33%)	
thought	that	they	had	changed	nothing	and	a	quarter	(24%)	even	thought	that	they	had	
had	negative	 effects.	 Young	Egyptians	 stand	out	 as	 by	 far	 the	most	positive	 about	 the	
movement	 (56%).	 The	 countries	 with	 the	 most	 negative	 opinions	 about	 the	
Arab	Spring’s	impact	are	Jordan	(57%),	Lebanon	(49%)	and	Tunisia	(47%)	(even	though	
the	Arab	Spring	began	in	Tunisia).	Moroccans	were	the	most	likely	to	answer	that	it	had	
changed	 nothing	 (45%).	 Figure	 35	 shows	 the	 ranking	 by	 country	 of	 respondents’	
answers	regarding	the	positive	effects	of	these	Arab	protest	movements.	
	
Several	 interpretations	 were	 given	 in	 order	 to	 determine	 the	 response	 to	 the	
Arab	Spring	 movements.27.	 A	 lot	 of	 bitterness	 and	 disappointment	 is	 evident	 in	 the	
responses.	The	only	ones	not	to	express	a	generally	negative	view	are	the	Egyptians,	for	
whom	 the	movement	 represented	 primarily	hope;	a	first	attempt	to	achieve	democracy	
and	a	forerunner	of	more	to	come	 (67%,	 compared	 to	 43%	 of	 all	 GWAC	 respondents).	

	
26	The	question	for	you,	the	Arab	Spring	movements	since	2011	have	been,	on	the	whole	...	positive,	negative,	
or	nothing	has	changed,	was	not	asked	in	Algeria.	
27	The	question	about	what	young	people	remember	of	the	Arab	Spring	movements	since	2011	was,	
however,	asked	in	all	six	countries.	
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While	remembering	that	many	of	them	support	the	current	opposition,	their	particularly	
positive	 opinion	 confirms	 the	 continued	 hope	 that	 these	 movements	 will	 lead	 to	
fundamental	changes	in	society.	Young	Tunisians	continue	to	feel	the	hope	that	the	Arab	
Spring	 represented	 in	 their	 country	 (42%),	but	 their	disappointment	 is	 evident	 in	 the	
fact	that	they	make	a	largely	negative	assessment	of	the	movement	today.		
	

Graph	35:	Positive	opinions	about	the	Arab	Spring	movement	since	2011	

	
	
	
A	quarter	of	respondents	feel	that	the	Arab	countries	are	not	suited	to	democracy.	Some	
feel	 that	 the	 Arab	 Spring	 failed	 because	 the	 Arab	 world	 is	 not	 compatible	 with	
Western	democracy	 (11%),	 or	 that	 it	 was	 a	 forgone	conclusion,	 because	 in	 the	end	 the	
same	people	will	always	win	out	(13%).		
Other	 more	 negative	 opinions	 included	 the	 fact	 that	 the	 movement	 was	 a	 mistake	
because	all	revolutions	lead	to	chaos	and	anarchy	(8%),	or	else	that	the	democratic	cause	
was	set	back,	that	these	revolutions	only	made	things	worse	(8%).		
Finally,	those	most	opposed	to	the	movements	tend	to	believe	the	conspiracy	theory	that	
they	 were	 manipulated	 to	 destabilise	 the	 Arab	 world	 (14%).	 This	 was	 most	 often	
expressed	 by	 Jordanian,	 Lebanese,	 and	 Algerian	 respondents	 (28%,	 28%	 and	 27%	
respectively).	
	
	
Turning	to	the	question	of	terrorism,	they	are	virtually	unanimous	in	denouncing	it	and	
its	 justification	 on	 religious	 grounds.	 90%	 of	 respondents	 consider	 terrorism	 to	 be	
intolerable	and	contrary	to	human	justice,	 and	 80%	 say	 that	 it	 is	 incompatible	with	the	
laws	of	Islam.	Only	young	Egyptians	differ	slightly	 in	 that	 they	are	more	 likely	 to	 think	
that	 terrorism	 is	 compatible	with	 Islam	 (26%,	 compared	 to	 17%	 of	 all	 respondents),	
possibly	as	a	result	of	a	more	radical	political	stance	and	active	opposition	to	the	current	
power	 structure.	 Graphs	 36	 and	 37	 show	 the	 ranking	 by	 country	 of	 respondents’	
answers	 to	 these	 two	 questions	 on	 terrorism.	 Ultimately,	 this	 ranking	 makes	 little	
distinction	 between	 countries,	 especially	 with	 regard	 to	 the	 correlation	 between	
terrorism	and	human	justice.	The	only	significant	difference	it	show	is	between	Morocco	
and	Tunisia.	
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Graph	36:	Terrorism	and	human	justice	

	
	
	

Graph	37:	Terrorism	and	the	laws	of	Islam	

	
	
	
An	analysis	of	multiple	correspondences	from	the	variables	mentioned	in	this	part	of	the	
report	 shows	 a	 clear	 distinction	 between	 Egyptians	 on	 the	 one	 hand,	 who	 are	 more	
likely	than	all	the	others	to	express	a	positive	opinion	of	the	Arab	Spring	movements,	to	
approve	of	a	clear	separation	between	religious	and	political	power	and	to	consider	that	
terrorism	may	be	compatible	with	the	laws	of	Islam,	and	on	the	other	hand,	respondents	
from	 other	 countries	 who	 are	 both	 more	 negative	 about	 the	 Arab	 Spring	 and	 who	
consider	 terrorism	 to	 be	 incompatible	 with	 Islam.	 The	 former	 have	 a	 more	
strongly-rooted	national	identity,	expressed	through	a	more	marked	sense	of	belonging	
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to	 their	 country,	 whereas	 the	 others	 voice	 a	 stronger	 sense	 of	 belonging	 to	 the	 Arab	
world.	
But	 additional	 indicators	 would	 be	 required	 to	 analyse	 further	 the	 differences	 in	
attitudes	 and	 opinions	 observed,	 given	 the	 selection	 bias	 of	 the	 different	 national	
samples	(see	Annex	9),	especially	in	the	case	of	Egyptians.	The	national	reports	allow	for	
a	 deepening	 of	 the	 analysis	 and	 a	 better	 understanding	 of	 the	 differences	 between	
participants	from	different	countries.	
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III. COMPARATIVE DATA RELATING TO GWAC AND GWEU 
POPULATIONS 

	
	
In	 this	 section,	 we	will	 try	 to	 identify	 relevant	 elements	 for	 comparison	 between	 the	
attitudes	and	behaviours	of	the	young	Europeans	and	Arabs	consulted.	This	comparative	
analysis	must	obviously	be	 interpreted	with	 caution.	 It	 is	based	on	data	 collected	and	
processed	 separately	 for	 GWEU	 and	 GWAC	 respondents.	 It	 would	 not	 have	 been	
accurate	to	process	statistics	for	a	database	containing	participants’	responses	from	the	
twelve	 European	 countries	 together	with	 those	 from	 the	 six	 Arab	 countries,	 not	 only	
because	of	the	numerical	imbalance	(the	GWAC	sample	is	a	hundred	times	smaller	than	
the	 GWEU	 sample!)	 but	 above	 all	 because	 it	 was	 a	 ‘consultation’,	 so	 each	 population	
sample	 is	 not	 in	 itself	 representative,	 probably	 even	 less	 so	 than	 its	 component	
subsamples	broken	down	by	country28.	
	
The	merit	of	the	Generation	What	consultation,	based	as	it	was	on	submitting	the	same	
set	of	questions	to	young	people	from	diverse	social,	political	and	cultural	backgrounds	
in	 countries	 located	 in	 very	 different	 geographical	 areas,	 was	 that	 it	 provided	 an	
opportunity	to	identify	differences	in	their	attitudes	and	opinions	and	to	try	to	interpret	
them.	 Any	 comparison	must	 to	 be	 conducted	 in	 such	 a	way	 as	 to	 neutralise	 as	 far	 as	
possible	biases	caused	by	national	specificities	and	by	the	lack	of	representation	of	the	
samples.	For	this	reason,	we	opted	for	comparative	logistic	regressions	between	the	two	
blocks	 of	 countries	 (European	 and	 Arab	 countries).	 These	 regressions	 enable	 us	 to	
consider	the	differences	and	similarities	between	the	young	people	in	these	two	blocks,	
since	they	show	the	links	between	the	question	or	issue	that	we	are	trying	to	clarify	and	
various	explanatory	variables,	all	other	things	being	equal29.	
	
The	research	team	selected	four	analysis	registers	which	were	deemed	to	be	relevant	in	
order	 to	 find	 certain	 areas	 of	 comparison	 between	 the	 young	 people	 from	 these	
two	regions:30		
	

- Their	plans	for	the	future	
- Their	trust	in	society	
- Being	faithful	in	love	and	relationships	
- Rebelliousness.	

	
Before	presenting	the	results	of	this	comparative	analysis,	we	should	remind	ourselves	
briefly	of	the	characteristics	of	the	two	sample	populations.	The	young	people	of	GWAC	
are	 a	 little	 younger	 than	 their	GWEU	 counterparts,	 but	more	particularly,	 far	more	 of	
them	still	live	with	their	parents	(67%	vs.	37%).	There	are	a	few	more	students	among	
the	 Arab	 respondents	 (43%	 compared	 to	 38%	 in	 Europe),	 but	 the	 most	 significant	

	
28	For	information	on	the	different	methods	and	construction	of	the	samples,	see	the	various	annexes	to	
this	report.		
29	As	a	reminder,	Annex	6	provides	some	technical	details	on	logistic	regressions	and	how	to	interpret	
them.	
30	This	 selection	 came	 out	 of	 a	 workshop	 at	 the	 CEVIPOF	 in	 Paris	 in	 September	 2018,	 attended	 by	
sociologists	 from	 the	 different	 Arab	 countries	 who	 took	 part	 in	 the	 consultation,	 the	 Yami2	 and	
Upian	teams	and	the	scientific	coordinators	of	the	project,	Céline	Mardon	and	Anne	Muxel.	
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demarcator	 is	 the	 level	of	higher	education	achieved31.	Only	6%	of	GWAC	respondents	
have	a	Bachelor	 level	degree	 (level	6	 in	 ISCED	nomenclature)	and	none	of	 them	has	a	
level	 7	 or	 8	 degree	 (Masters	 or	 PhD).	 They	 are	 also	 significantly	 more	 likely	 than	
GWEU	respondents	 to	 be	 in	 level	 5	 education	 (short-cycle	 tertiary	 education)	 (27%	
versus	8%).		
Finally,	 of	 those	 who	 have	 already	 started	 to	 work	 -	 the	 majority	 in	 both	 sample	
populations	-	 fewer	GWAC	than	GWEU	respondents	have	a	fixed	contract	(39%	versus	
51%),	 and	 slightly	 more	 of	 them	 are	 unemployed	 (18%	 versus	 12%).	 More	
GWAC	respondents	are	more	likely	to	be	self-employed	(24%	compared	to	11%),	or	in	
intermediate	 occupations	 (24%	 compared	 to	 15%).	 Significantly	 more	 GWEU	 than	
GWAC	respondents	have	a	job	(50%	versus	27%).	
	
	

Figure	5:	Description	of	the	population	aged	18-34	who	responded	to	the	GWEU	and	
GWAC	surveys	

	
	
	
	

1. THEIR FUTURE PLANS 
	
To	 compare	 the	 ability	 of	 young	 people	 to	 Generation	What	 to	 envisage	 their	 future	
lifestyles,	we	chose	two	criteria:	their	optimism/pessimism	about	their	future	compared	
to	that	of	their	parents’	generation,	and	their	potential	willingness	to	leave	their	country	
of	origin.		
	
As	 we	 discovered,	 the	majority	 of	 both	 GWEU	 and	 GWAC	 respondents	 are	 willing	 to	
consider	 such	 a	move,	 given	 that	 they	 say	 they	 could	 be	 happy	without	 living	in	their	
country	 (79%	 of	 GWAC	 and	 84%	 of	 GWEU).	 But	 is	 the	 basic	 starting	 point	 for	 this	
willingness	to	move	the	same	in	both	cases?	A	logistic	regression	model	explaining	this	

	
31	As	a	reminder,	the	GWEU	sample	was	adjusted	for	age,	gender	and	education	level,	whereas	the	
GWAC	sample	was	only	adjusted	for	age	and	gender	(see	Annexes	2	and	4,	respectively).	This	may	be	
partly	due	to	differences	between	European	and	Arab	qualification	levels.	In	Europe,	however,	the	
adjustment	tended	to	downgrade	the	level	of	education	of	the	population	sample.	
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variable	was	applied	successively	to	both	GW	populations.	Table	15	shows	the	results	in	
detail	and	gives	information	on	the	explanatory	variables	introduced	into	the	model.	
	

Table	15:	Ability	to	be	happy	without	living	in	one’s	own	country	

	
	
In	both	cases,	 the	youngest	respondents	and	male	respondents	are	always	more	 likely	
than	those	in	the	upper	age	range	and	women	to	say	they	could	be	happy	without	living	

Régression logistique - expliqué : pouvoir être heureux sans vivre dans [pays]
Variables de contrôle : âge en deux tranches, sexe, vivre chez ses parents, statut, pays
Le tableau contient les valeurs estimées des odds-ratios (OR)

GWUE GWAC
1 1,02 1,55
2 1,12 0,95
3 1,17 0,91
4 1,20 1,07
5 = Je maîtrise totalement ce qui m'arrive 0,98 0,69

Les générations précédentes sont responsables des 
difficultés des jeunes d'aujourd'hui  (ref. d'accord) pas d'accord 0,93 0,70

Avoir 20 ans, c'est le plus bel âge de la vie                  
(ref. d'accord)

pas d'accord 1,12 1,26

1 1,14 1,27
2 1,03 2,20
3 1,02 1,50
4 0,89 1,47
5 = Tout à fait adulte 0,78 1,70
Plutôt pire 0,85 0,75
Pareil 0,87 0,86

Il y a de plus en plus d'inégalités dans mon pays 
(ref. pas d'acc)

d'accord 1,12 2,31

Oui, un peu 1,22 0,85
Non, pas trop 1,45 0,96
Non, pas du tout 1,49 1,40
0 = Très pessimiste 0,88 0,91
1 0,96 1,75
2 0,98 0,98
L'accès à l'emploi 1,06 1,09
Le pouvoir d'achat 0,98 1,39
La crise économique et financière 1,03 0,92
Les impôts 1,03 0,78
L'immigration 0,72 2,49
L'accès au logement 1,13 0,72
Le système éducatif 1,18 1,06
L'insécurité 1,00 0,96
L'environnement 1,50 1,52
Le système de santé 0,92 1,30
Les retraites 0,92 1,20
La dette publique 0,99 0,98
L'énergie nucléaire 1,13 1,63
Les paradis fiscaux 1,08 1,10
Les banlieues 1,02 0,87
Aucune 1,80 3,86

Parmi les problématiques suivantes, clique sur les 3 
qui te préoccupent le plus  (à chaque ligne ref. 0, 

c’est-à-dire ne pas cocher cette proposition)

De manière générale, penses-tu que tu es maître de 
ton destin, que tu es aux commandes de ta vie ? 

(ref. 0 = Non, je subis les choses qui m'arrivent)

Dans quelle mesure te sens-tu adulte aujourd'hui ? 
(ref. 0 = Pas du tout adulte)

Tu penses que par rapport à  la vie qu'ont menée 
tes parents, ton avenir sera… (ref. Plutôt meilleur)

Le système éducatif donne sa chance à tous           
(ref. Oui, tout à fait)

Concernant ton avenir, tu dirais que tu es plutôt... 
(ref. 3 = Très optimiste)

Au seuil de 5% :
OR significativement >1
OR significativement <1
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in	their	own	countries.	Among	GWEU	respondents,	leaving	their	home	country	is	more	
likely	 to	appeal	 to	 those	who	no	 longer	 live	with	 their	parents,	and	 is	applicable	 to	all	
regardless	of	their	status,	except	for	the	unemployed.	Among	GWAC	respondents,	those	
most	inclined	to	contemplate	living	abroad	are	those	with	a	permanent	job	contract	or	
the	self-employed.	
	
GWAC	respondents	who	say	they	could	be	happy	without	living	in	their	country	are,	all	
things	being	equal	otherwise,	those	who	are	inclined	to	be	a	little	more	pessimistic	than	
others	about	their	personal	future,	while	on	the	contrary,	those	GWEU	respondents	who	
express	pessimism	about	the	future	tends	to	be	those	who	think	that	they	could	not	be	
happy	living	elsewhere.	GWAC	respondents	who	say	they	could	be	happy	elsewhere	are	
more	 often	 than	 not	 those	who	 also	 feel	 that	 the	 education	 system	 does	 not	 provide	
opportunities	for	everyone	and	who	see	an	increase	in	inequality	in	their	country.	There	
are	 similar	 links	 among	 GWEU	 respondents.	 Of	 those	 who	 say	 they	 could	 be	 happy	
elsewhere,	 the	 GWAC	 respondents	 are	 more	 concerned	 about	 purchasing	 power,	
immigration	 and	 the	 healthcare	 system,	 whereas	 the	 GWEU	 respondents	 are	 more	
concerned	about	finding	a	job,	the	economic	and	financial	crisis,	access	to	housing	and	
taxes.		
	
However,	 what	 this	 comparison	 shows	 overall	 is	 that	 in	 both	 population	 samples,	
willingness	 to	 live	 in	 another	 country	 depends	 more	 on	 being	 open	 to	 the	 new	
opportunities	and	experiences	which	typify	these	youthful	years,	rather	than	on	purely	
material	circumstances.		
	
	
Another	 relevant	 factor	 when	 comparing	 young	 people’s	 current	 situation	 in	 both	
regions	 is	 the	 degree	 to	which	 they	 are	 pessimistic	 about	 their	 future	 circumstances,	
judged	in	comparison	with	their	parents’	generation’s	lives.	As	we	have	already	seen,	the	
GWEU	and	GWAC	respondents	do	not	share	 the	same	outlook.	The	 former	are	a	priori	
more	 pessimistic	 and	 the	 latter	more	 optimistic.	 Barely	 a	 third	 of	 GWEU	 respondents	
(30%)	look	forward	to	a	better	future	compared	to	their	parents’	lives,	compared	with	
60%	of	GWAC	respondents.		
Once	 again,	 what	 causes	 this	 difference	 in	 attitude?	 This	 is	 what	 we	 are	 seeking	 to	
understand	through	the	two	logistic	regressions	whose	results	are	shown	in	Table	16.	
	
Among	GWEU	respondents,	students	are	more	optimistic	than	young	workers	and	those	
who	no	longer	live	with	their	parents.	While	among	GWAC	respondents,	there	is	greater	
optimism	 among	 young	 workers	 with	 a	 fixed	 job	 contract	 and	 those	 who	 trust	 the	
education	system	and	think	that	it	provides	opportunities	for	all.		
In	both	populations,	the	most	optimistic	are	those	who	feel	they	are	in	control	of	their	
lives	and	masters	of	their	fate.	On	the	other	hand,	both	groups’	belief	in	a	better	future	
than	 the	 lives	 their	parents	 led	declines	 if	 they	consider	 that	previous	generations	are	
responsible	 for	 the	 difficulties	 faced	 by	 young	 people	 today	 and	 -	 logically	 -	 declines	
even	further	if	they	say	they	are	pessimistic	about	their	future.	
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Table	16:	Logistic	regression,	pessimism	or	optimism	about	the	future	

	
	
	
We	 can	 see,	 therefore,	 that	 the	 young	 Arabs	 and	 Europeans	 described	 in	
Generation	What	 are	 very	 open	 to	 living	 abroad,	 and	 that	 there	 is	 little	 difference	
between	the	two	groups	in	terms	of	influential	factors	and	their	motivation	for	doing	so.	
They	do,	however,	take	quite	different	approaches	to	the	future.	We	have	seen	that	both	
groups	 are	 reasonably	 confident	 about	 their	 personal	 future,	 but	 while	 the	
GWEU	respondents	 tend	 to	 display	 collective	 pessimism	 about	 society	 as	 a	 whole,	

Variables de contrôle : âge en deux tranches, sexe, vivre chez ses parents, statut, pays
Le tableau contient les valeurs estimées des odds-ratios (OR)

GWUE GWAC
1 0,92 0,64
2 1,05 1,08
3 1,18 0,95
4 1,37 0,93
5 = Je maîtrise totalement ce qui m'arrive 1,63 1,98

Les générations précédentes sont responsables des 
difficultés des jeunes d'aujourd'hui  (ref. d'accord) pas d'accord 0,98 0,75

Avoir 20 ans, c'est le plus bel âge de la vie                  
(ref. d'accord)

pas d'accord 1,04 0,94

1 0,94 0,51
2 0,92 1,13
3 0,83 1,26
4 0,88 1,47
5 = Tout à fait adulte 1,01 1,18

Il y a de plus en plus d'inégalités dans mon pays 
(ref. pas d'acc)

d'accord 0,90 1,20

Oui, un peu 0,96 1,38
Non, pas trop 0,94 1,13
Non, pas du tout 0,97 0,97
0 = Très pessimiste 0,05 0,07
1 0,13 0,26
2 0,43 0,61
L'accès à l'emploi 0,97 0,61
Le pouvoir d'achat 1,04 0,93
La crise économique et financière 0,96 0,80
Les impôts 1,02 0,99
L'immigration 0,92 1,38
L'accès au logement 0,98 0,82
Le système éducatif 1,08 0,78
L'insécurité 1,03 0,77
L'environnement 1,02 1,41
Le système de santé 1,00 0,85
Les retraites 0,88 0,69
La dette publique 0,99 0,65
L'énergie nucléaire 1,04 0,75
Les paradis fiscaux 0,96 0,56
Les banlieues 1,02 0,69
Aucune 1,13 0,55

Dans quelle mesure te sens-tu adulte aujourd'hui ? 
(ref. 0 = Pas du tout adulte)

Le système éducatif donne sa chance à tous           
(ref. Oui, tout à fait)

Concernant ton avenir, tu dirais que tu es plutôt... 
(ref. 3 = Très optimiste)

Parmi les problématiques suivantes, clique sur les 3 
qui te préoccupent le plus  (à chaque ligne ref. 0, 

c’est-à-dire ne pas cocher cette proposition)

Régression logistique - expliqué : "Tu penses que par rapport à la vie qu'ont menée tes 
parents, ton avenir sera…" "Plutôt meilleur" (versus "Pareil" ou "Plutôt pire")

De manière générale, penses-tu que tu es maître de 
ton destin, que tu es aux commandes de ta vie ? 

(ref. 0 = Non, je subis les choses qui m'arrivent)

Au seuil de 5% :
OR significativement >1
OR significativement <1
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GWAC	respondents	 express	 a	 high	 level	 of	 collective	 optimism.	 In	 this	 instance,	 the	
causes	 of	 this	 pessimism	 seem	 to	 be	 similar	 in	 terms	 of	 the	 issues	 considered	 in	 this	
research.	
	
	
	

2. THEIR TRUST IN SOCIETY 
	
Two	 indicators	 of	 institutional	 trust	 have	been	 selected	 -	 the	questions	 about	 trust	 in	
schools	and	in	the	legal	system	-	because	they	are	fairly	indicative	of	how	young	people	
perceive	the	society	around	them.	
	
	

Table	17:	Logistic	regression,	lack	of	trust	in	schools	

	
	
	

Régression logistique - expliqué : défiance vis-à-vis de l'école
(réponses "0 : pas du tout confiance" et "1" à "As-tu confiance en l'école ?" - versus réponses "2" et "3 : Tout à fait confiance" )
Variables de contrôle : âge en deux tranches, sexe, vivre chez ses parents, statut, pays
Le tableau contient les valeurs estimées des odds-ratios (OR)

GWUE GWAC
 - Dans la vie, soit tu baises, soit tu te fais baiser (UE)                                     

- Dans la vie, soit tu profites des gens, soit les gens profitent de toi (AC) 
(ref. pas d'accord)

d'accord 1,27 1,02

Dans mon pays, on est encore loin de l'égalité homme-femme             
(ref. pas d'accord)

d'accord 0,98 1,32

L'immigration est une source d'enrichissement culturel                              
(ref. pas d'accord)

d'accord 0,67 0,74

Il y a trop d'individualisme (ref. non) oui 0,93 0,98
Plutôt pire 0,97 1,41
Pareil 0,87 1,21

Il y a de plus en plus d'inégalités dans mon pays (ref. pas d'acc) d'accord 1,06 1,55
Oui, un peu 1,21 1,92
Non, pas trop 2,64 3,15
Non, pas du tout 5,86 8,86
0 = Très pessimiste 2,34 1,47
1 1,53 2,60
2 1,00 1,69
L'avenir 1,08 1,09
La perte d'un proche 0,93 1,08
Être dans la dèche 1,11 1,13
Être seul 0,94 0,99
Ne pas trouver ma place dans la société 0,94 0,84
La maladie 0,98 0,85
La crise 0,98 1,33
La mort 0,94 0,91
Les examens 1,02 0,88
Être normal 1,60 0,92
Ne pas être normal 0,99 1,16
Me faire agresser 1,10 1,03
Le terrorisme 0,93 0,90
La guerre 1,01 0,67
Les enjeux écologiques 0,95 1,44
Aucune 1,32 1,23

Tu penses que par rapport à  la vie qu'ont menée tes parents, ton 
avenir sera… (ref. Plutôt meilleur)

Le système éducatif donne sa chance à tous (ref. Oui, tout à fait)

Concernant ton avenir, tu dirais que tu es plutôt…                                               
(ref. 3 = Très optimiste)

Parmi ces propositions, sélectionne les 3 qui te font le plus peur 
aujourd'hui  (à chaque ligne ref. 0, c’est-à-dire ne pas cocher cette 

proposition)

Au seuil de 5% :
OR significativement >1
OR significativement <1
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The	 issue	of	school	 is	 important	because	the	education	system	is	an	 important	vehicle	
for	 the	 socialisation	 of	 the	 younger	 generations,	 and	 as	 we	 have	 seen,	 it	 is	 quite	 a	
contentious	 issue	 for	 a	 large	majority	 of	Generation	What	 respondents,	 irrespective	of	
where	 they	 live.	There	seems	to	be	a	widespread	 lack	of	 trust	 in	schools,	even	 though	
they	 occupy	 an	 important	 place	 in	 the	 daily	 lives	 of	 these	 young	 people:	 one	 in	
two	GWEU	respondents	(48%)	and	two	out	of	three	GWAC	respondents	(67%)	have	no	
confidence	in	their	education	system.	Does	this	mistrust	stem	from	the	same	causes	in	
the	 European	 and	 Arab	 samples?	 This	 is	 examined	 by	 the	 comparison	 between	 the	
two	logistic	regressions	which	appears	in	Table	17.	
	
It	 is	not	 the	same	young	people	 in	both	samples	who	are	the	most	mistrustful	of	 their	
schools.	 From	 the	 point	 of	 view	 of	 status,	 when	 all	 other	 things	 are	 equal,	 in	 the	
GWEU	sample	students	and	the	unemployed	are	more	likely	to	express	mistrust	 in	the	
education	 system	 than	 young	 people	 with	 a	 job	 (whether	 they	 have	 a	 permanent	 or	
temporary	 contract),	 whereas	 among	 GWAC	 respondents	 this	 mistrust	 appears	 to	 be	
much	 more	 prevalent	 among	 the	 self-employed	 (1.8	 times	 more	 likely	 to	 express	
mistrust	than	those	with	a	permanent	job	contract)	
In	both	samples,	a	lack	of	trust	in	the	education	system,	when	all	other	things	are	equal,	
goes	hand	in	hand	with	pessimism	about	the	future,	especially	about	their	own	personal	
future.	 Young	 Europeans	 who	 are	 very	 pessimistic	 about	 their	 personal	 future	 are	
2.3	times	more	 likely	 to	mistrust	 their	 school	 than	 those	who	are	very	optimistic.	The	
same	can	be	observed	among	GWAC	respondents	(1.4	times	as	likely),	but	in	their	case,	
mistrust	of	school	is	also	more	marked	among	those	who	think	that	their	future	will	be	
similar	 to,	 if	 not	 worse	 than	 that	 of	 their	 parents,	 in	 contrast	 to	 those	 who	 see	 it	 as	
rather	better.	The	reverse	link	is	true	for	GWEU	respondents.	
Mistrust	 is	 also	 associated	 with	 the	 perception	 of	 inequality	 in	 society	 and	 the	
progression	 thereof.	 Although	 thinking	 that	there	is	increasing	inequality	increases	 the	
likelihood	of	mistrust	of	school	among	both	GWEU	and	GWAC	respondents	(a	little	more	
likely	amongst	 the	 latter),	 the	perception	of	gender	 inequality	does	not	operate	 in	 the	
same	way.	 Indeed,	 agreeing	 that	we	are	still	a	long	way	from	equality	between	men	and	
women	makes	 Europeans	 less	 likely	 to	 express	mistrust	 in	 the	 education	 system,	 and	
Arabs	more	likely.	
In	both	populations,	the	impact	of	this	awareness	of	inequality	on	the	level	of	confidence	
in	schools	is	all	the	more	pronounced	when	young	people	call	into	question	the	idea	that	
school	gives	everyone	the	same	opportunities.	In	both	cases	the	correlation	is	very	strong:	
the	Europeans	who	completely	disagree	with	the	 idea	of	equal	opportunities	at	school	
are	 5.8	 times	 more	 likely	 to	 mistrust	 it	 than	 those	 who	 strongly	 agree	 that	 there	 is	
equality	of	opportunity.	In	the	Arab	sample	this	correlation	is	8.8	times.	
	
We	 can	 see	 the	 extent	 to	 which	 the	 question	 of	 equality	 in	 education	 -	 providing	
opportunities	 for	 all	 -	 is	 decisive	not	 only	 in	 terms	of	 individuals	 achieving	 a	 place	 in	
society,	but	also	in	the	overall	perception	that	young	people	have	of	the	society	around	
them	and	the	likelihood	of	achieving	the	place	and	position	they	seek.		
	
	
Confidence	 in	 the	 legal	 system	 in	 one’s	 country	 is	 a	 good	 indicator	 of	 the	 democratic	
state	of	a	society,	and	opinions	on	this	issue	tend	to	be	negative.	Most	young	people	in	
GWEU	and	GWAC	say	 they	 lack	confidence	 in	 their	country’s	 legal	 system:	59%	of	 the	
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former	and	76%	of	 the	 latter.	GWEU	women	mistrust	 it	more	 than	men,	 although	 the	
same	is	not	true	for	GWAC	respondents.		
	
As	with	mistrust	 of	 the	 education	 system,	 the	perception	of	 inequality	 and	pessimism	
about	 the	 future	 seem	closely	 linked	 to	mistrust	of	 the	 legal	 system	 in	both	groups	of	
countries,	 but	 it	 is	 even	 more	 pronounced	 among	 young	 Arabs	 (Table	 18).	 It	 is	 in	
relation	 to	 opinions	 about	 immigration	 that	 we	 see	 a	 significant	 difference,	 all	 other	
things	 being	 equal:	 the	 GWEU	 respondents	 who	 think	 that	 immigration	 is	a	 source	of	
cultural	enrichment	are	less	mistrustful	of	the	legal	system	than	those	who	disagree	with	
this	idea,	whereas	among	GWAC	youth	it	is	exactly	the	opposite.		
	
	

Table	18:	Logistic	regression,	mistrust	of	the	legal	system	

	
	
	
	

Régression logistique - expliqué : défiance vis-à-vis de la justice
(réponses "0 : pas du tout confiance" et "1" à "Fais-tu confiance à la justice ?" - versus réponses "2" et "3 : Tout à fait confiance" )
Variables de contrôle : âge en deux tranches, sexe, vivre chez ses parents, statut, pays
Le tableau contient les valeurs estimées des odds-ratios (OR)

GWUE GWAC
 - Dans la vie, soit tu baises, soit tu te fais baiser (UE)                                     

- Dans la vie, soit tu profites des gens, soit les gens profitent de toi (AC) 
(ref. pas d'accord)

d'accord 1,47 0,95

Dans mon pays, on est encore loin de l'égalité homme-femme             
(ref. pas d'accord)

d'accord 1,11 1,33

L'immigration est une source d'enrichissement culturel                              
(ref. pas d'accord)

d'accord 0,52 1,25

Il y a trop d'individualisme (ref. non) oui 1,02 0,72
Plutôt pire 1,07 1,12
Pareil 0,90 1,01

Il y a de plus en plus d'inégalités dans mon pays (ref. pas d'acc) d'accord 1,36 2,52
Oui, un peu 1,15 1,60
Non, pas trop 1,82 1,93
Non, pas du tout 3,05 3,35
0 = Très pessimiste 2,63 2,51
1 1,69 2,08
2 1,10 1,12
L'avenir 1,13 1,17
La perte d'un proche 0,98 1,13
Être dans la dèche 1,01 0,88
Être seul 0,92 1,06
Ne pas trouver ma place dans la société 0,82 0,60
La maladie 1,00 0,96
La crise 1,01 1,72
La mort 0,99 0,88
Les examens 0,86 1,10
Être normal 1,33 1,22
Ne pas être normal 0,88 1,00
Me faire agresser 1,15 1,34
Le terrorisme 0,97 0,98
La guerre 1,07 0,89
Les enjeux écologiques 0,90 1,10
Aucune 1,10 0,50

Tu penses que par rapport à  la vie qu'ont menée tes parents, ton 
avenir sera… (ref. Plutôt meilleur)

Le système éducatif donne sa chance à tous (ref. Oui, tout à fait)

Concernant ton avenir, tu dirais que tu es plutôt…                                               
(ref. 3 = Très optimiste)

Parmi ces propositions, sélectionne les 3 qui te font le plus peur 
aujourd'hui  (à chaque ligne ref. 0, c’est-à-dire ne pas cocher cette 

proposition)

Au seuil de 5% :
OR significativement >1
OR significativement <1
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3. FAITHFULNESS IN LOVE AND RELATIONSHIPS 
	
In	 the	previous	sections,	we	have	examined	all	 those	aspects	which	allow	us	 to	assess	
the	 attitudes	 and	behaviour	 of	 the	 young	people	 of	Generation	What	 in	 their	 personal	
and	 private	 lives.	 We	 identified	 for	 comparison	 purposes	 the	 answers	 given	 to	 a	
question	 that	 seems	 to	be	key	and	particularly	decisive	 in	 their	understanding	of	 love	
and	marriage	and	their	view	of	coupledom	in	general,	namely	faithfulness.	
Let	 us	 recall	 the	 numbers	 involved.	 71%	 of	 GWEU	 and	 76%	 of	 GWAC	 respondents	
consider	faithfulness	to	be	a	vital	or	indispensable	aspect	and	a	sine	qua	non	condition	in	
a	relationship.	All	other	things	being	equal	(Table	19),	women	in	both	groups	are	even	
more	 categorical	 on	 the	 issue.	 Age	 makes	 no	 difference	 to	 the	 question	 among	
GWEU	respondents,	but	among	Arab	respondents,	25-34	year	olds	are	the	most	insistent	
on	faithfulness.	
	
For	all	Generation	What	 respondents,	 fidelity	appears	to	be	a	corollary	to	the	 idea	of	a	
‘love	match’	 relationship:	 those	 for	whom	 the	 idea	 of	being	in	a	couple	without	love	is	
unthinkable	are	more	 likely	 to	 consider	 faithfulness	 as	 a	 prerequisite	 than	 those	 who	
have	 already	 experienced	 a	 loveless	 relationship:	 respectively	 1.7	 times	 more	 of	 the	
young	 Europeans	 and	 3.7	 times	 more	 young	 Arabs.	 Among	 the	 Arab	 respondents,	
however,	 those	 willing	 to	 contemplate	 living	 in	 a	couple	without	 love	 are	 also	 just	 as	
likely	to	consider	fidelity	as	imperative.	The	romantic	viewpoint	held	by	so	many	is,	 in	
the	 case	 of	 the	 GWAC	 population,	 combined	 with	 a	 traditional	 and	 doubtless	 more	
institutional	concept	of	relationships	and	marriage.	
	
Faithfulness	 is	 associated	 with	 other	 behavioural	 standards.	 In	 both	 the	 GWEU	 and	
GWAC	groups,	the	intrinsic	requirement	of	faithfulness	is	closely	linked	with	the	fact	of	
never	 having	 had	 several	relationships	at	the	same	time	 and	 even	more	markedly	with	
the	 admission	 of	 being	 bothered	 when	 someone	 is	 in	 a	 relationship	 and	 flirts	 with	
someone	else.	
Finally,	 in	 the	Arab	 countries,	 insistence	 on	 faithfulness	 is	more	marked	 among	 those	
who	cite	the	loss	of	a	loved	one	or	loneliness	as	being	among	their	greatest	fears.	
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Table	19:	Logistic	regression,	faithfulness	in	relationships	

	
	
	
	
	
	
	
	
	
	

Régression logistique - expliqué : "La fidélité dans le couple…" "C'est LA condition sine qua non"
(versus "C'était bon pour nos parents", "Au cas par cas, au coup par coup", et "Quelque chose qui se contourne discrètement")
Variables de contrôle : âge en deux tranches, sexe, vivre chez ses parents, statut, pays
Le tableau contient les valeurs estimées des odds-ratios (OR)

GWUE GWAC
Important 0,97 0,66
Non négligeable 0,74 0,38
Accessoire 0,68 0,59
Anodin 0,69 1,32

Pour toi, le divorce c'est… (ref. Un mal moderne : = Les gens 
ne pensent plus qu'à leur bonheur personnel et immédiat)

Parfois nécessaire : Dans la quête de 
l'épanouissement personnel

0,50 0,53

Quelqu'un qui vit en couple et qui pourtant drague 
quelqu'un d'autre… (ref. ça ne me choque pas)

ça me choque 3,85 4,18

Un engagement, renouvelé au quotidien 0,83 0,83
Un plaisir - Une partie de jambes en l'air quotidienne (UE)         

un plaisir charnel renouvelé au quotidien (AC)
0,39 0,36

Rassurant - Avant tout une question de confort 0,55 0,86
Une douleur - Une source de souffrance 0,35 0,45

As-tu déjà vécu plusieurs relations amoureuses                        
en même temps ? (ref. Oui)

Non 2,14 1,91

Possible 0,87 3,69
Inenvisageable 1,74 3,25
Plutôt pire 1,09 0,91
Pareil 1,13 1,39

Il y a de plus en plus d'inégalités dans mon pays                         
(ref. pas d'acc)

d'accord 1,06 1,08

Oui, un peu 0,85 1,74
Non, pas trop 0,76 1,49
Non, pas du tout 0,75 1,07
0 = Très pessimiste 0,96 0,91
1 0,94 0,90
2 0,94 0,83
L'avenir 0,95 0,89
La perte d'un proche 1,05 1,48
Être dans la dèche 0,98 1,70
Être seul 0,92 1,29
Ne pas trouver ma place dans la société 0,82 1,04
La maladie 0,93 0,87
La crise 1,05 1,54
La mort 0,93 1,13
Les examens 1,03 0,84
Être normal 0,66 0,79
Ne pas être normal 0,88 3,40
Me faire agresser 0,98 0,92
Le terrorisme 1,29 1,72
La guerre 0,89 0,98
Les enjeux écologiques 0,74 0,98
Aucune 0,83 0,65

Parmi ces propositions, sélectionne les 3 qui te font le plus 
peur aujourd'hui  (à chaque ligne ref. 0, c’est-à-dire ne pas 

cocher cette proposition)

Les relations amoureuses, pour toi, c'est…                                        
(ref. Primordial)

C'est quoi, le couple pour toi ?                                                           
(ref. Le bonheur - la condition sine qua non)

Être en couple sans amour, pour toi, c'est… (ref. Déjà fait)

Tu penses que par rapport à  la vie qu'ont menée tes 
parents, ton avenir sera… (ref. Plutôt meilleur)

Le système éducatif donne sa chance à tous                                    
(ref. Oui, tout à fait)

Concernant ton avenir, tu dirais que tu es plutôt…                                               
(ref. 3 = Très optimiste)

Au seuil de 5% :
OR significativement >1
OR significativement <1
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4. REBELLION 
	
The	young	people	of	Generation	What	are	highly	challenging	when	it	comes	to	politicians	
and	political	institutions	and	vocal	in	their	opposition	to	corruption	and	the	dominance	
of	the	financial	sector	over	governments	world-wide.	Nevertheless,	they	still	believe	in	
the	power	of	political	leaders	to	change	things.		
An	 average	 of	 one	 in	 five	 GWEA	 and	 GWAC	 respondents	 say	 they	 have	 already	 been	
active	in	a	political	organisation.		
Although	 their	 historical,	 socio-political	 and	 cultural	 contexts	 are	 very	 different,	 the	
propensity	 of	 young	 people	 to	 rebel	 is	 broadly	 comparable	 in	 both	 regions,	
notwithstanding	 the	 differences	 identified	 in	 different	 countries:	 one	 in	 two	 say	 they	
would	 participate	 in	 a	 large	 protest	 movement	 like	 May	 ’68,	 cited	 as	 an	 example	 to	
GWEU	 respondents	 (54%)	 or	 the	 ‘Arab	 Spring’	 in	 the	 case	 of	 GWAC	 respondents32	
(50%).	All	things	being	equal	(Table	20),	in	GWEU	the	youngest	more	than	their	elders	
and	men	more	than	women	say	they	would	actively	participate.	Other	potential	rebels	
are	 students	 (in	 GWEU	 and	 GWAC	 alike)	 and	 young	 workers	 with	 no	 permanent	
contract	 (particularly	 in	 the	 GWAC	 population)	 rather	 than	 those	 employed	 under	 a	
fixed	contract.	Among	GWAC	respondents,	those	with	a	temporary	job	contract	and	the	
self-employed	 are	 twice	 as	 likely	 as	 those	with	 a	 permanent	 contract	 to	 be	willing	 to	
take	part	in	a	protest	movement.	
	
A	 high	 level	 of	 political	mistrust	 undeniably	 fosters	 a	more	 rebellious	 attitude	 among	
GWEU	respondents.	Those	who	say	 that	politicians	are	all	 corrupt	are	up	 to	4.6	 times	
more	 likely	 to	 take	 part	 in	 a	 protest	 than	 those	who	 think	 they	 are	 not	 corrupt.	 This	
mistrust	 does	 not,	 however,	 appear	 to	 have	 the	 same	 effect	 on	 the	 likelihood	 of	
GWAC	respondents’	 willingness	 to	 protest:	 on	 the	 contrary,	 those	 who	 consider	
politicians	to	be	corrupt	are	far	less	likely	to	say	they	are	willing	to	protest.	Awareness	
of	inequality	is	a	contributing	factor	for	all	respondents,	all	the	more	so	in	the	case	of	the	
young	Arabs.	 For	GWAC	 respondents,	 considering	 that	 the	 education	 system	does	not	
provide	 everyone	 with	 the	 same	 opportunities	 triples	 the	 probability	 that	 the	
respondent	would	be	willing	to	protest.	
The	economic	crisis	is	a	cause	for	alarm	which	increases	the	likelihood	of	protest	in	both	
samples.	 Those	 GWAC	 respondents	 most	 likely	 to	 protest	 are	 those	 most	 afraid	 of	
terrorism,	 war,	 and	 death,	 while	 among	 GWEU	 respondents	 their	 main	 concerns	 are	
environmental	issues.	
	
	
	
	
	
	
	
	
	
	

	

	
32	Question	not	asked	in	Algeria.	
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Table	20:	Logistic	regression,	rebellion	

	

Régression logistique - expliqué : "Oui " à "Demain ou dans les prochains mois, participerais-tu 
à un mouvement de révolte de grande ampleur,
                     ...type Mai 68 ?" (GWUE)
                     ...comme les "printemps arabes" il y a quelques années ? (GWAC - 5 pays*)
Variables de contrôle : âge en deux tranches, sexe, vivre chez ses parents, statut, pays
Le tableau contient les valeurs estimées des odds-ratios (OR)  * Question non posée en Algérie

GWUE GWAC
C'est la finance qui dirige le monde                             

(ref. Pas d'accord)
d'accord 1,89 0,84

oui qq uns 2,45 0,13
oui presque tous 4,61 0,20

Il faut donner plus de pouvoir aux syndicats               
(ref. Pas d'accord)

d'accord 1,76 2,18

Oui, j'ai déjà essayé et j'aime 1,25 1,48
Oui, mais ça ne m'intéresse plus 0,88 0,68
Non, et ça ne m'intéresse pas ! 0,60 0,27
Plutôt pire 1,18 0,77
Pareil 0,93 1,04

Il y a de plus en plus d'inégalités dans mon pays 
(ref. pas d'acc)

d'accord 1,51 1,77

Oui, un peu 1,16 3,04
Non, pas trop 1,43 2,57
Non, pas du tout 1,87 3,16
0 = Très pessimiste 1,51 1,23
1 1,31 1,21
2 1,06 0,68
L'accès à l'emploi 0,95 0,96
Le pouvoir d'achat 0,94 0,56
La crise économique et financière 0,95 0,72
Les impôts 1,07 0,63
L'immigration 1,13 0,86
L'accès au logement 1,02 0,83
Le système éducatif 1,03 0,93
L'insécurité 0,79 0,52
L'environnement 1,07 0,65
Le système de santé 1,02 0,65
Les retraites 0,91 0,89
La dette publique 0,84 0,72
L'énergie nucléaire 1,03 1,69
Les paradis fiscaux 1,18 2,06
Les banlieues 0,88 0,60
Aucune 0,55 0,01
L'avenir 1,12 1,41
La perte d'un proche 0,96 0,85
Être dans la dèche 0,93 1,23
Être seul 0,95 1,91
Ne pas trouver ma place dans la société 0,93 1,18
La maladie 0,96 1,22
La crise 1,08 1,37
La mort 0,95 3,24
Les examens 0,86 2,26
Être normal 1,30 1,21
Ne pas être normal 0,78 2,19
Me faire agresser 0,95 1,06
Le terrorisme 0,94 1,57
La guerre 1,05 2,77
Les enjeux écologiques 1,20 1,01
Aucune 0,85 2,42

Parmi les problématiques suivantes, clique sur les 3 
qui te préoccupent le plus  (à chaque ligne ref. 0, 

c’est-à-dire ne pas cocher cette proposition)

Parmi ces propositions, sélectionne les 3 qui te font 
le plus peur aujourd'hui  (à chaque ligne ref. 0, c’est-

à-dire ne pas cocher cette proposition)

Les hommes politiques sont corrompus                                
(ref. Non aucun)

T'es-tu déjà engagé(e) dans une organisation 
politique ? (ref. Non, mais pourquoi pas ?)

Tu penses que par rapport à  la vie qu'ont menée 
tes parents, ton avenir sera… (ref. Plutôt meilleur)

Le système éducatif donne sa chance à tous                     
(ref. Oui, tout à fait)

Concernant ton avenir, tu dirais que tu es plutôt…                                               
(ref. 3 = Très optimiste)

Au seuil de 5% :
OR significativement >1
OR significativement <1
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5. IN CONCLUSION 
	
In	 addition	 to	 the	 findings	 set	 out	 in	 the	 first	 sections	of	 this	 report,	 this	 comparison,	
although	 cursory	 and	 covering	 only	 a	 few	 analytical	 dimensions,	 reveals	 more	
similarities	than	differences	between	European	and	Arab	young	people.	They	share	the	
same	mistrust	of	the	institutions	of	society,	make	the	same	accusations	about	inequality	
being	 perpetuated	 by	 the	 educational	 system,	 show	 a	 similar	 propensity	 for	
geographical	mobility,	the	same	inclination	to	experience	life	in	another	country	and	the	
same	 willingness	 to	 protest.	 And	 while	 there	 are	 nuances	 related	 to	 specific	 cultural	
issues	in	the	Arab-Muslim	world,	they	also	share	a	similar	attitude	to	the	issue	of	fidelity,	
considered	 as	 a	 sine	 qua	 non	 condition	 in	 romantic	 relationships	 and	 when	 they	
eventually	marry	and	start	a	family.	Faithfulness	is	a	guiding	principle,	more	contractual	
for	GWEU	and	institutional	for	GWAC.	
	
Thus,	 we	 see	 the	 emergence	 of	 generational	 traits	 specific	 to	 the	 whole	 of	
Generation	What.	There	is	however,	one	specific	point	on	which	they	differ:	the	way	in	
which	 they	envisage	 the	 future.	They	are	self-confident	and	generally	optimistic	about	
their	 personal	 future.	 However,	 they	 are	 entirely	 pessimistic	 about	 their	 collective	
future,	compared	to	previous	generations.	The	GWAC	respondents	are	very	different	in	
this	respect.	They	believe	in	collective	progress	in	the	medium	to	long	term	and	see	their	
generation	 as	 being	 on	 an	upward	 track	 compared	 to	 their	 parents’	 generation.	 Some	
see	the	future	as	a	threat	and	think	things	can	only	get	worse,	while	others	think	things	
will	get	better	and	that	the	future	holds	the	promise	of	social	and	cultural	advancement.	
It	 remains	 to	 be	 seen	 how	 these	 predictions	 will	 play	 out,	 both	 individually	 and	
collectively.	
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CONCLUSION 
	
	
Comparative	 analysis	 on	 such	 a	 large	 scale	 is	 always	 risky	 because	 it	 highlights	
similarities	 and	 differences	 between	 countries	 that	 are	 not	 always	 easy	 to	 interpret	
without	 a	 thorough	 understanding	 of	 their	 national,	 cultural,	 historical	 and	 political	
contexts.	In	this	sense,	the	national	case	studies	will	be	invaluable	for	the	interpretation	
of	the	survey	in	the	Arab	countries	(GWAC).	
However,	 it	 represents	 a	 source	 of	 knowledge	 and	 information	 of	 unparalleled	 depth,	
and	is	particularly	revelatory	of	the	distinctive	traits	of	the	younger	generations	at	the	
beginning	of	 the	21st	 century.	This	 is,	 of	 course,	 the	ambition	of	Generation	What	 and	
with	the	study	complete	we	can	see	some	of	the	main	features	which	European	and	Arab	
young	people	have	in	common	as	they	begin	their	adult	lives.	
	
Let’s	 begin	 with	 the	 similarities.	 This	 generation	 is	 undeniably	 characterised	 by	 its	
openness	to	the	world	and	a	predisposition	for	mobility.	
In	 many	 countries	 in	 both	 groups,	 they	 have	 had	 to	 adjust	 to	 social	 and	 economic	
difficulties,	admittedly	more	or	less	pronounced	and	endemic	depending	on	the	country.	
These	 mean	 that	 the	 route	 to	 adulthood	 is	 far	 from	 straightforward	 for	 many	 Their	
response	is	to	develop	resourcefulness	and	entrepreneurship,	all	the	while	expressing	a	
kind	 of	 everyday	 fatality.	 Paradoxically,	 they	 have	 actually	 been	 strengthened	 by	 this	
fragility	 and	 vulnerability	 which	 they	 feel	 about	 their	 individual	 and	 collective	 fate.	
Almost	all	of	them	recognise	that	they	will	have	to	deal	with	the	economic	crisis	and	its	
lasting	 effects,	 and	 although	 their	 personal	 optimism	 is	 not	 undermined,	 they	 are	
nevertheless	both	lucid	and	pragmatic.	They	know	they	will	have	to	rely	on	themselves	
and	this	is	almost	a	source	of	pride.	
They	are	mistrustful	of	the	political	system,	no	matter	what	type	of	government	they	live	
under	 and	 irrespective	 of	 the	 social	 and	 political	 conditions	 in	 their	 country.	 In	 this	
respect,	they	are	becoming	increasingly	critical	citizens	and	are	redefining	the	demands	
and	expectations	of	democracy	in	the	modern	world,	but	they	are	also	able	and	willing	
to	mobilise	 and	protest.	One	out	 of	 every	 two	young	European	and	Arab	 respondents	
said	 that	 they	 would	 be	 willing	 to	 take	 part	 in	 a	 major	 protest	 movement.	 The	 new	
generation	is	very	obviously	imbued	with	a	culture	of	dissent.	The	mobilisation	of	young	
Algerians	against	the	candidacy	of	Abdelaziz	Bouteflika	and	the	Algerian	political	system	
as	a	whole	shows	the	strength	of	this	potential	 for	protest,	which	fires	up	the	younger	
generations	who	can,	in	turn,	influence	the	rest	of	the	nation.	
	
The	 differences	 between	 the	 young	 Europeans	 and	 Arabs	 lie	mainly	 in	 the	 sphere	 of	
private	 life,	 notwithstanding	 their	 common	 attitude	 to	 the	 issue	 of	 fidelity.	 However,	
there	 is	 more	 stress	 for	 GWAC	 respondents	 in	 view	 of	 traditional	 Arab-Muslim	
strictures,	 while	 European	 respondents	 are	 more	 permissive	 in	 terms	 of	 morals	 and	
sexuality.	There	can	be	no	doubt	that	these	differences	impact	on	the	way	in	which	they	
approach	and	anticipate	relationships,	leading	them	to	assume	certain	roles	and	shaping	
their	 feelings,	and	 in	 the	 longer	 term,	 influencing	 their	 choices	 in	marriage	and	 family	
dynamics.	
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To	conclude	this	look	at	their	meaningful	ideas	and	references,	we	will	also	discuss	three	
current	issues	which	broaden	the	focus	to	other	questions	and	areas	of	analysis	beyond	
those	discussed	so	far.	
	
First	 of	 all,	 the	 question	 of	 Europe,	 which	 merits	 particular	 attention	 in	 this	 year	 of	
MEP	elections.	 It	 affects	 first	 and	 foremost	 the	 young	 Europeans	 of	 Generation	What.	
Three	 quarters	 (73%)	 of	 GWEU	 respondents	 say	 they	 feel	 European	 and	 a	 similar	
proportion	(72%)	cannot	envisage	their	country	leaving	the	European	Union,	but	when	
asked	 to	prioritise	 their	 loyalties,	Europe	 (11%)	comes	 far	behind	 their	 city	or	 region	
(32%),	 the	world	 (29%)	or	 their	 country	 (27%).	They	have	a	 vague,	 slightly	muddled	
feeling	of	belonging	to	a	Europe	that	has	become	familiar	in	cultural	terms	and	through	
their	 experiences	 of	 travel	 and	 friendship	 (72%	 have	 friends	 in	 another	
European	country,	and	53%	associate	Europe	with	mobility	in	work,	travel	and	studies),	
but	 there	 is	 little	 emotional	 or	 sentimental	 investment,	 Europe	 does	 not	 define	 their	
identity,	nor	are	they	particularly	involved	in	its	civic	and	political	dimensions.	Younger	
generations	of	Europeans	are	not	yet	fully	on	board	with	the	idea	of	a	political	Europe.	
One	 in	 two	 GWEU	 respondents	 has	 thought	 about	 it:	 34%	 consider	 it	 a	 necessary	
construct	and	19%	think	it	is	the	solution	for	the	future.	But	just	as	many	think	that	it	is	
either	a	historical	 illusion	 (12%),	 a	system	of	domination	 (13%)	nothing	more	than	the	
name	of	a	continent	 (20%).	 It	 should	be	noted	 that	among	GWAC	respondents,	despite	
being	far	removed	from	European	realities,	a	significant	proportion	see	Europe	first	and	
foremost	as	a	political	construct	(45%	think	of	 it	as	a	democratic	model	that,	despite	its	
flaws,	maintains	peace	among	its	members	and	promotes	development)	or	as	an	economic	
model	(11%	associate	it	with	better	paid	and	more	secure	jobs).	
	
The	fears	and	concerns	highlighted	in	the	Generation	What	consultation	reveal	what	the	
younger	generations	 think	about	 the	problems	 facing	 the	societies	 in	which	 they	must	
find	their	place.	Overall,	their	perceptions	are	fairly	similar,	whether	they	live	in	Europe	
or	the	Arab	world.	
	
Their	 main	 fears	 are	 related	 to	 their	 immediate	 emotional	 environment	 or	 the	
precariousness	of	their	personal	situation:	the	loss	of	a	loved	one,	illness	and	being	broke	
are	the	primary	concerns	mentioned	by	both	groups.	GWAC	respondents	are	more	likely	
to	 fear	 the	future	 and	 the	 difficulty	 of	 finding	their	place	in	society.	War	 is	 a	matter	 of	
concern	 for	 all,	 but	 together	 with	 terrorism,	 it	 is	 slightly	 more	 worrying	 for	 the	
GWEU	respondents.	The	same	can	be	said	of	environmental	issues	(Figure	6).	
	
Of	the	issues	that	worry	them	most,	the	education	system	and	access	to	employment	are	
high	 priorities	 for	 both	 groups,	 but	 GWEU	 respondents	 put	 more	 emphasis	 on	 the	
environment,	while	GWAC	respondents	are	more	likely	to	mention	the	healthcare	system	
(Figure	7).	Among	the	latter,	access	to	healthcare	is	the	problem	that	bothers	them	the	
most	 in	 their	 daily	 lives	 (52%),	 followed	 by	 access	 to	 public	 transport	 (41%)	 and	
bureaucracy	(41%).	This	deserves	to	be	noted.	
	

	

	

	

	



	 87	

Figure	6:	A	comparison	of	the	fears	of	GWAC	and	GWEU	respondents	

	
	

Figure	7:	A	comparison	of	what	worries	GWAC	and	GWEU	young	people	
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The	issue	of	the	environment	is	a	subject	of	growing	concern	in	the	younger	generations	
and	is	giving	rise	to	significant	protest	movements	in	Europe.	This	is	clearly	expressed	
by	GWEU	respondents,	but	 it	 is	also	among	the	top	priorities	of	 the	young	 in	the	Arab	
countries.	 Thus	 two-thirds	 of	 GWAC	 respondents	 (64%)	 say	 that	 if	 their	 country’s	
economic	 development	were	 in	 conflict	with	 protection	 of	 the	 environment,	 they	 would	
favour	the	environment.	This	is	an	undeniable	sign	of	a	new	awareness,	especially	since	
in	many	 of	 the	 countries	 concerned	 economic	 and	 social	 problems	 are	 crucial	 for	 the	
younger	generations.	GWAC	respondents	are	openly	thinking	about	a	genuine	ecological	
revolution	 involving	a	radical	change	 in	consumption	habits.	They	also	 insist	 it	 is	vital	
that	 schools	 step	 up	 to	 teach	 ecological	 culture	 and	 an	 awareness	 of	 environmental	
issues.	This,	as	we	can	see,	has	become	one	of	the	foremost	issues	for	Generation	What	in	
considering	 their	own	 future	and	with	 it,	 the	 future	of	 the	entire	planet,	 regardless	of	
their	 geographical	 situation	 and	 their	 social	 and	 cultural	 affiliations.	 It	 is	 a	 universal	
issue	and	one	that	they	intend	to	deal	with.	The	recent	demonstrations	by	young	people	
in	Europe,	 some	of	 them	 just	 children,	which	were	aimed	at	 raising	awareness	among	
the	 political	 decision-makers	 as	 well	 as	 the	 general	 public,	 intentionally	 positioned	
themselves	within	a	supranational,	global	framework.	
	
	
	
	
	



	 89	

BIBLIOGRAPHY 
	
	
	
V.	Cicchelli,	Pluriel	et	commun.	Sociologie	d’un	monde	cosmopolite	(Plural	and	shared,	the	
sociology	of	a	cosmopolitan	world),	Paris,	Les	Presses	de	Sciences	Po,	2016	

T.	Chevalier,	La	jeunesse	dans	tous	ses	états	(Youth	in	all	its	states),	Paris,	PUF,	2018	

O.	Galland,	Sociologie	de	la	jeunesse	(Sociology	of	Youth),	Paris,	Armand	Colin,	2011	

Y.	Mounk,	Le	peuple	contre	la	démocratie	(The	People	versus	Democracy),	Paris,	Editions	
de	l’Observatoire,	2017	

A.	Muxel,	Politiquement	jeune	(Politically	Young),	Paris,	Editions	de	l’Aube/Fondation	
Jean	Jaurès,	2018	

P.	Norris,	Critical	Citizen,	Global	Support	for	Democratic	Governance,	Oxford,	
Oxford	University	Press,	1999	

D.	Reynié,	Où	va	la	démocratie?	Une	enquête	internationale	de	la	Fondation	pour	
l’Innovation	Politique	(Whither	Democracy?	An	international	enquiry	by	the	Foundation	
for	Political	Innovation),	Paris,	Plon,	2017	

C.	Van	de	Velde,	Devenir	adulte,	Sociologie	comparée	de	la	jeunesse	en	Europe	
(Becoming	adult,	a	comparative	sociology	of	European	youth),	Paris,	PUF	2008	

	
	
	





	 91	

ANNEX	1:	Useful	information	prior	to	reading	this	report	
	

The	organisers	of	the	Generation	What?	consultation	devised	an	online	questionnaire	to	collect	
the	views	and	 testimonies	of	young	people	aged	between	18	and	34,	 first	 in	France	 (in	2013)	
then	 in	 a	 number	 of	 other	 European	 countries	 (in	 2016),	 followed	 by	 a	 selection	 of	 Arab	
countries	(in	2018).	

The	questionnaire	included	nearly	200	questions	on	many	different	subjects	and	was	aimed	at	
gathering	 the	 respondents’	views	on	 theirs	and	previous	generations,	 their	 societies	and	 their	
countries.	 At	 regular	 intervals,	 respondents	 were	 informed	 of	 the	 percentage	 of	 respondents	
who	had	provided	the	same	answer	to	a	particular	question.	In	addition,	response	frequencies	
could	be	viewed	at	any	time	on	the	survey	site.	It	also	showed	video	clips	of	young	people	(alone	
or	in	groups)	discussing	their	answers	to	a	given	question.	

In	Europe,	the	scale	of	the	survey,	with	a	great	many	questions	and	a	huge	response	rate	(more	
than	700	000),	offers	a	great	opportunity	for	very	detailed	analysis.	Pan-European	and	national	
reports	were	published	following	the	2016	campaign.	The	authors	of	this33	report	use	some	of	
this	data	for	comparison	purposes	with	the	data	from	Arab	countries,	insofar	as	this	is	possible,	
but	 have	 also	 taken	 the	 opportunity	 to	 further	 the	 work	 using	 this	 exceptionally	 large	
European	population	sample.	

The	 responses	 from	 Arab	 countries	 amounted	 to	 just	 over	 7	000	 people.	 This	 implies	 a	 less	
detailed	 level	 of	 analysis	 and	 often	 less	 significant	 results.	 However,	 it	 has	 highlighted	 some	
interesting	results.	

	

Before	 discussing	 the	 results	 themselves,	 it	 is	 worth	 considering	 some	 specific	 details	 of	 the	
survey	and	the	analysis	methods	used.	

Generation	What?	 is	 a	 little	different	 from	public	 -	 or	national	 -	 statistical	mechanisms.	 It	 is	 a	
consultation,	not	a	survey	based	on	a	representative	sample.	Thus,	the	number	of	respondents	
may	be	very	high	(in	France,	there	were	nearly	300	000)	or	very	low	(barely	1	000	in	some	of	
the	Arab	countries),	depending	on	the	country	and	the	delivery	channels	involved.	

These	 respondents	are	not	 chosen	by	 lot:	whoever	wishes	 to	 respond	can	do	 so.	They	are	all,	
therefore,	young	people	who	became	aware	of	the	survey,	who	had	access	to	the	technological	
means	to	answer	it	and	who	took	the	time	to	do	so.	Given	the	conditions	under	which	the	survey	
was	 conducted,	 some	 of	 the	 respondents’	 characteristics	 -	 but	 only	 some	 of	 them	 -	 could	 be	
identified	 and	 given	 weighting	 calculations	 to	 better	 balance	 the	 sample	 (a	 process	 called	
‘adjustment’):	see	Annexes	2	and	4	(for	GWEU	and	GWAC	respectively).	

The	different	national	distribution	channels	also	probably	played	a	part	 in	 the	composition	of	
samples	from	different	countries	(see	Annex	8	and	9	for	GWEU	and	GWAC	respectively).	

The	 questionnaire	was	 a	 long	 one,	 but	 respondents	 could	 stop	 answering	 at	 any	 time	 if	 they	
wished.	 To	 ensure	 that	 sufficient	 answers	 were	 received	 for	 each	 question	 to	 allow	 for	 data	
processing,	it	was	decided	that	they	would	not	always	be	presented	in	the	same	order	(to	avoid	
too	few	answers	being	received	for	the	questions	that	would	systematically	appear	at	the	end	of	
the	 questionnaire).	 We	 found	 that	 those	 who	 took	 part	 in	 the	 consultation	 would	 answer	

	
33	Anne	Muxel	(sociologist),	Céline	Mardon	(statistician	and	ergonomist).	
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anything	 from	one	question	 to	all	 the	questions.	 In	 the	case	of	 the	GWEU,	 in	each	country	 the	
number	 of	 questions	 answered	 by	 the	 same	 individual	 was	most	 frequently	 around	 30,	 with	
another	 peak	 in	 response	 numbers	 at	 around	 160	 questions.	 The	 number	 of	 answers	 to	 any	
given	question	is	therefore	always	considerably	less	than	the	total	number	of	respondents.	

The	questions	asked	 in	 the	Arab	countries	are	not	exactly	 the	same	as	 those	asked	 in	Europe:	
some	 sections	 have	 been	 changed,	 some	 questions	 have	 been	 deleted	 (because	 they	 were	
deemed	 to	be	off-topic	 or	 inappropriate	 in	 these	 countries)	 and	other	 specific	 questions	have	
been	 added.	 Certain	 questions	 were	 eliminated	 at	 the	 request	 of	 the	 media	 distributor(s)	 in	
some	countries	(this	was	most	often	the	case	in	Algeria	and	Egypt,	out	of	the	six	countries	with	
the	requisite	number	of	staff	to	process	the	data	presented	in	this	report).	Some	questions	were	
therefore	not	asked	in	all	the	Arab	countries.	

Finally,	three	guidelines	are	worth	remembering:	

• Since,	 as	 previously	 mentioned,	 the	 respondents	 were	 not	 chosen	 by	 lot,	 the	 overall	
proportion	of	positive	(for	example)	answers	to	a	given	question	are	only	applicable	to	
the	 Generation	What?	 population,	 whose	 particularities	 with	 respect	 to	 the	 questions	
asked	are	not	easy	to	establish	(see	Annexes	9	and	10).	On	the	other	hand,	comparative	
analyses	 among	 subpopulations	 are	 not	 so	 weak,	 since	 (for	 example)	 the	 differences	
between	male	and	female	respondents	in	a	given	country	should	not,	a	priori,	vary	much	
between	the	population	of	respondents	and	the	whole	‘real’	population	of	young	people	
in	the	country;	

• these	 are	 the	 respondents’	 personal	 points	 of	 view;	 as	 far	 as	 possible,	 the	 report	 uses	
words	like	‘say	that	...’,	‘consider	that	...’,	etc.	When	such	wording	is	not	specifically	used,	
this	notion	is	implicit;	

• cross-references	will	show	links	between	variables	and	more	or	less	clear	correlations;	
the	 interpretation	thereof	may	be	causal:	one	variable	 ‘influencing’	another;	remember	
that	such	causality	cannot	be	asserted	or	presumed	from	the	statistic	 itself;	 this	causal	
interpretation	 is	 based	 on	 suppositions,	 or	 knowledge	 available	 elsewhere	 in	 the	
scientific	literature.	
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ANNEX	2:	The	Generation	What?	population	sample	in	the	
European	Union	and	adjustments	made	
	

	

Composition	of	the	Generation	What?	European	Union	(GWEU)	raw	database	
	

The	 database	 of	 respondents’	 answers	 comes	 from	 50	 countries,	 with	 between	 5	 and	
341	958	records	in	each	(in	Azerbaijan	and	France,	respectively).	Although	the	target	audience	
for	the	consultation	was	the	18-34	age	group,	some	people	outside	this	age	range	responded;	as	
a	result,	the	respondents	are	aged	between	15	and	99	years	old.	

Number	of	respondents	per	year	of	age	(GWEU)	

	

A	national	report	was	published	for	13	of	the	European	countries	surveyed	in	which	more	than	
3000	young	people	answered	the	questionnaire.	There	were	less	than	1000	respondents	in	the	
other	countries.	

The	 analyses	were	only	 carried	out	 on	 the	 target	population	of	18-34	year	olds.	Respondents	
outside	the	scope	of	the	survey	would	be	likely	to	have	more	marked	specificities,	impossible	to	
identify	or	monitor.	

	

A	comparison	between	GWEU	and	Eurostat	data	for	18-34	year	olds	from	
13	countries	
	

Eurostat	 data	 provided	 the	 basis	 for	 the	 adjustments	 made	 to	 the	 population	 of	
GWEU	respondents	aged	18	to	34	years.	
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GWEU	(raw	basis)	and	Eurostat	comparisons	on	age,	gender	and	level	of	education	
(field:	18-34	year	olds)	
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In	all	 countries,	 the	 ‘youngest	of	 the	young’	 are	overrepresented	 in	GWEU.	The	degree	of	 this	
over-representation	varies	greatly	from	country	to	country.	

Among	 18-34	 year	 olds,	 the	 distribution	 by	 gender	 is	 often	 quite	 close	 to	 that	 of	 the	 real	
population.	 The	 over-representation	 of	 one	 gender	 or	 the	 other	 can,	 however,	 reach	 up	 to	
10	points.	

In	almost	all	countries,	there	is	a	significant	over-representation	in	GW	of	18-34	year	olds	with	a	
post-secondary	qualification	(tertiary	education).	The	degree	of	this	over-representation	varies	
enormously	from	one	country	to	another.	

	

It	 is	 on	 these	 three	 variables	 (education	 level	 in	 two	 tranches,	 detailed	 age,	 gender)	 that	
adjustments	 could	be	made	 country	by	 country.	However,	 the	wide	 spread	observed	 suggests	
that	 other	 characteristics	 of	 individual	 respondents,	 not	 comparable	 on	 the	 basis	 of	 available	
data,	are	also	causing	a	bias	in	the	study	population,	and	that	this	is	operating	differently	from	
one	country	to	another	(in	relation,	for	example,	to	how	the	survey	was	promoted	locally).	Even	
after	adjustment,	no	overall	national	result,	 let	alone	the	‘European’	result,	 is	representative	of	
the	 target	 populations.	 This	 is	 why	 priority	 has	 been	 given	 in	 processing	 to	 ‘comparisons	 of	
comparisons’,	correlations,	typologies,	etc.,	to	get	around	this	problem	of	representation.	

	

	

GWEU	database	adjustments	
	

Comparative	benchmarking	has	been	carried	out	on	Eurostat	data.	

The	technique	used	to	adjust	the	data	on	the	three	available	criteria	is	the	iterative	application	of	
correction	 coefficients.	 The	 order	 of	 application	 was	 from	 the	 variable	 showing	 the	 largest	
deviations	from	the	real	to	the	least	significant,	i.e.:	

1. Education	level,	2	tranches	34	

2. Detailed	age	

3. Gender	

Post-weighting	verifications	confirmed	that	the	difference	from	the	real	population	was	close	to	
0	 for	gender	and	age,	 and	 that	with	 respect	 to	education	 level,	 the	difference	was	14.9	points	
(instead	of	58.1).	

	

This	 level	of	adjustment	is	 ‘sufficient’	 for	the	processing	of	each	country’s	data,	but	not	for	the	
processing	of	data	gathered	from	different	countries.	In	the	latter	case,	a	final	weighting	step	is	
necessary,	 to	 reduce	 the	 weight	 of	 each	 country’s	 respondent	 sample	 in	 relation	 to	 the	 total	
population	sample	to	its	actual	level	for	the	age	group	considered,	country	by	country.	

	

	
34	In	terms	of	qualification	levels,	GWEU	and	the	available	Eurostat	data	were	comparable	only	on	two	
tranches	of	qualifications,	because	GW	uses	the	ISCED	classification,	equivalent	to	the	CITE	2011,	whereas	
Eurostat	uses	ISCED	1997.	
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Respondents	from	Great	Britain	are	very	underrepresented	in	GWEU	(each	of	them	should	count	
for	30	people	to	adjust	their	sample	population	to	its	actual	weight	within	the	18-34	age	group	
in	the	countries	considered).	Incidentally,	the	survey	distribution	in	Great	Britain	was	conducted	
by	 a	 Welsh	 media	 channel.	 There	 is	 a	 good	 chance	 that	 a	 significant	 number	 of	
English	respondents	are	actually	Welsh.	It	is	therefore	questionable	whether	the	weighting	from	
the	 comparison	 with	 Eurostat	 data	 should	 be	 applied	 to	 these	 ‘English’	 respondents.	 It	 was	
therefore	decided	to	exclude	them	from	the	analyses.	

	

Population	aged	18-34	by	country	in	all	12	countries	selected	in	GWEU	and	Eurostat	

	

The	French	are	overrepresented	in	GWEU	and	the	Spanish	are	underrepresented.	An	additional	
weighting	 factor	 was	 calculated	 and	 applied	 to	 give	 each	 country	 its	 actual	 weight	 in	 the	
12	selected	countries,	for	the	population	aged	18-34.	

	

At	the	end	of	these	adjustments,	we	have	a	 ‘weighted’	sample	whose	structure	is	acceptable	in	
relation	 to	 the	 variables	 taken	 into	 account.	 This	 does	not	mean,	 however,	 that	 this	weighted	
sample	 is	 representative	 of	 the	 population	 of	 young	people	 aged	 18	 to	 34	 in	 the	 countries	 in	
question.	 We	 can	 only	 ensure	 that	 it	 is	 adequately	 structured	 with	 respect	 to	 the	 basic	
socio-demographic	variables	of	age,	gender	and	education	level	(in	two	tranches).	
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ANNEX	3:	Description	of	the	population	sample	aged	18-34	who	
responded	to	the	GWEU	survey,	by	country	(after	adjustments	in	
each	of	the	12	countries	selected	for	analysis)	
	

This	 annex	 gives	 a	 description	 of	 each	 country,	 after	 adjustment,	 according	 to	 the	 questions	
asked	in	advance	of	the	questionnaire.	

These	are	 the	socio-professional	structures	 to	be	borne	 in	mind	when	 interpreting	data,	given	
the	 available	 qualitative	 knowledge	 about	 young	 people	 in	 these	 countries	 (any	 quantitative	
data	 for	 a	 given	 country	 has	 not	 been	 taken	 into	 account	 in	 the	 adjustments,	 which	 were	
implemented	only	on	education	level	(2	tranches),	age	and	gender	-	see	Annex	2).	

	

Description	of	the	population	aged	18-34	who	responded	to	the	GWEU	survey	in	Austria	
(n	=	69	687)	

	

	

Description	of	the	population	aged	18-34	who	responded	to	the	GWEU	survey	in	Belgium	
(n	=	63	180)		
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Description	of	the	population	aged	18-34	who	responded	to	the	GWEU	survey	in	Switzerland	
(n	=	11	263)	

	

	

Description	of	the	population	aged	18-34	who	responded	to	the	GWEU	survey	in	the	
Czech	Republic	(n	=	46	598)	
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Description	of	the	population	aged	18-34	who	responded	to	the	GWEU	survey	in	Germany	
(n	=	148	573)	

	

Description	of	the	population	aged	18-34	who	responded	to	the	GWEU	survey	in	Spain	(n	=	12	701)	
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Description	of	the	population	aged	18-34	who	responded	to	the	GWEU	survey	in	France	
(n	=	280	329)	

	

	

Description	of	the	population	aged	18-34	who	responded	to	the	GWEU	survey	in	Greece	(n	=	9	809)	

	

Description	of	the	population	aged	18-34	who	responded	to	the	GWEU	survey	in	Ireland	
(n	=	26	952)	
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Description	of	the	population	aged	18-34	who	responded	to	the	GWEU	survey	in	Italy	(n	=	73	879)	

	

	

Description	of	the	population	aged	18-34	who	responded	to	the	GWEU	survey	in	Luxembourg	
(n	=	2	260)	

	

Description	of	the	population	aged	18-34	who	responded	to	the	GWEU	survey	in	the	Netherlands	
(n	=	13	623)	
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ANNEX	4:	The	Generation	What?	population	sample	in	
Arab	Countries	and	adjustments	made	
	

	

Composition	of	the	Generation	What?	Arab	Countries	(GWAC)	raw	database	
	

The	database	of	respondents’	answers	comes	from	24	countries,	with	between	1	(in	5	countries)	
and	 2	253	 records	 (in	 Morocco).	 Although	 the	 target	 audience	 for	 the	 consultation	 was	 the	
18-34	age	group,	some	people	outside	this	age	range	responded;	as	a	result,	the	respondents	are	
aged	between	15	and	99	years	old.	

The	number	of	respondents	per	year	of	age	(GWAC)	

	

The	 analyses	were	only	 carried	out	 on	 the	 target	population	of	18-34	year	olds.	Respondents	
outside	the	scope	of	the	survey	would	be	likely	to	have	more	marked	specificities,	impossible	to	
identify	or	monitor.	

In	 this	 field	 of	 young	 people	 aged	 from	 18	 to	 34,	 six	 countries	 had	 a	 sufficient	 number	 of	
respondents	to	enable	the	data	processing	described	in	this	report.	

Composition	of	the	GWAC	raw	database	for	the	6	selected	countries	(field:	18-34	years)	

Country	 Frequency	 %	
MOROCCO	 1	900	 26.9	
ALGERIA	 1	438	 20.4	
EGYPT	 1	227	 17.4	
TUNISIA	 902	 12.8	
LEBANON	 868	 12.3	
JORDAN	 721	 10.2	

NB:	There	were	411	respondents	aged	
18-34	in	18	other	countries	
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A	comparison	between	GWEU	and	Perspective	Monde	data	for	18-34	year	olds	
from	6	countries	
	

The	search	for	national	data	on	which	to	base	adjustments	to	the	database	of	responses	to	the	
questionnaire	 in	 the	Arab	 countries	was	problematic	 for	 a	 number	 of	 reasons.	 The	data	 for	 a	
given	country	were	sometimes	incomplete,	sometimes	came	from	several	contradictory	sources,	
were	sometimes	very	old	and	were	rarely	age-related.	

Finally,	data	 from	the	Université	de	Sherbrooke’s	 ‘Perspective	Monde’	website35	was	used	as	a	
basis	for	adjustments	made	to	the	population	of	GWAC	respondents	aged	18	to	34	years.	

Information	about	these	data	and	their	quality	are	given	on	the	website:	the	Perspective	Monde	
team	 selected	 its	 sources	 based	 on	 several	 criteria:	 the	 credibility	 of	 the	 organisations,	
international	or	media	recognition	and	extended	time	series.	The	first	criterion,	however,	refers	to	
the	value	of	the	data	given	the	aims	of	the	site.	We	preferred	to	use	only	data	which	was	essential	
for	an	understanding	of	major	international	trends	in	population,	economy	or	communication.	As	
for	data	reliability,	 it	 is	 important	to	remember	that	no	statistics	are	perfect.	They	all	have	gaps,	
biases	 or	 margins	 of	 error.	 In	 many	 cases,	 data	 obtained	 through	 sampling	 and	 statistical	
processing	may	vary	 somewhat	 from	one	country	or	organisation	 to	another.	Perspective	Monde	
does	not	produce	data.	It	cannot	therefore	take	responsibility	for	the	integrity	of	the	data.	On	the	
other	hand,	the	team	was	careful	to	put	forward	what	it	considered	to	be	the	most	reliable	data.	A	
regards	their	statistical	sources,	they	state:	 ‘For	statistical	information,	Perspective	Monde	works	
with	 official	 and	 recognised	 data.’	 Our	 primary	 source	 is	 the	 World	 Bank,	 followed	 by	 several	
United	Nations	agencies.	We	also	use	data	from	the	Organisation	for	Economic	Co-operation	and	
Development	(OECD),	the	North	Atlantic	Treaty	Organisation	(NATO)	or	regional	organisations.	In	
other	cases,	we	rely	on	specialised	organisations:	Reporters	Without	Borders,	Heritage	Foundation,	
etc.	

The	 country-specific	 data	 of	 interest	 to	 us	 shows	 the	 intersection	 between	 sex	 and	 age	 in	
tranches	 (15-19	 years,	 20-24	 years,	 25-29	 years,	 30-34	 years).	 Given	 that	 the	 GWAC	 field	 is	
18-34	years	old,	the	data	considered	as	‘real’	for	the	18-19	age	group	were	extrapolated	from	the	
data	available	 for	 the	15-19	age	group:	although	probably	not	quite	accurate,	18-19	year-olds	
are	considered	to	represent	two-fifths	of	the	15-19	age	group.	

	

We	 note	 that	 over-representation	 or	 under-representation	 in	 the	 different	 gender	 x	 age	
categories	varies	from	one	category	to	another	within	the	same	country,	and	from	one	country	
to	another	(see	table	on	the	next	page).	

	

	

	

	

	

	

	
35	http://perspective.usherbrooke.ca	
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A	comparison	between	GWAC	(gross	basis)	and	Perspective	Monde	data	on	the	crossover	between	
age	and	gender	(field:	18-34	years)	

	

	

hommes femmes % parmi l'ensemble des 18-34 ans hommes femmes
18-19 ans 8,2 14,4 18-19 ans extrapolé 6,1 5,8
20-24 ans 14,5 20,9 20-24 ans 15,6 15,2
25-29 ans 12,8 11,6 25-29 ans 14,5 14,8
30-34 ans 9,7 7,9 30-34 ans 13,4 14,6

hommes femmes % parmi l'ensemble des 18-34 ans hommes femmes
18-19 ans 6,3 8,9 18-19 ans extrapolé 5,1 4,9
20-24 ans 14,1 21,9 20-24 ans 15,0 14,6
25-29 ans 11,7 14,8 25-29 ans 15,6 15,4
30-34 ans 12,7 9,7 30-34 ans 14,9 14,7

hommes femmes % parmi l'ensemble des 18-34 ans hommes femmes
18-19 ans 6,5 3,8 18-19 ans extrapolé 6,1 5,8
20-24 ans 27,4 15,3 20-24 ans 15,3 14,8
25-29 ans 17,8 9,3 25-29 ans 15,6 15,3
30-34 ans 12,4 7,6 30-34 ans 13,7 13,4

hommes femmes % parmi l'ensemble des 18-34 ans hommes femmes
18-19 ans 7,9 8,5 18-19 ans extrapolé 5,2 5,0
20-24 ans 21,2 25,4 20-24 ans 14,4 14,2
25-29 ans 9,4 13,5 25-29 ans 15,4 15,8
30-34 ans 7,0 7,1 30-34 ans 14,5 15,4

hommes femmes % parmi l'ensemble des 18-34 ans hommes femmes
18-19 ans 4,6 8,2 18-19 ans extrapolé 5,9 6,3
20-24 ans 21,1 21,9 20-24 ans 15,3 16,6
25-29 ans 15,0 16,1 25-29 ans 14,0 15,7
30-34 ans 7,1 6,0 30-34 ans 12,5 13,7

hommes femmes % parmi l'ensemble des 18-34 ans hommes femmes
18-19 ans 5,6 5,6 18-19 ans extrapolé 7,0 6,8
20-24 ans 18,5 30,2 20-24 ans 15,8 15,5
25-29 ans 10,3 15,8 25-29 ans 14,5 14,1
30-34 ans 5,8 8,3 30-34 ans 13,4 12,9

TUNISIE

LIBAN

JORDANIE

données GWAC données Perspective monde

MAROC

ALGERIE

EGYPTE
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It	is	on	this	crossover	of	two	variables	(age	in	4	tranches	and	gender)	that	adjustments	could	be	
made,	 country	 by	 country.	 However,	 as	 with	 GWEU,	 the	 wide	 spread	 observed	 suggests	 that	
other	 characteristics	of	 individual	 respondents,	not	 comparable	on	 the	basis	of	 available	data,	
are	also	causing	a	bias	 in	 the	study	population,	and	 that	 this	 is	operating	differently	 from	one	
country	to	another	(in	relation,	for	example,	to	how	the	survey	was	promoted	locally).	Even	after	
adjustment,	no	overall	national	result,	 let	alone	the	‘Arab	Countries’	result,	is	representative	of	
the	 target	 populations.	 This	 is	 why	 priority	 has	 been	 given	 in	 processing	 to	 ‘comparisons	 of	
comparisons’,	correlations,	typologies,	etc.,	to	get	around	this	problem	of	representation.	

	

	

GWAC	database	adjustments	
	

Comparative	benchmarking	was	carried	out	on	‘Perspective	Monde’	data.	

The	technique	used	to	adjust	the	data	on	the	two	available	criteria	is	the	application	of	a	relevant	
correction	coefficient,	reducing	the	deviation	from	reality	to	zero	for	the	Gender	x	Age	coupling.	
This	level	of	adjustment	is	 ‘sufficient’	 for	the	processing	of	each	country’s	data,	but	not	for	the	
processing	of	data	gathered	from	different	countries.	Egyptians	are	under-represented	in	GWAC,	
Algerians	 are	 weighted	 roughly	 in	 line	 with	 reality	 and	 those	 from	 other	 countries	 are	
over-represented:	

Population	aged	18-34	by	country	in	all	6	countries	selected	
in	GWAC	and	in	reality	(source	Perspective	Monde)	

	

A	 second	 weighting	 step	 was	 calculated	 to	 reduce	 the	 weight	 of	 each	 country’s	 respondent	
sample	in	relation	to	the	total	population	sample	of	18-34	year	olds	to	its	actual	level	for	the	age	
group	considered,	country	by	country.	

At	the	end	of	these	adjustments,	we	have	a	 ‘weighted’	sample	whose	structure	is	acceptable	in	
relation	 to	 the	 variables	 taken	 into	 account.	 This	 does	not	mean,	 however,	 that	 this	weighted	
sample	 is	 representative	 of	 the	 population	 of	 young	people	 aged	 18	 to	 34	 in	 the	 countries	 in	
question.	 We	 can	 only	 ensure	 that	 it	 is	 adequately	 structured	 with	 respect	 to	 the	 basic	
socio-demographic	variables	of	age	and	gender.	
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ANNEX	5:	Description	of	the	population	sample	aged	18-34	who	
responded	to	the	GWAC	survey,	by	country	(after	adjustments	in	
each	of	the	6	countries	selected	for	analysis)	
	

This	 annex	 gives	 a	 description	 of	 each	 country,	 after	 adjustment,	 according	 to	 the	 questions	
asked	in	advance	of	the	questionnaire.	

These	are	 the	socio-professional	structures	 to	be	borne	 in	mind	when	 interpreting	data,	given	
the	qualitative	knowledge	available	on	young	people	 in	 these	countries	 (any	quantitative	data	
for	 a	 given	 country	 has	 not	 been	 taken	 into	 account	 in	 the	 adjustments,	 which	 were	
implemented	only	on	age	(4	tranches)	and	gender	-	see	Annex	2).	

Description	of	the	population	aged	18-34	who	responded	to	the	GWAC	survey	in	Morocco	
(n	=	1	900)	

	

	

Description	of	the	population	aged	18-34	who	responded	to	the	GWAC	survey	in	Algeria	
(n	=	1	438)	
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Description	of	the	population	aged	18-34	who	responded	to	the	GWAC	survey	in	Egypt	(n	=	1	227)	

	

	

Description	of	the	population	aged	18-34	who	responded	to	the	GWAC	survey	in	Tunisia	(n	=	902)	

	

	

Description	of	the	population	aged	18-34	who	responded	to	the	GWAC	survey	in	Lebanon	(n	=	868)	
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Description	of	the	population	aged	18-34	who	responded	to	the	GWAC	survey	in	Jordan	(n	=	721)	
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ANNEX	6:	Technical	details	regarding	logistic	regressions	
	

On	 the	 one	 hand,	 there	 is	 a	 variable	 called	 ‘response’:	 a	 given	 answer	 to	 a	 given	 question,	 or	
more	precisely	the	frequency	of	this	answer.	On	the	other	hand,	we	gather	a	certain	number	of	
variables,	 called	 ‘explanatory’,	 each	with	 or	without	 a	 link	with	 the	 ‘response’	 variable	 (to	 be	
verified	by	statistical	analysis).	This	situation	is	modelled	by	looking	for	a	mathematical	function	
linking	the	frequency	of	the	response	variable	mode,	on	the	one	hand,	and	the	different	modes	of	
the	explanatory	variables,	on	the	other	hand.	

The	model	used	here	is	called	 ‘logistic	regression’.	At	the	end	of	the	analysis,	 it	provides	 ‘odds	
ratios’	(OR)	for	each	of	the	modes	of	an	explanatory	variable,	compared	to	the	mode	used	as	a	
reference.	Given	logistic	modelling,	the	odds	ratio	will	be	equal	to	the	ratio	between	p2	/	(1-	p2)	
and	p1	/	(1-p1),	where	p2	and	p1	are	respectively:	

- the	probability	of	the	occurrence	of	a	given	response	when	the	mode	being	examined	is	
present,	

- the	 probability	 of	 the	 occurrence	 of	 a	 given	 response	 when	 the	 reference	 mode	 is	
present.	

The	odds	ratio	corresponding	to	the	reference	mode	is	therefore	1.	

If	 the	 probability	 is	 low	 (below	 10%),	 the	 odds	 ratio	 will	 correspond	 roughly	 to	 a	
‘multiplication	of	the	probability	under	the	effect	of	the	mode	being	examined,	compared	
to	the	reference	mode	‘,	less	so	as	the	probability	rises.	

An	 odds	 ratio	 greater	 than	 1	 indicates	 in	 any	 case	 that	 in	 the	 ‘explanatory’	
mode,	 it	 is	 more	 likely	 that	 the	 response	 of	 interest	 will	 occur	 than	 in	 the	
reference	mode	all	the	more	so	when	the	odds	ratio	is	high.	

An	odds	 ratio	of	between	0	and	1	 indicates,	 on	 the	 contrary,	 that	 this	mode	
carries	 a	 lower	 probability	 of	 the	 response	 of	 interest	 than	 in	 the	 reference	
mode,	all	the	more	so	when	the	odds	ratio	is	close	to	zero.	

Each	of	these	results	is	‘all	other	things	being	equal’	because	they	are	independent	of	the	
values	of	the	other	explanatory	variables.	

The	presence	of	odds	ratios	also	makes	it	possible	to	evaluate	the	cumulative	effect	of	a	range	of	
factors,	 since	 the	 odds	 ratios	 due	 to	 different	 variables	 can	 be	 cumulatively	multiplied.	 If,	 for	
example,	the	mode	‘agree’	with	‘the	gap	between	the	rich	and	the	poor	is	widening’	(compared	
to	 ‘disagree’,	 taken	as	a	reference)	 influences	 institutional	mistrust	with	an	odds	ratio	of	1.33,	
and	 if	 the	 mode	 ‘agree’	 with	 ‘we’re	 still	 a	 long	 way	 from	 gender	 equality’	 (compared	 to	
‘disagree’)	influences	this	same	mistrust	with	an	odds	ratio	of	1.25,	then	the	cumulation	of	the	
‘agree’	 answers	 makes	 an	 odds	 ratio	 of	 1.33	 x	 1.25	 =	 1.66,	 in	 comparison	 with	 a	 lack	 of	
agreement	on	one	or	other	of	those	statements.	

For	an	odds	ratio	to	be	‘significant’,	i.e.	to	indicate	that	there	is	almost	certainly	a	real	link	with	
the	mode	being	examined,	the	odds	ratio	must	be	sufficiently	greater	than	1	and	the	population	
sample	must	be	 relatively	 large	 (to	avoid	 the	 ‘random	effect’).	These	 two	conditions	combine:	
the	 larger	 the	 population,	 the	more	 ‘significant’	 the	 odds	 ratio	 can	 be,	 even	 if	 it	 is	 not	much	
greater	than	1.	
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ANNEX	7:	Detailed	results	for	logistic	regressions	applied	to	
GWEU	population	

	

	

Régression logistique - expliqué : "La fidélité dans le couple…" "C'est LA condition sine qua non"
(versus "C'était bon pour nos parents", "Au cas par cas, au coup par coup", et "Quelque chose qui se contourne discrètement")
Variables de contrôle : âge en deux tranches, vivre chez ses parents, statut, pays
Le tableau contient les valeurs estimées des odds-ratios (OR)

GWUE
sexe (ref. hommes) femmes 1,025

Important 0,97
Non négligeable 0,74
Accessoire 0,68
Anodin 0,69

Pour toi, le divorce c'est… (ref. Un mal moderne : = Les gens 
ne pensent plus qu'à leur bonheur personnel et immédiat)

Parfois nécessaire 0,50

Quelqu'un qui vit en couple et qui pourtant drague 
quelqu'un d'autre… (ref. ça ne me choque pas)

ça me choque 3,85

Un engagement, renouvelé au quotidien 0,83
Un plaisir - Une partie de jambes en l'air quotidienne (UE)         

un plaisir charnel renouvelé au quotidien (AC)
0,39

Rassurant - Avant tout une question de confort 0,55
Une douleur - Une source de souffrance 0,35

As-tu déjà vécu plusieurs relations amoureuses                        
en même temps ? (ref. Oui)

Non 2,14

Possible 0,87
Inenvisageable 1,74
Plutôt pire 1,09
Pareil 1,13

Il y a de plus en plus d'inégalités dans mon pays                         
(ref. pas d'acc)

d'accord 1,06

Oui, un peu 0,85
Non, pas trop 0,76
Non, pas du tout 0,75
0 = Très pessimiste 0,96
1 0,94
2 0,94
L'avenir 0,95
La perte d'un proche 1,05
Être dans la dèche 0,98
Être seul 0,92
Ne pas trouver ma place dans la société 0,82
La maladie 0,93
La crise 1,05
La mort 0,93
Les examens 1,03
Être normal 0,66
Ne pas être normal 0,88
Me faire agresser 0,98
Le terrorisme 1,29
La guerre 0,89
Les enjeux écologiques 0,74
Aucune 0,83

Être en couple sans amour, pour toi, c'est… (ref. Déjà fait)

Tu penses que par rapport à  la vie qu'ont menée tes 
parents, ton avenir sera… (ref. Plutôt meilleur)

Le système éducatif donne sa chance à tous                                    
(ref. Oui, tout à fait)

Concernant ton avenir, tu dirais que tu es plutôt…                                               
(ref. 3 = Très optimiste)

Parmi ces propositions, sélectionne les 3 qui te font le plus 
peur aujourd'hui  (à chaque ligne ref. 0, c’est-à-dire ne pas 

cocher cette proposition)

Les relations amoureuses, pour toi, c'est…                                        
(ref. Primordial)

C'est quoi, le couple pour toi ?                                                           
(ref. Le bonheur - la condition sine qua non)

Au seuil de 5% :
OR significativement >1
OR significativement <1
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Régression logistique - expliqué : compteur de défiance ≥ 2, c'est-à-dire propension à la défiance
Variables de contrôle : âge en deux tranches, sexe, vivre chez ses parents, statut, pays
Le tableau contient les valeurs estimées des odds-ratios (OR)

GWUE
Dans la vie, soit tu baises, soit tu te fais baiser (ref. pas d'accord) d'accord 1,22
Dans mon pays, on est encore loin de l'égalité homme-femme             

(ref. pas d'accord)
d'accord 1,25

L'immigration est une source d'enrichissement culturel                              
(ref. pas d'accord)

d'accord 0,78

Il y a trop d'individualisme (ref. non) oui 0,93
Plutôt pire 0,98
Pareil 0,84

Il y a de plus en plus d'inégalités dans mon pays (ref. pas d'acc) d'accord 1,33
Oui, un peu 1,29
Non, pas trop 2,15
Non, pas du tout 4,00
0 = Très pessimiste 3,41
1 2,05
2 1,19

Pourrais-tu être heureux sans voter ? (ref. oui) non 0,65
Je suis d'accord 1,30
Je ne suis pas d'accord 0,46
L'avenir 1,07
La perte d'un proche 0,97
Être dans la dèche 1,08
Être seul 0,91
Ne pas trouver ma place dans la société 0,88
La maladie 0,99
La crise 0,96
La mort 0,98
Les examens 0,83
Être normal 1,38
Ne pas être normal 0,82
Me faire agresser 1,09
Le terrorisme 0,81
La guerre 1,10
Les enjeux écologiques 0,99
Aucune 0,87

Es-tu d'accord avec l'affirmation suivante ? Mon pays devrait 
quitter l'Union Européenne. (ref. ça ne m'intéresse pas)

Parmi ces propositions, sélectionne les 3 qui te font le plus peur 
aujourd'hui  (à chaque ligne ref. 0, c’est-à-dire ne pas cocher cette 

proposition)

Tu penses que par rapport à  la vie qu'ont menée tes parents, 
ton avenir sera… (ref. Plutôt meilleur)

Le système éducatif donne sa chance à tous (ref. Oui, tout à fait)

Concernant ton avenir, tu dirais que tu es plutôt…                                               
(ref. 3 = Très optimiste)

Au seuil de 5% :
OR significativement >1
OR significativement <1
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Régression logistique - expliqué : "Oui " à "Demain ou dans les prochains mois, participerais-tu à un 
mouvement de révolte de grande ampleur, type Mai 68 ?"
Le tableau contient les valeurs estimées des odds-ratios (OR)

France Allemagne Belgique
Âge en 2 tranches (ref. 18-24 ans) 25-34 ans 0,937 0,916 0,927

Sexe (ref. hommes) femmes 1,031 0,857 0,735
Vivre chez ses parents (ref. oui) ne plus vivre chez parents 1,171 0,926 1,144

still student 1,153 1,095 1,065
internship 1,259 1,025 1,17
temporary contract 1,123 0,958 1,042
self employed 0,864 0,841 0,926
unemployed 1,265 0,984 1,032
working - other 1,011 0,853 0,934

Les hommes politiques n'ont plus de pouvoir                                  
(ref. Pas d'accord)

d'accord 0,917 1,12 1,199

C'est la finance qui dirige le monde (ref. Pas d'accord) d'accord 1,576 1,38 1,622
oui quelques-uns 1,016 1,609 1,553
oui presque tous 1,367 2,588 2,567

Il faut donner plus de pouvoir aux syndicats                                
(ref. Pas d'accord)

d'accord 2,438 1,596 2,246

Oui, j'ai déjà essayé et j'aime 1,363 1,54 1,654
Oui, mais ça ne m'intéresse plus 0,822 0,986 0,718
Non, et ça ne m'intéresse pas ! 0,477 0,511 0,444
0 = pas du tout confiance 1,682 6,456 4,74
1 1,355 3,139 2,948
2 1,142 1,496 1,624
Plutôt pire 1,341 1,003 1,187
Pareil 1,011 0,897 0,887

Il y a de plus en plus d'inégalités dans mon pays                            
(ref. pas d'acc)

d'accord 1,474 1,31 1,498

Oui, un peu 1,182 0,882 0,957
Non, pas trop 1,443 0,998 1,328
Non, pas du tout 1,754 1,09 1,424
0 = Très pessimiste 0,963 1,174 1,428
1 1,049 1,064 1,247
2 0,995 0,954 1,054

Pourrais-tu être heureux sans voter ? (ref. oui) non 1,291 1,232 1,328
0 = Pas du tout confiance 2,661 2,557 1,36
1 2,104 1,87 1,183
2 1,402 1,301 0,982

As-tu déjà fumé un joint avec tes parents ? (ref. oui) non 0,525 0,641 0,696
Je suis d'accord 1,446 1,704 1,721
Je ne suis pas d'accord 1,097 0,697 1,031
L'accès à l'emploi 0,981 0,886 1,049
Le pouvoir d'achat 0,907 0,901 1,021
La crise économique et financière 0,993 0,894 1,032
Les impôts 0,806 0,912 0,926
L'immigration 0,911 1,327 0,977
L'accès au logement 0,961 1,035 0,928
Le système éducatif 1,074 1,056 1,279
L'insécurité 0,717 0,758 0,726
L'environnement 1,238 1,063 1,295
Le système de santé 0,988 0,858 1,012
Les retraites 0,872 0,895 0,942
La dette publique 0,719 0,945 0,889
L'énergie nucléaire 1,181 1,03 1,252
Les paradis fiscaux 1,643 1,31 1,312
Les banlieues 0,942 0,819 1,009
Aucune 0,597 0,601 0,64
L'avenir 1,154 1,123 1,116
La perte d'un proche 0,994 0,989 0,907
Être dans la dèche 0,956 1,076 1,005
Être seul 1,054 0,977 0,957
Ne pas trouver ma place dans la société 1,034 0,998 1,124
La maladie 0,997 0,931 0,961
La crise 1,093 1,096 1,293
La mort 0,998 1,047 0,893
Les examens 0,836 0,962 0,899
Être normal 1,245 1,289 1,378
Ne pas être normal 0,991 0,978 0,87
Me faire agresser 0,851 0,947 0,93
Le terrorisme 0,883 0,969 0,783
La guerre 1,159 1,123 1,019
Les enjeux écologiques 1,336 1,073 1,403
Aucune 0,629 0,888 1,053

Concernant ton avenir, tu dirais que tu es plutôt…                                               
(ref. 3 = Très optimiste)

Fais-tu confiance à la police ?                                                      
(ref. 3 = Tout à fait confiance)

Es-tu d'accord avec l'affirmation suivante ? Mon pays devrait 
quitter l'Union Européenne. (ref. ça ne m'intéresse pas)

Parmi les problématiques suivantes, clique sur les 3 qui te 
préoccupent le plus  (à chaque ligne ref. 0, c’est-à-dire ne pas 

cocher cette proposition)

Parmi ces propositions, sélectionne les 3 qui te font le plus 
peur aujourd'hui  (à chaque ligne ref. 0, c’est-à-dire ne pas 

cocher cette proposition)

Statut (ref. CDI)

Les hommes politiques sont corrompus                                                  
(ref. Non aucun)

T'es-tu déjà engagé(e) dans une organisation politique ? 
(ref. Non, mais pourquoi pas ?)

As-tu confiance en la politique ?                                                             
(ref. 3 = Tout à fait confiance)

Tu penses que par rapport à  la vie qu'ont menée tes 
parents, ton avenir sera… (ref. Plutôt meilleur)

Le système éducatif donne sa chance à tous                                     
(ref. Oui, tout à fait)

Au seuil de 5% :
OR significativement >1
OR significativement <1



	 114	
	

Deux regressions logistiques (contrôlées par le pays) - expliqué : "d'accord" avec successivement
         - "Il faut revenir au service militaire obligatoire pour tous."
         - "L'Etat devrait créer un service obligatoire alternatif à l'armée, un service civil (humanitaire,
            hospitalier, écologique, social...)."
Le tableau contient les valeurs estimées des odds-ratios (OR), pour chacun des 2 modèles
(champ : GWUE 12 pays)

service 
militaire

service       
civil

Âge en 2 tranches (ref. 18-24 ans) 25-34 ans 1,23 1,17
Sexe (ref. hommes) femmes 0,82 1,20

Vivre chez ses parents (ref. oui) ne plus vivre chez parents 0,87 0,97
still student 0,83 0,87
internship 0,94 0,99
temporary contract 0,92 0,92
self employed 0,90 0,90
unemployed 1,05 0,95
working - other 0,92 0,98

En cas de guerre, serais-tu prêt(e) à te battre pour ton pays ? 
(ref. Non)

Oui 4,07 2,06

T'es-tu déjà investi(e) dans une association sportive ?            
(ref. Non, …)

Oui, … 1,19 1,08

T'es-tu déjà investi(e) dans une association locale ou de 
quartier ? (ref. Non, …)

Oui, … 0,83 1,05

T'es-tu déjà investi(e) dans une association culturelle ?           
(ref. Non, …)

Oui, … 0,94 1,09

T'es-tu déjà investi(e) dans un projet extra-scolaire / extra-
professionnel ? (ref. Non, …)

Oui, … 1,11 1,09

 -1 à +1 - mitigé 1,17 1,01
 +2 à +8 - propension à la défiance 1,11 0,86

Demain ou dans les prochains mois, participerais-tu à un 
mouvement de révolte de grande ampleur, type Mai 68 ? 

(ref. Non)
Oui 1,04 1,18

Plutôt pire 1,14 1,12
Pareil 1,06 1,14

Il y a de plus en plus d'inégalités dans mon pays                          
(ref. pas d'acc)

d'accord 1,07 1,26

Oui, un peu 0,72 1,09
Non, pas trop 0,71 1,10
Non, pas du tout 0,70 1,05
0 = Très pessimiste 1,32 1,10
1 1,16 1,14
2 1,02 1,09
Je suis d'accord 1,33 1,04
Je ne suis pas d'accord 0,76 0,94
L'accès à l'emploi 0,94 0,99
Le pouvoir d'achat 1,08 0,97
La crise économique et financière 0,91 0,95
Les impôts 1,22 1,03
L'immigration 1,43 0,97
L'accès au logement 0,87 0,93
Le système éducatif 1,00 1,10
L'insécurité 1,13 1,11
L'environnement 0,75 1,08
Le système de santé 0,99 1,01
Les retraites 1,14 1,06
La dette publique 1,19 1,05
L'énergie nucléaire 0,88 1,02
Les paradis fiscaux 0,86 0,96
Les banlieues 0,95 1,04
Aucune 1,00 0,79

Es-tu d'accord avec l'affirmation suivante ? Mon pays devrait 
quitter l'Union Européenne. (ref. ça ne m'intéresse pas)

Parmi les problématiques suivantes, clique sur les 3 qui te 
préoccupent le plus  (à chaque ligne ref. 0, c’est-à-dire ne pas 

cocher cette proposition)

Statut (ref. CDI)

Compteur de défiance (ref. -8 à -2 : propension à la confiance)

Tu penses que par rapport à  la vie qu'ont menée tes 
parents, ton avenir sera… (ref. Plutôt meilleur)

Le système éducatif donne sa chance à tous                                
(ref. Oui, tout à fait)

Concernant ton avenir, tu dirais que tu es plutôt…                                               
(ref. 3 = Très optimiste)

Au seuil de 5% :
OR significativement >1
OR significativement <1
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ANNEX	8:	Media	outreach	for	GWEU	campaign	(by	Yami2)	
	

Notes	on	the	Generation	What?	Europe	campaign	
Media	outreach	

For	the	attention	of	Anne	Muxel	and	Céline	Mardon	
	

The	Generation	What?	Europe	Project	was	launched	in	March	2014,	following	the	success	
of	 the	 French	 television	 programme	 Generation	 Quoi?,	 devised	 by	 the	 audiovisual	
production	 companies	 Yami2	 and	 Upian,	 in	 co-production	 with	 France	 2,	 the	 leading	
French	public	service	television	channel.		
	
The	 aim	 of	 Generation	 Quoi?	was	 to	 give	 18-34	 year	 olds	 the	 opportunity	 to	 portray	
their	 own	 generation	 by	 completing	 an	 online	 questionnaire,	 co-written	 by	 the	
production	 teams	 and	 two	 sociologists	 specialising	 in	 French	 youth	 issues:	
Cécile	Van	de	Velde	and	Camille	Peugny.	The	purpose	of	France	2’s	involvement	was	to	
enable	 the	public	service	channel	 to	reconnect	with	young	adults,	whom	it	had	 lost	as	
viewers.	
The	project	was	a	huge	success,	exceeding	all	expectations.	A	six-month	campaign	from	
September	2013	to	February	2014	saw	more	than	250	000	young	people	take	part	and	
more	 than	 22	 million	 responses	 were	 registered.	 France	 2	 produced	 a	 documentary	
series	(3	x	90	minutes)	in	the	middle	of	the	campaign	(November	2014),	then	broadcast	
in	one	night	all	the	videos	produced	for	the	questionnaire	website	(4	hours	of	evening	
programming).		
Le	 Monde	 daily	 newspaper	 and	 the	 radio	 station	 Europe	 1	 were	 partners	 in	 the	
operation.	The	NGO	 ‘Animafac’,	 an	umbrella	organisation	 for	more	 than	6	000	student	
associations	 throughout	 France,	 relayed	 the	 campaign	 to	 young	 people	 across	 the	
country.	
	
The	 two	 sociologists’	 analysis	 of	 this	 campaign	 showed	 for	 the	 first	 time	 the	 abrupt	
break	 taking	 place	 from	 previous	 generations	 and	 an	 unprecedented	 level	 of	 anger	
among	young	people.	
These	 results	 were	 so	 surprising	 that	 the	 production	 teams	 wondered	 if	 young	
French	people	were	the	exception	within	Europe.	
In	agreement	with	the	then	CEO	of	France	Télévisions,	Rémy	Pfimlin,	Yami2	and	Upian	
presented	 the	 project	 to	 the	 EBU	 (European	 Broadcasting	 Union)	 at	 several	 working	
seminars	held	in	2014.	
Meetings	with	European	public	service	broadcasters	were	held	in	the	first	half	of	2015.	
In	the	summer	of	2015,	a	group	of	12	countries	representing	a	total	of	15	broadcasters	
formed	a	production	consortium	led	by	the	EBU:	Germany	(BR,	SWR	and	ZDF),	 	
Austria	(ORF),	Belgium	(RTBF	&	VRT),	Spain	(RTVE),	France	(France	4),	Greece	(ERT),	
Ireland	 (RTÉ),	 Italy	 (Rai),	 Luxembourg	 (a_BAHN	 &	 Eldoradio),	 the	 Netherlands	
(BNN-Vara),	Wales	(S4C)	and	the	Czech	Republic	(CTV	&	Cesky	Rozlas).	

Shortly	 afterwards,	 in	 the	 summer	 of	 2016,	 three	 Swiss	 public	 service	 broadcasters	
(RTR,	RSI	and	RTS)	decided	to	join	the	consortium	in	response	to	a	great	demand	from	
young	 Swiss	 people	 to	 participate	 in	 the	 campaign.	 At	 the	 same	 time,	 a	 group	 of	
Belarusian	NGOs	(EPT)	also	asked	to	join	the	project.	
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A	total	of	14	countries	set	up	an	online	consultation	site	through	19	regional	or	national	
broadcasters	and	a	network	of	NGOs	in	a	campaign	that	ran	from	April	2016	to	the	end	
of	2016.	

The	 rule	 was	 that	 each	 public	 service	 broadcaster	 would	 be	 free	 to	 form	 whatever	
partnerships	 they	 wanted,	 on	 the	 sole	 condition	 that	 there	 was	 to	 be	 no	 marketing,	
sponsorship	or	advertising,	a	 rule	which	was	deemed	essential	 to	gain	young	people’s	
trust	in	this	highly	sensitive	survey	in	terms	of	personal	data	protection.	
Not	all	countries	had	the	same	mechanism.	

An	 initial	group	of	countries	 financed	the	creation	of	a	complete	website	based	on	the	
French	 model,	 identical	 to	 those	 which	 were	 put	 online	 in	 the	 Arab	 world:	 a	
questionnaire	 (the	 same	 as	 the	 French	 version,	 with	 6	 additional	 questions	 on	 their	
perceptions	 of	 Europe),	 21	 video	 clips	 showing	 around	 thirty	 young	 people	 in	 each	
country	 responding	 to	 the	 questionnaire,	 plus	 a	 European	 compilation	 of	 a	 further	
21	clips	showing	some	of	 the	answers	given	by	young	Europeans.	This	 ‘full’	version	of	
the	 website	 experience	 was	 made	 available	 to	 internet	 users	 in	 Germany,	 Austria,	
Belgium,	 France,	 Ireland,	 Italy,	 Luxembourg,	 the	 Netherlands,	 Wales	 and	 the	
Czech	Republic.	This	was	the	most	effective	mechanism	for	communicating	the	project.	

A	second	group	of	countries	unable	to	finance	the	production	of	videos,	simply	put	the	
questionnaire	online	with	comparative	maps	showing	all	data	updates	in	real	time.	This	
‘light’	 version	 was	 implemented	 in	 Spain,	 Greece,	 Switzerland	 and	 Belarus,	 which	
explains	 the	 lower	 response	 rates	 in	 these	 four	 countries:	 there	 were	 no	 videos	 to	
broadcast	 or	 circulate	 on	 social	 networks	 to	 accompany	 the	 campaign.	 Traffic	 on	 the	
websites	was	closer	in	volume	to	the	Arab	countries	(where	the	programme	campaign	
received	virtually	no	on-air	broadcast	support).	

The	 campaign	 in	 Belarus	was	 promoted	 by	 a	 group	 of	 NGOs	with	 no	media	 coverage	
other	than	social	networks.	This	is	very	similar	to	Egypt,	where	only	one	website	carried	
the	campaign.	

The	 issue	of	 the	 languages	available	 to	online	 respondents	was	an	 important	variable.	
The	S4C	channel	in	Wales	only	broadcasts	in	Welsh	(this	being	its	raison	d’être),	but	the	
young	Welsh	use	the	web	almost	exclusively	 in	English.	The	campaign	was	therefore	a	
dismal	 failure.	 On	 the	 other	 hand,	 in	 Luxembourg	 it	 was	 available	 in	 four	 languages	
(Luxembourgish,	 English,	 French	 and	 German)	 and	 achieved	 a	 remarkable	 response	
rate.	In	Belgium,	the	French-language	channel	(RTBF)	only	broadcast	the	campaign	in	its	
language	 area,	 as	 did	 the	 Flemish	 broadcaster	 (VRT).	 This	 specificity	meant	 that	 both	
campaigns	 were	 highly	 successful.	 The	 Belgian	 results	 were	 presented	 cumulatively,	
i.e.	by	adding	together	the	data	from	both	Belgian	websites.		

Belgium,	 Switzerland	 and	 Germany	 relied	 on	 the	 pooled	 efforts	 of	 several	 regional	
broadcasters.	 In	 Belgium	 and	 Switzerland	 this	 was	 for	 linguistic	 reasons,	 and	 in	
Germany	 because	 the	 project	was	 launched	 in	 conjunction	with	 BR,	 a	 regional	 public	
service	channel	 in	Bavaria,	which	in	turn	partnered	with	SWR	(in	Baden-Württemberg	
and	 Rhineland-Palatinate)	 before	 the	 campaign	 was	 taken	 up	 by	 the	 two	 national	
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networks	ARD	and	ZDF.	

Greece	 delayed	 its	 participation	 for	 several	 months:	 a	 political	 conflict	 in	 the	 upper	
echelons	of	the	ERT	(the	state-owned	Hellenic	Broadcasting	Corporation)	led	to	a	 long	
delay	in	the	site	being	launched.	It	was	only	solved	after	a	decisive	intervention	by	the	
President	 of	 the	 EBU	 (European	 Broadcasting	 Union)	 in	 the	 summer	 of	 2016.	 The	
Greek	campaign	 therefore	 lasted	 for	 only	 three	 months,	 as	 it	 did	 in	 Switzerland	 and	
Belarus.	

As	 was	 the	 case	 in	 the	 first	 French	 campaign,	 each	 broadcaster	 was	 asked	 to	 create	
partnerships	with	 a	 radio	 station,	 a	newspaper,	 associated	websites	 and	a	network	of	
youth	 associations.	 This	 same	 model	 was	 requested	 from	 Arab	 broadcasters.	 Some	
broadcasters	failed	to	comply	(e.g.	the	Netherlands)	or	only	partnered	with	a	newspaper	
(Italy,	 Germany)	without	 a	 radio	 station	 or	website	 alliance.	 Others	 had	 no	 television	
support	 (e.g.	 Luxembourg,	 which	 does	 not	 have	 a	 public	 service	 broadcaster).	 On	
1	January	2017,	the	final	results	were	published,	as	follows:	

Country	 	 Total	respondents	 	 Penetration	rate	(1)	

Germany		 	 183	155		 	 	 0.22%	

Austria	 	 92	214	 	 	 1.12%	

Belgium	 	 83	171	 	 	 0.74%	

Czech	Republic	 62	437	 	 	 0.60%	

France		 	 341	958	 	 	 0.51%	

Ireland	 	 34	868	 	 	 0.83%	

Italy	 	 	 114	016	 	 	 0.18%	

Luxembourg	 	 3	056	 	 	 	 0.53%	

Netherlands	 	 17	289	 	 	 0.10%	

Spain	 	 	 18	508	 	 	 0.04%	

Wales	 	 	 1	337	 	 	 	 0.04%	

Switzerland	 	 14	695	 	 	 0.18%	

Greece		 	 12	640	 	 	 0.11%	

Belarus	 	 7	223	 	 	 	 0.07%	

Total:	 	 1	000	138	
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(1)	Penetration	rate:	number	of	respondents	/	total	population	

The	differences	 in	penetration	 rates	 from	one	 country	 to	 another	 are	 very	 significant.	
They	 reflection	 the	 intensity	 of	 the	 promotion	 carried	 out	 in	 each	 country	 by	 each	
broadcaster.	From	a	penetration	rate	of	0.04%	such	as	in	Spain	or	Wales,	to	1.12%	such	
as	in	Austria,	is	a	differential	of	1	to	40.	

Austria	 achieved	 the	 highest	 score	 by	 far	 thanks	 to	 the	 efforts	 of	 the	 public	 service	
holding	company	ORF:	TV	and	radio	coverage	and	the	online	campaign	were	organised	
by	the	same	team,	which	gave	the	campaign	a	consistently	high	profile	throughout	the	
six	months	it	ran.		

Belgium,	 the	 Czech	Republic	 and	 Ireland	 also	 achieved	 impressive	 results	 (more	 than	
0.60%	penetration)	although	their	strategies	were	quite	different.	Ireland	concentrated	
its	entire	campaign	in	the	space	two	months,	while	Belgium	benefited	from	the	healthy	
rivalry	between	Flemish	and	Walloon	broadcasters.	The	Czech	Republic	 relied	heavily	
on	radio	coverage,	with	the	creation	of	a	daily	programme	to	promote	the	campaign.	

Germany	 and	 Italy	 were	 more	 disappointing,	 lagging	 far	 behind	 the	 French	 score.	 In	
Germany,	 rivalry	 between	 regional	 channels	 blocked	 the	 campaign’s	 extension	 to	 the	
north	and	east	of	 the	country,	but	penetration	was	very	strong	in	the	south	of	Bavaria	
and	 the	west.	As	 an	 illustration,	 the	partner	newspaper	was	 the	 Süddeutsche	Zeitung,	
the	Munich	daily	newspaper,	which	few	people	read	in	Hamburg	or	Dresden.	In	Italy,	the	
campaign	was	 focused	on	 two	televised	events,	which	caused	huge	spikes	 in	 traffic	on	
those	two	days,	but	it	lacked	daily	or	weekly	television	or	radio	coverage,	so	missed	out	
on	the	‘background	noise’	effect	needed	to	permeate	the	territory.	

For	 all	 broadcasters,	 and	 for	 the	 EBU,	 the	 Generation	What?	 Europe	 campaign	was	 a	
great	 success,	 not	 only	 in	 terms	 of	 audience	 numbers	 but	 also	 in	 terms	 of	 quality,	
innovation	 and	 societal	 impact.	 It	 was	 the	 first	 real	 cross-media	 campaign	 ever	
conducted	 in	 Europe	 and	 it	 fulfilled	 the	 expectations	 of	 all	 broadcasters.	 The	 results	
were	usually	presented	on	special	shows.	The	operation	culminated	in	a	presentation	of	
the	first	results	by	the	EBU	to	the	European	Commission	and	all	the	youth	ministers	on	
21	November	2016.	

	
	



	 119	

	

ANNEX	9:	Media	outreach	for	GWAC	campaign	(by	Yami2)	
	

Notes	on	the	GWAC	Campaign		
Media	outreach	
Document	for	the	attention	of	Anne	Muxel	and	Céline	Mardon	
	
Apart	 from	 Libya	 and	 Egypt,	 the	 local	 partners	 are	 all	 public	 service	 broadcasters.	 They	 are	
mostly	members	of	the	ASBU	(Arab	State	Broadcasting	Union)	and/or	the	EBU,	both	Consortium	
members.		
	
These	local	partners	relied	on	small	production	teams	and	on	their	own	in-house	capabilities	to	
produce	the	video	modules	and	sometimes	additional	related	programmes.	
	
Civil	 society	 organisations,	 other	 media	 partners	 and	 ‘influencers’	 also	 made	 important	
contributions	and	were	invited	to	share	the	questionnaire	on	their	networks.		
	
The	 project	 teams	 in	 Paris	 and	 Brussels	 regularly	 sent	 out	 mails	 to	 numerous	 contacts	
(associations,	 foundations,	 local	 cultural	 bodies,	 etc.)	 to	 encourage	 them	 to	 publish	messages	
and	disseminate	 the	questionnaire	on	 their	networks.	This	method	has	proven	 to	be	effective,	
especially	in	countries	with	a	paucity	of	communication	channels.		
	
		
Algeria	
	
Main	medium:	Algerian	Public	Television	Company	(EPTV)	
Other	media	and	partners:		

• Wesh	Derna	(website)	
• El	Watan	(website),	published	article	(link),		
• The	Casbah	Tribune	newspaper,	
• The	local	office	of	UNESCO	and	the	European	Union	Delegation	in	Algeria	have	been	very	

effective	in	sharing	publications	on	social	networks.	
	
Egypt		
	
Main	medium:	Mada	Masr	
The	 project	 was	 attached	 to	 the	 Egyptian	 national	 television	 network	 ERTU	 throughout	 the	
project	 implementation	 phase,	 before	 its	 withdrawal	 from	 the	 project	 in	 January	 2018.	 After	
several	attempts	to	establish	other	media	partnerships,	we	partnered	with	Mada	Masr,	an	online	
news	media	in	Arabic	and	English.		
It	 is	 a	 publication	 which	 defends	 pluralism	 of	 opinion	 and	 committed	 journalism.	 It	 was,	
incidentally,	banned	 in	Egypt	and	many	contributors	placed	under	arrest.	The	website	 is	 read	
and	followed	on	Facebook	by	more	than	200	000	people.		
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Other	media	and	partners:		
• The	 EU	 delegation	 was	 involved	 in	 the	 project’s	 development	 phases,	 shared	 the	

campaign	 posts	 on	 social	 networks	 and	 distributed	 the	 campaign	 press	 release	 to	
Egyptian	journalists.	

• Another	very	effective	media	partner	was	the	communications	company	Mad	Solutions,	
based	in	Cairo,	but	which	works	throughout	the	region.	

	
		
Jordan	
	
Main	medium:	Jordan	Radio	and	Television	(JRTV)	
Other	media	and	partners:		

• The	Paris	and	Brussels	teams	acted	in	partnership	with	other	institutes	and	influencers.		
• The	 Jordan	 Times	 published	 an	 article	 about	 the	 campaign	 and	 expressed	 interest	 in	

producing	content	from	the	results.		
• Força,	an	organisation	which	publicises	work	opportunities	for	young	people,	shared	

frequent	posts	about	the	campaign.	
• The	 involvement	 of	 local	 sociologists	 also	 played	 a	 role.	 Several	 sponsored	 Facebook	

posts	 were	 published.	 Team	 members	 visited	 a	 number	 of	 universities	 to	 encourage	
students	to	respond.	

	
Lebanon		
	
Main	medium:	TeleLiban	
Other	media	and	partners:		

• Agreement	with	LBCI,	a	private	broadcaster	with	a	large	audience	in	Lebanon.		
• The	Lebanon	Support	research	centre	(co-founded	by	Marie-Noëlle	Abi-Yaghi)	which	has	

a	large	online	community	posted	several	communications	on	social	networks.		
• UNESCO	 and	 the	 EU	Delegation	were	 particularly	 active	 in	 re-publishing	 our	 posts	 on	

their	respective	social	networks.	
• We	 also	 received	 considerable	 support	 from	 ALBA	 (the	 Académie	 Libanaise	 des	

Beaux-Arts),	 the	 Beirut	 Film	 Institute	 (an	 audiovisual	 support	 fund),	 the	 Lebanon	
Cinema	 Foundation,	 LOYAC	 Lebanon	 (a	 youth	 development	 association)	 and	
INJAZ	Lebanon	(an	NGO	promoting	social	entrepreneurship).	

• A	partnership	with	the	Tunisian	blogger	Midox	(who	posts	Instagram	stories)	proved	to	
be	an	effective	addition	to	the	Tunisian	campaign.	

	
	
	
	
Morocco	
	
Main	medium:	TV-2M	
Other	media	and	partners:		

• Interview	 with	 Christophe	 Nick	 (Yami2)	 on	 Atlantic	 Radio,	 article	 and	 interview	
published	in	the	Economist.		
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• Onorient	(website)		
• The	EU	Delegation	and	the	local	UNESCO	office	were	particularly	active	in	promoting	the	

project	(through	Facebook	posts	and	press	releases).	
• Also	worth	mentioning	 is	 the	Marrakech-based	ESAV	Film	School,	which	promoted	 the	

project	to	its	students	and	ex-alumni.	
	
Tunisia	
	
Main	medium:	Tunisian	national	radio	and	television	broadcasting	network	(ERTT)	
Other	media	and	partners:		

• Radio	Misk	(website),	a	youth	culture	online	radio	station,	broadcast	several	podcasts	of	
programmes	based	on	audio	clips	of	Tunisian	modules	for	discussions	with	guests.		

• The	 number	 of	 respondents	 was	 greatly	 increased	 thanks	 to	 a	 partnership	 with	 the	
blogger	and	radio	host	Midox,	who	published	a	number	of	Instagram	stories	highlighting	
the	campaign.		

	

	

	
	
	
	


